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Safe Harbor Statement

The exhibits attached to this Form 6-K contains forward-looking statements. We may from time to time make forward-looking statements in our periodic reports
filed with or furnished to the United States Securities and Exchange Commission on Forms 20-F and 6-K, in our annual reports to shareholders, in offering
circulars, invitation memoranda and prospectuses, in media releases and other written materials and in oral statements made by our officers, directors or
employees to analysts, institutional investors, existing and potential lenders, representatives of the media and others. Statements that are not historical facts
are forward-looking statements and such forward-looking statements are statements made pursuant to the Safe Harbor Provisions of the Private Securities
Litigation Reform Act of 1995. Examples of forward-looking statements include:

e statements about our future performance;

¢ projections of our results of operations or financial condition;

e statements regarding our plans, objectives or goals, including those relating to our strategies, initiatives, competition, acquisitions, dispositions and/or our products;
e expectations concerning the costs associated with the suspension or closure of operations at any of our plants and future plans with respect to any such plants;

e expectations that our credit facilities will be extended or renewed;

e expectations concerning dividend payments;

e statements concerning our corporate and tax domiciles and potential changes to them, including potential tax charges;

¢ statements regarding tax liabilities and related audits, reviews and proceedings;

e statements as to the possible consequences of proceedings brought against us and certain of our former directors and officers by the ASIC;

e expectations about the timing and amount of contributions to the AICF, a special purpose fund for the compensation of proven Australian asbestos-related personal injury
and death claims;

e expectations concerning indemnification obligations; and

e statements about product or environmental liabilities.
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Words such as “believe,” “anticipate,” “plan,” “expect,” “intend,” “target,” “estimate,” “project,” “predict,” “forecast,” “guideline,” “aim,” “will,” “should,” “continue”
and similar expressions are intended to identify forward-looking statements but are not the exclusive means of identifying such statements. Readers are
cautioned not to place undue reliance on these forward-looking statements and all such forward-looking statements are qualified in their entirety by reference
to the following cautionary statements.

Forward-looking statements are based on our estimates and assumptions and because forward-looking statements address future results, events and
conditions, they, by their very nature, involve inherent risks and uncertainties. Such known and unknown risks, uncertainties and other factors may cause our
actual results, performance or other achievements to differ materially from the anticipated results, performance or achievements expressed, projected or
implied by these forward-looking statements. These factors, some of which are discussed under “Key Information — Risk Factors” beginning on page 6 of the
Form 20-F filed with the US Securities and Exchange Commission on 25 June 2009, include, but are not limited to: all matters relating to or arising out of the
prior manufacture of products that contained asbestos by current and former James Hardie subsidiaries; required contributions to the AICF, any shortfall in the
AICF and the effect of currency exchange rate movements on the amount recorded in our financial statements as an asbestos liability; compliance with and
changes in tax laws and treatments; competition and product pricing in the markets in which we operate; the consequences of product failures or defects;
exposure to environmental, asbestos or other legal proceedings; general economic and market conditions; the supply and cost of raw materials; the success
of research and development efforts; reliance on a small number of customers; a customer’s inability to pay; compliance with and changes in environmental
and health and safety laws; risks of conducting business internationally; our proposal to transfer our corporate domicile from The Netherlands to Ireland to
become an Irish “SE” company; compliance with and changes in laws and regulations; currency exchange risks; the concentration of our customer base on
large format retail customers, distributors and dealers; the effect of natural disasters; changes in our key management personnel; inherent limitations on
internal controls; use of accounting estimates; and all other risks identified in our reports filed with Australian, Dutch and US securities agencies and
exchanges (as appropriate). We caution you that the foregoing list of factors is not exhaustive and that other risks and uncertainties may cause actual results
to differ materially from those in forward-looking statements. Forward-looking statements speak only as of the date they are made and are statements of our
current expectations concerning future results, events and conditions.
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EXHIBIT INDEX

Exhibit No. Description

99.1 Grant Gustafson Presentation — Australia Investor Analyst Tour
99.2 Steve Pisani Presentation — Australia Investor Analyst Tour
99.3 Appendix 3B — 26 March 2010
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SIGNATURES
Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned,
thereunto duly authorized.

James Hardie Industries SE

Date: Tuesday, 30 March 2010 By: /s/ Marcin Firek
Marcin Firek
Legal Counsel, Australia and Company Secretary
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Exhibit 99.1
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Asia Pacific Update
Grant Gustafson, VP - International

15 March 2010




@ James Hardie

James Hardie’s international operations comprise Asia Pacific and Western Europe

International

Australia New Zealand Philippines \:estem
urope

Plus Exports: South Korea, Middle East, etc.




@ James Hardie

The international operations contribute approximately US$300m to James Hardie’s top

line
International
Australia New Zealand P Western
Philippines Europe
. _J
—\Yf—
Asia Pac ~ 40 employees

~ 700 employees Import Model s




=  Five manufacturing plants in Australia,

New Zealand, the Philippines

FY09 EBIT margin at 17%
= Up from 15% in FYO7
= Slightly up from FY08

FY10 trending well




@ James Hardie

The Philippines is a very different market from Australia and New Zealand

JH
Asia Pacific

Australia New Zealand Philippines
Primary Construction Method: Wood Frame Wood Frame Concrete Hollow Block
Income Per Capita: High High Low
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@ James Hardie

New housing approvals soft in the region, for the year, but have strengthened late in year

Housing Approvals/Consents
10%
5% 6% L]

- m
D% 1 T _ T 1
ustralia Mew Zealand Philippines
5%
-10% 4 -8%
-15% BFY2010 15t Half

-15%
20% - F¥2010 Orverall Est.

-35%

Mote: Some buffer from commercial and R&R market segments for JH business early in year

Australia — Australian Bureau of Statistics: Residential New Construction Building Approvals. Houses & Medium
Density - # of Approvals,

New Zealand - Statistics New Zealand: Residential New Construction Building Consenis, Total - # of consents

Philippines — National Statistics Office: Residential & Commercial New Construction Building Permits Approved —
Square meter of floor area + GNP based R&R estimate.
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Q1 FY10 - RESULTS QVERVIEW

@ James Hardie

As projected last August, operational improvements have materialised during the year

FY2010 Asia Pacific Building Products Q3 YTD*

Unit Volume Down ~3%
Sales Down ~1%
Average Sell Price Up ~2%
SG&A Down ~1.2 pts
EBIT Margin Up ~2 pts
PDG Positive

* Consoclidated on an $A basis; year over year comparison




BUSINESS PRIORITIES

() James Hardie

We have five priorities which span the Asia Pacific business...

1. Safety
. 2/20 goal, leading indicator and behavioral emphasis

2. Primary Demand Growth
. QTWC (ANZ), Product Pull (Philippines), R&R/Small Builders

3. Product Leadership

" Caontinue differentiated product penetration and new product introductions, product
“incubator” for JHBP

4. Organisational Effectiveness
" Right-sized operations/spend, bench strength process, performance expectations

5. Manufacturing Effectiveness
. Material yield through productivity, new product introduction

...to drive improved and sustainable results.
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Scyon™ Secura
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AUSTRALIA - SCYON

Scyon™ Trim and

™ ™

Scyon " Linea
weatherboards

@ James Hardie
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AUSTRALIA S
@ James Hardie

Scyon™'s share of Australia sales continues to increase

FY07 Revenue by Product FY10 Q3 YTD Revenue by Product

Core

SGWHTM
93% %




AUSTRALIA - SC




Go to Market Strategy

sJamss Hardie

Exhibit 99.2




SELL IN MODEL

Traditionally, bulding maberials suppliers often go to market

using a *sall-in modal'. This means that the lecus is on
filling the channel - perhaps doing promational dests

with distributors 10 assist,

18 in part driven by the fact thal the manulacturer may be ong

of a number of suppliers and Needs to compete for shelf
space and mindshare. 1 chanie woukl hen suppy
what was. demanded by builders and other wsers.




DEMAND DRIVEN MODEL

& i

James Hardie goss to market using the demand driven model, This
means that cur sales and marketing efforts foous on activating
users and influencers across the market to
craate damand, fusfiked by oir channal parmens.




DEMAMD DRIVEN MODEL
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Traditionally, whids Jamas Harchs has had te prmary share of thi ibes cement category, he s of the
product has been largely limited to ‘features’ Thatis, smo uses of tha product as a
dasign accent.

W recognized that with part of the sales team focussed on lrge bullders (the top 100 buil half the
hewsing siarts matorady] and a channal team with a tracitienal focus pradominartiy on channal partmer
relationships. We would not adequately touch amall to medium builders s:00
Buiildars BUNRG th Gter S0% oF housing SIS EUsam v homes) and 160,000 moavatiang).

Wa thersfore defiberately put a stralegy in place that woukd ensure the channel played an equal
demand generation role. Cur appraach is 1o use channel partnens as thi vihicli 1 aggregate
and attrmct thisa bulder taegets and changs thulr behaviours, Whare the primary demand sakss
wam is 2 one to one relationship, 1he channel sales wam is one to many.

The endgama is to have more product, on more buildings.




DEMAND DRIVEN MODEL

FEATURETO MAINSTREAM
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O of the iatunes of the construction market is that trends tend 1o
be drven by @arly adopters, innovators and the early
IAJOrItY - just a5 they ane in many other markets,

But tha nnovation doas nol ocour evenly acnoss all building seclors.
Trendd= often bagin in the premium custom new home and inner

city aodition sectod, built by small to medium bulders with lots of
consumer and designar nfuence. Thelr take-up can ba accedented by
Rargeted ConmmaniCalion 10 Klower audiences.

The talyla here outlines who-and whal lsacs irends.
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DEMAND DRIVEN MODEL

FEATURETO MAINSTREAM
SN
| |“| LT i
THE BRICK WaLL
TALND-MAKERS

Thars une many @ntrenched views about
tha miest dominant cladding matorial in Australion
rusing, DK, Thase views e both a symbosc
and actual brick wall, standing i the way of
Jamaes Hardio achising s end game.

“A brick house
i for

B ¥
premium product™

“A brick hous
what consumers
want™




DEMAMD DRIVEN MODEL
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THE BRICK WALL
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TREND-MAKERS
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The %A smarter way to build"
positioning gave James Hardie
thes focks It needed to braak down the
brick wall. In essence, the promisse
Jarmes Hardio makes i that by
conlinually applying constuciion
and material science knowiodge 1o
the development of materists and
products, it delivers good looking,
sustainabla, cost-affactive
and CONStruction-easy design

—
7
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Smarter Green - Cur predusts 3 manudactured with a low” smacnmental
iradct, ang bow® in enbedied anergy, hilp craats enengy sdicient buildicgs ang
Pairwd: W MAITTENANSE MBOUFEMANTS.

Smarter Dasign - Our products provide flexitle design aptions t create
arry 150, [oF &y Context.

Smarter Construction - The smart combirstion of cur podusts.
Syslems and processed delvers easy and cosl-ellective building.

Smarter Partner - we deveiop eatogary-leading dermand ganerasion and
DugiNess S pOont ik @lies far our kiy CUSIOMES roLps and inllncs.

A smarter way o butkd gave James Hardie the platlorm and ratisna'e ta rall cut
111 BadIS Of PAOgRATS And initatves 1nat (olowed.

“isis I ey O bubling mutenais mcluing brice.




DEMAND DRIVEN MODEL

James Harcie @dds value 1o customers, users and influencers, and
breaks down the brick wall to generate demand through:

Product innovation

applying construction and material science knowledge
to the development of materials and products.

>




DEMAMND DRIVEN MODEL
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James Hardic @dds value 1o customers, users and influencers, and
braaks down the brick wall to generate demand meoughc

Accelerate
2 soon-to-be-launched suite of best-in-class specification
and installation guidancs tools.
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DEMAND DRIVEN MODEL

E._T.L_\ =
- .
.-J
w—— 1 —u
chum;rwt.u F v i :I:
B PR =
L_L_ll i | I i
i | ! 1
ERCE PERCLITIONS. -‘ :I:
THLHBS — IR E
e rd B -l |
\ = ll
\v\-_-)_/ — 1 ll ==
S 5 EE

James Hardie dds value to customers, users and influancers, and
breaks down the brick wall to genarate demand ihecugh:

Smarter Partner for builders
(previously known as BusinessBuilder)
design and construction change program for major builders,

& |
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DEMAND DRIVEN MODEL
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Janes Harcie adds value to customens, users and nflvencess, and
breaks down the brick wall to generate demand ihwough:

Smarter Partner for developers
buit-torm change program for selected dewvelopars.
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DEMAND DRIVEN MODEL
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James Hardie adds value 1o customens, usens and nfluencers, and
breaks down the brick wall to generate demand theough:

Smarter Partner for distributors

builder activation, demand gensration and channel
aggregalion program,
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DEMAND DRIVEN MODEL

GEMERATING DEMAKD
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James Hardie adds value 1o custorners, usens and nflusncers, and
breaks down the brick wall to generate demand thecugh:

Scyon™ TakeOff
small o medium builder behavioural change program.
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DEMAMND DRIVEN MODEL

GEMERATING DEMAND
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James Harcie 8dds value 1o customers, users and influencers, and
breaks down the brick wall to generate demand mecugh:

LookHome™

trend acoelerator and custom new hame and rencvation
activaton and procf vehicle.




CHANNEL STRATEGY
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James Harche 8dds value 1o customers, users and influencers, and
breaks down the brick wall to generate demand tecugh:

Industry events, initiatives and media
indusiry awareness and influencing program.
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DEMAND DRIVEN MODEL
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the commanzial sector, and mubt-dimensional efiors with lame buiders.
2B of this activity generates demand.

consenans influsncing the new hosres aned rencovations they build, targeted actiity in m

In essence Wis Mmeans desoping a pipeline of demand, reaized

in Actual $aks at varying timas, For sxample we work with Gévelopers and
davolopmonts which havo o TWO yaar tmoframa, projoct bulldors with an
18 = 12 month tmetrame, as wel as builders about to build within the
next SiX MONHS. Finaly, our efforts alsa include consumens at

warying Stacps of whirt might b a two-yiar purchase timaframs,

S0 INAOFTIANION SEAICH 10 CONSILCIoN,

~
The resutt is more product on more buildings. its diven thieugh o
multi-pronged approach to small o medium bukiers and the specifiors and
q




DEMAND DRIVEN MODEL
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Go to Market Stra{egy

-Jarnns Hardie
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Appendix 3B
New Issue Announcement

Rule 2.7, 3.10.3, 3.10.4, 3.10.5

Appendix 3B

New issue announcement, application for quotation of additional
securities and agreement

Information or documents not available now must be given to ASX as soon as available. Information and documents given to ASX become ASX’s property

and may be made public.

Introduced 1/7/96. Origin: Appendix 5. Amended 1/7/98, 1/9/99, 1/7/2000, 30/9/2001, 11/3/2002, 1/1/2003, 24/10/2005.

Name of entity

Exhibit 99.3

|James Hardie Industries SE

ARBN

|097 829 895 Incorporated in The Netherlands. The liability of members is limited.

We (the entity) give ASX the following information.

Part 1 — All issues

You must complete the relevant sections (attach sheets if there is not enough space).

1 +Class of +securities issued or to be issued

2 Number of +securities issued or to be issued (if known) or maximum number
which may be issued

3 Principal terms of the +securities (eg, if options, exercise price and expiry date;
if partly paid +securities, the amount outstanding and due dates for payment; if
+convertible securities, the conversion price and dates for conversion)

| Ordinary shares/CUFS

16,715 ordinary shares/CUFS

16,715 ordinary shares/CUFS issued on exercise of options

James Hardie Industries SE

+  See chapter 19 for defined terms

Appendix 3B — Page 1




Appendix 3B
New Issue Announcement

4

Do the +securities rank equally in all respects from the date of allotment with an
existing +class of quoted +securities?

If the additional securities do not rank equally, please state:
+ the date from which they do

« the extent to which they participate for the next dividend, (in the case of a
trust, distribution) or interest payment

« the extent to which they do not rank equally, other than in relation to the
next dividend, distribution or interest payment

Issue price or consideration

Purpose of the issue
(If issued as consideration for the acquisition of assets, clearly identify those
assets)

Dates of entering +securities into uncertificated holdings or despatch of
certificates

Number and +class of all +securities quoted on ASX (including the securities in
clause 2 if applicable)

Yes, rank equally with issued ordinary shares/CUFS

Allotment of ordinary shares/CUFS on exercise of options:

5,000 at $6.4490
5,715 at $6.38
6,000 at $7.05

Exercise of options

26 March 2010
Number +Class
434,524,879 Ordinary shares/ CUFS

James Hardie Industries SE

+

See chapter 19 for defined terms

Appendix 3B — Page 2




Appendix 3B
New Issue Announcement

Number and +class of all +securities not quoted on ASX (ncluding the securities
in clause 2 if applicable)

Dividend policy (in the case of a trust, distribution policy) on the increased
capital (interests)

Part 2 — Bonus issue or pro rata issue

11

Is security holder approval required?

Is the issue renounceable or non-renounceable?

Ratio in which the +securities will be offered

+Class of +securities to which the offer relates

+Record date to determine entitlements

Will holdings on different registers (or subregisters) be aggregated for
calculating entitlements?

Policy for deciding entitlements in relation to fractions

Number +Class
14,452,819 Options
4,740,766 Restricted Stock Units

No Stock Options or Restricted Stock
Units have been cancelled.

Rank for dividends equally with issued ordinary shares/CUFS

Not applicable

Not applicable

Not applicable

Not applicable

Not applicable

Not applicable

Not applicable

James Hardie Industries SE

+

See chapter 19 for defined terms

Appendix 3B — Page 3




Appendix 3B
New Issue Announcement

20

21

22

23

24

25

26

27

28

Names of countries in which the entity has +security holders who will not be
sent new issue documents

Note: Security holders must be told how their entitlements are to be dealt with.

Cross reference: rule 7.7.

Closing date for receipt of acceptances or renunciations

Names of any underwriters

Amount of any underwriting fee or commission

Names of any brokers to the issue

Fee or commission payable to the broker to the issue

Amount of any handling fee payable to brokers who lodge acceptances or
renunciations on behalf of +security holders

If the issue is contingent on +security holders’ approval, the date of the meeting

Date entitlement and acceptance form and prospectus or Product Disclosure
Statement will be sent to persons entitled

If the entity has issued options, and the terms entitle option holders to participate
on exercise, the date on which notices will be sent to option holders

Date rights trading will begin (if applicable)

Not applicable

Not applicable

Not applicable

Not applicable

Not applicable

Not applicable

Not applicable

Not applicable

Not applicable

Not applicable

Not applicable

James Hardie Industries SE

+

See chapter 19 for defined terms

Appendix 3B — Page 4



Appendix 3B
New Issue Announcement

29 Date rights trading will end (if applicable) | Not applicable |
30 How do +security holders sell their entitlementsin full through a broker? | Not applicable |
31 How do +security holders sellpart of their entitlements through a broker and Not applicable

accept for the balance?

32 How do +security holders dispose of their entitlements (except by sale through a | Not applicable
broker)?

33 +Despatch date Not applicable

Part 3 — Quotation of securities
You need only complete this section if you are applying for quotation of securities

34 Type of securities
(tick one)

(a) D Securities described in Part 1

(b) D All other securities

Example: restricted securities at the end of the escrowed period, partly paid securities that become fully paid, employee incentive share securities when
restriction ends, securities issued on expiry or conversion of convertible securities

Entities that have ticked box 34(a)

Additional securities forming a new class of securities

Tick to indicate you are providing the information or documents

35 D If the +securities are +equity securities, the names of the 20 largest holders of the additional +securities, and the number and percentage of additional
+securities held by those holders

36 D If the +securities are +equity securities, a distribution schedule of the additional +securities setting out the number of holders in the categories
1 - 1,000
1,001 - 5,000
5,001 - 10,000
10,001 - 100,000
100,001 and over

James Hardie Industries SE

+  See chapter 19 for defined terms Appendix 3B — Page 5




Appendix 3B
New Issue Announcement

37 D A copy of any trust deed for the additional +securities

Entities that have ticked box 34(b)

38 Number of securities for which +quotation is sought | |
39 Class of +securities for which quotation is sought | |
40 Do the +securities rank equally in all respects from the date of allotment with an

existing +class of quoted +securities?
If the additional securities do not rank equally, please state:
+ the date from which they do

+ the extent to which they participate for the next dividend, (in the case of a
trust, distribution) or interest payment

+ the extent to which they do not rank equally, other than in relation to the
next dividend, distribution or interest payment

41 Reason for request for quotation now
Example: In the case of restricted securities, end of restriction period

(if issued upon conversion of another security, clearly identify that other
security)

Number +Class

42 Number and +class of all +securities quoted on ASX (including the securities in
clause 38)

James Hardie Industries SE

+ See chapter 19 for defined terms Appendix 3B — Page 6




Appendix 3B
New Issue Announcement

Quotation agreement
1 +Quotation of our additional +securities is in ASX’s absolute discretion. ASX may quote the +securities on any conditions it decides.

2 We warrant the following to ASX.

. The issue of the +securities to be quoted complies with the law and is not for an illegal purpose.

. There is no reason why those +securities should not be granted +quotation.

. An offer of the +securities for sale within 12 months after their issue will not require disclosure under section 707(3) or section 1012C(6) of the Corporations
Act.

Note: An entity may need to obtain appropriate warranties from subscribers for the securities in order to be able to give this warranty

. Section 724 or section 1016E of the Corporations Act does not apply to any applications received by us in relation to any +securities to be quoted and that no-
one has any right to return any +securities to be quoted under sections 737, 738 or 1016F of the Corporations Act at the time that we request that the +securities
be quoted.

. If we are a trust, we warrant that no person has the right to return the +securities to be quoted under section 1019B of the Corporations Act at the time that we

request that the +securities be quoted.

3 We will indemnify ASX to the fullest extent permitted by law in respect of any claim, action or expense arising from or connected with any breach of the warranties in
this agreement.

4 We give ASX the information and documents required by this form. If any information or document not available now, will give it to ASX before +quotation of the
+securities begins. We acknowledge that ASX is relying on the information and documents. We warrant that they are (will be) true and complete.

Sign here: /s/ Robert E Cox Date: 26 March 2010

(Director/Company secretary)

Print name: Robert E Cox

James Hardie Industries SE

+ See chapter 19 for defined terms Appendix 3B — Page 7
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