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Forward-Looking Statements

This Form 6-K contains forward-looking statements. James Hardie Industries plc (the “company”) may from time to time make forward-looking statements in its periodic
reports filed with or furnished to the Securities and Exchange Commission, on Forms 20-F and 6-K, in its annual reports to shareholders, in offering circulars, invitation
memoranda and prospectuses, in media releases and other written materials and in oral statements made by the company’s officers, directors or employees to analysts,
institutional investors, existing and potential lenders, representatives of the media and others. Statements that are not historical facts are forward-looking statements and
such forward-looking statements are statements made pursuant to the Safe Harbor Provisions of the Private Securities Litigation Reform Act of 1995.

Examples of forward-looking statements include:

Words such as “believe,
“objective,

statements about the company’s future performance;
projections of the company’s results of operations or financial condition;

statements regarding the company’s plans, objectives or goals, including those relating to strategies, initiatives, competition, acquisitions, dispositions and/or its
products;

expectations concerning the costs associated with the suspension or closure of operations at any of the company’s plants and future plans with respect to any
such plants;

expectations concerning the costs associated with the significant capital expenditure projects at any of the company’s plants and future plans with respect to any
such projects;

expectations regarding the extension or renewal of the company’s credit facilities including changes to terms, covenants or ratios;

expectations concerning dividend payments and share buy-backs;

statements concerning the company’s corporate and tax domiciles and structures and potential changes to them, including potential tax charges;
uncertainty from the expected discontinuance of LIBOR and transition to any other interest rate benchmark;

statements regarding the effect and consequences of the COVID-19 public health crisis;

statements regarding tax liabilities and related audits, reviews and proceedings;

statements regarding the possible consequences and/or potential outcome of legal proceedings brought against us and the potential liabilities, if any, associated
with such proceedings;

expectations about the timing and amount of contributions to AICF, a special purpose fund for the compensation of proven Australian asbestos-related personal
injury and death claims;

expectations concerning the adequacy of the company’s warranty provisions and estimates for future warranty-related costs;

statements regarding the company’s ability to manage legal and regulatory matters (including but not limited to product liability, environmental, intellectual
property and competition law matters) and to resolve any such pending legal and regulatory matters within current estimates and in anticipation of certain third-
party recoveries; and

statements about economic or housing market conditions in the regions in which we operate, including but not limited to, the levels of new home construction and
home renovations, unemployment levels, changes in consumer income, changes or stability in housing values, the availability of mortgages and other financing,
mortgage and other interest rates, housing affordability and supply, the levels of foreclosures and home resales, currency exchange rates, and builder and
consumer confidence.

” " " » » » »

anticipate,” “plan,” “expect,” “intend,” “target,” “estimate,” “project,” “predict,” “forecast,” “guideline,” “aim,” “will,” “should,” “likely,” “continue,” “may,”
outlook” and similar expressions are intended to identify forward-looking statements but are not the exclusive means of identifying such statements. Readers are

" " " » " » »

cautioned not to place undue reliance on these forward-looking statements and all such forward-looking statements are qualified in their entirety by reference to the following
cautionary statements.
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Forward-looking statements are based on the Company’s current expectations, estimates and assumptions and because forward-looking statements address future results,
events and conditions, they, by their very nature, involve inherent risks and uncertainties, many of which are unforeseeable and beyond the Company’s control. Such known
and unknown risks, uncertainties and other factors may cause actual results, performance or other achievements to differ materially from the anticipated results, performance
or achievements expressed, projected or implied by these forward-looking statements. These factors, some of which are discussed under “Risk Factors” in Section 3 of the
Form 20-F filed with the Securities and Exchange Commission on 18 May 2021, include, but are not limited to: all matters relating to or arising out of the prior manufacture of
products that contained asbestos by current and former Company subsidiaries; required contributions to AICF, any shortfall in AICF funding and the effect of currency
exchange rate movements on the amount recorded in the Company’s financial statements as an asbestos liability; compliance with and changes in tax laws and treatments;
competition and product pricing in the markets in which the Company operates; the consequences of product failures or defects; exposure to environmental, asbestos,
putative consumer class action or other legal proceedings; general economic and market conditions; the supply and cost of raw materials; possible increases in competition
and the potential that competitors could copy the Company’s products; compliance with and changes in environmental and health and safety laws; risks of conducting
business internationally; compliance with and changes in laws and regulations; currency exchange risks; dependence on customer preference and the concentration of the
Company'’s customer base; dependence on residential and commercial construction markets; the effect of adverse changes in climate or weather patterns; use of accounting
estimates; risk and uncertainties arising out of the COVID-19 public health crisis, including the impact of COVID-19 on our business, sales, results of operations and financial
condition and all other risks identified in the Company’s reports filed with Australian, Irish and US securities regulatory agencies and exchanges (as appropriate). The
Company cautions you that the foregoing list of factors is not exhaustive and that other risks and uncertainties may cause actual results to differ materially from those
referenced in the Company’s forward-looking statements. Forward-looking statements speak only as of the date they are made and are statements of the Company’s current

expectations concerning future results, events and conditions. The Company assumes no obligation to update any forward-looking statements or information except as
required by law.
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SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf
by the undersigned, thereunto duly authorized.

James Hardie Industries plc

Date: 30 July 2021 By: /s/ Joseph C. Blasko

Joseph C. Blasko

General Counsel, Chief Compliance Officer
and Company Secretary
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Exhibit 99.1

@ JamesHardie

James Hardie Industries plc
Europa House 2nd Floor,
Harcourt Centre

Harcourt Street, Dublin 2,
D02 WR20, Ireland

T: +353 (0) 1 411 6924
F: +353 (0) 1 479 1128

27 July 2021

The Manager

Company Announcements Office
Australian Securities Exchange Limited
20 Bridge Street

SYDNEY NSW 2000

Dear Sir/Madam
Substantial Holding Notice

As required under ASX Listing Rule 3.17.3 please see attached a copy of the substantial
holding notice received by James Hardie on 23 July 2021.

Regards

Joseph C. Blasko
General Counsel & Company Secretary

This announcement has been authorised for release by the General Counsel and Company
Secretary, Mr Joseph C. Blasko.

James Hardie Industries plc is a limited liability company incorporated in Ireland with its registered office at
Europa House 2™ Floor, Harcourt Centre, Harcourt Street, Dublin 2, D02 WRZ20, Ireland.

Directors: Michael Hammes (Chairman, USA), Andrea Gisle Joosen (Sweden), David Harrison (USA),
Darcin | ichna (1I2AY Anna | loud (1124 bMas Kazard (H12AY Rada Radrinnas (Quadant
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Suzanne B. Rowland (USA), Dean Seavers (USA), Nigel Stein (UK), Harold Wiens (USA).
Chief Executive Officer and Director: Jack Truong (USA)
Company number: 485719

ARBN: 097 829 895




NOTICE OF NOTIFIABLE INTEREST IN RELEVANT SHARE CAPITAL OF
JAMES HARDIE INDUSTRIES PUBLIC LIMITED COMPANY (THE “COMPANY”)
IN FULFILMENT OF AN OBLIGATION ARISING UNDER
CHAPTER 4 OF PART 17 OF THE COMPANIES ACT 2014

James Hardie Industries Plc ATTN: Company Secretary
Level 20, 60 Castlereagh Street BY EMAIL:
Sydney, NSW 2000 investor.relations(@jameshardie.com.au
Australia

23 July 2021

Greetings,

This notification relates to issued ordinary shares in the capital of the Company and is given in fulfillment
of the obligations imposed by Sections 1048 to 1050 and otherwise by Chapter 4 of Part 17 of the
Companies Act 2014,

The Vanguard Group, Inc. hereby notifies you that at the date of this notice it has a total notifiable interest
in aggregate of 22,228,467 ordinary shares in the capital of the Company. The identity of the registered
holders of shares to which this notification relates (so far as known to The Vanguard Group, Inc.) is set
out in the attached schedule.

Each of the products managed by The Vanguard Group, Inc., (the “Funds”) named in the attached
schedule gives notice that, at the date of this notice, it has a total notifiable interest in the number of
ordinary shares in the capital of the Company which is set out against its name. The identity of the
registered holders of shares to which its notification relates (so far as known) is also set out against its
name in the attached schedule.

The address of The Vanguard Group, Inc. is: P.O. Box 2600, V26, Valley Forge, PA 19482, USA

Yours faithfully,

o e

By: Shawn Acker






SCHEDULE

Name and address of [Subsidiary]/[Fund] Number of | Registered holder(s) of shares
shares

Vanguard Total International Stock Index Fund

P.O. Box 2600, V26, Valley Forge, PA 19482,

US4 5,620,870 | JP Morgan Chase Bank

Vanguard Australian Shares Index Fund 5,327,542 | JP Morgan Chase Bank

Vanguard Developed Markets Index Fund 2,958,087 | State Street Bank and Trust Company

SMA 1 2,073,608 | Others

Vanguard Institutional Total International

Stock Market Index Trust [1 1,905,538 | JP Morgan Chase Bank

Vanguard Pacific ex-Japan Stock Index Fund 911,007 | Brown Brothers Harriman

Vanguard FTSE All-World ex-US Index Fund 829,994 | Bank of New York Mellon Corporation

Vanguard Pacific Stock Index Fund 444,082 | Bank of New York Mellon Corporation

SMA 2 388,098 | Others

SMA 3 302,785 | Others

Vanguard Institutional Total International

Stock Market Index Trust 250,556 | JP Morgan Chase Bank

SMA 4 215,979 | Others

Vanguard Total World Stock Index Fund 196,921 | State Street Bank and Trust Company

SMA 5 143,346 | Others

Vanguard FTSE Developed Asia Pacific ex

Japan UCITS ETF 142,998 | Brown Brothers Harriman

Vanguard FTSE Developed World ex-U K.

Equity Index Fund 111,762 | State Street Bank and Trust Company

Vanguard Global Stock Index Fund 103,261 | Brown Brothers Harriman

Vanguard FTSE All-World UCITS ETF 74,483 | Brown Brothers Harriman

Vanguard ESG International Stock ETF 57,773 | JP Morgan Chase Bank

Vanguard FTSE Developed All Cap Ex North

America Index Fund 42,125 | State Street Bank and Trust Company

Vanguard Pacific Stock Index Trust 25,798 | JP Morgan Chase Bank

Vanguard FTSE Developed World 11 Common

Contractual Fund 20,161 | Brown Brothers Harriman

Vanguard ESG Developed World All Cap

Equity Index Fund 19,926 | Brown Brothers Harriman

Vanguard FTSE Developed World ex UK

Common Contractual Fund 12,074 | Brown Brothers Harriman

Vanguard FTSE Developed World Common

Contractual Fund 10,887 | Brown Brothers Harriman

Vanguard SRI FTSE Developed World I1

Common Contractual Fund 10,526 | Brown Brothers Harriman

Vanguard FTSE Global All Cap Index Fund 10,413 | State Street Bank and Trust Company

Vanguard FTSE Developed World UCITS

ETF 9,769 | Brown Brothers Harriman

Vanguard FTSE Developed Asia Pacific All
Can Index ETF

4.042

State Street Bank and Trust Comnanv
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Vanguard ESG Developed World All Cap
Equity Index Fund (UK)

2,562

State Street Bank and Trust Company

Vanguard ESG Global All Cap UCITS ETF

975

Brown Brothers Harriman

Vanguard Global Momentum Factor Fund

519

State Street Bank and Trust Company

Total

22,228,467
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Exhibit 99.2

James Hardie Industries Releases First Global Sustainability Report

The World Leader in High-Performance Building Solutions Details Sustainability Strategy and Progress, including Reduction in Greenhouse Gas
Intensity

Establishes Commitment to Building Sustainable Communities

James Hardie Industries plc (ASX: JHX; NYSE: JHX), the world’s #1 producer and marketer of high-performance fiber cement and fiber gypsum building
solutions, has released its first global sustainability report. James Hardie’s 2021 Sustainability Report, Building Sustainable Communities, outlines its
sustainable future, company commitments and significant progress made to date in four key areas: Communities, Environment, Innovation, and Zero Harm. This
framework is supported with measurable goals and metrics in each of the four key areas, including goals for greenhouse gas reduction, diversity, environmental
product declarations and safety.

“Our commitment to building better, more sustainable communities starts by building better homes, with the homebuilding materials of the future,” said James
Hardie CEO, Dr. Jack Truong. “Our commitment to a sustainable future extends to our James Hardie community, the local communities in which we operate,

and across the largest shared community of all, our global ecosystem. At James Hardie, we are transforming the way the world builds by offering better, safer
and more sustainable products.”

James Hardie’s sustainability strategy, which was formalized in fiscal year 2021 (FY21), is integrated with its global strategy for value creation and operational
performance.

Please find the full Sustainability Report here: https://ir.jameshardie.com.au/esg/sustainability

Sustainability Report At-A-Glance:

Communities
At James Hardie, building sustainable local communities is at the forefront of our strategy. We recognize our ability to impact the communities in which we live
and work. While maintaining a global mindset, we put great care into how our business affects local communities. We contribute to local communities by
sourcing, employing, delivering, and giving locally. In FY21, we:
«  Contributed US$800 million in local communities in which we operate.
+  Shipped 63% of our products to customers within 500 miles of our manufacturing facilities.
»  Sourced more than 83% of raw materials from within 100 miles of our manufacturing facilities, supporting local businesses and minimizing length of haul
and carbon footprint.
»  Hired 98% of new staff from the local communities in which we operate.
» Launched a Global Inclusion and Diversity Program to improve our James Hardie community. The program focuses on culture, employee interaction,
employee capabilities, hiring practices, and growing and developing talent in the organization.
+ Set a goal to increase gender diversity to 20% in all management positions by FY24, from 15% in FY20

Environment

We are committed to be responsible and accountable for our impact on the environment and to prioritize the management of waste, water, energy and
emissions. We provide products that help to build better homes, that have a lower impact on our environment and are built to last. We continue to minimize
energy intensity and waste generation while delivering a high-value product as a strong alternative to traditional building materials. By sourcing and supplying
locally, the company maintains a small inbound and outbound shipping footprint, helping to further minimize greenhouse gas emissions. In FY21, we:

Media Release: James Hardie Industries Releases First Global Sustainability Report
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Set a goal to reduce Scope 1 and Scope 2 greenhouse gas intensity by 40% by 2030.
Achieved a 17% reduction in greenhouse gas emissions intensity from 2019 base.
Set a goal to reduce landfill waste intensity by 50% by 2030.

Achieved a 21% reduction in landfill waste intensity from 2019.

Set a goal to recycle 20 million additional cubic feet of water per year by 2030.
Realized up to 50% recycled content in our fiber gypsum products.

Innovation
James Hardie is a leading global innovator in home exterior solutions, using new technologies to produce high-quality, sustainable products with endless design
possibilities. Our fiber cement delivers superior life expectancy, driving down environmental impacts and meeting demand for high-quality sustainable products.
We believe that through innovation we can drive continuous improvement of our energy consumption, water utilization, waste reduction and overall impact on
the environment. In FY21, we:

+ Commercialized three new products with sustainability benefits: Hardie® Textured Panels in North America, Hardie™ Fine Texture Cladding in Australia,
and Hardie® Brand VL Plank in Europe.
Committed to building two new pilot R&D facilities, in Fontana, California and Rosehill, Australia.
Set a goal to cover 80% of revenue with environmental product declarations.
Covered 26% of revenue with environmental product declarations.
Realized US$107 million in cumulative LEAN savings in FY20 and FY21.

Zero Harm
At James Hardie, safety is a non-negotiable value for business success, and we prioritize the protection of our people and those who interact with our products.
Our goal is to continuously improve year over year and to be recognized for world class safety. We believe that value creation means nothing without a safe
environment for all employees. In FY21, we:
* Reduced our total recordable incident rate to 0.83, a 21% improvement versus FY20 and substantially better than the industry average of 4.2.
+ Reduced our total days away, restricted or transferred rate to 0.51, a 4% improvement versus FY20 and substantially better than the industry average of
2.8.
* Responded to COVID-19, by providing: 80 hours paid COVID-19 sick leave, distributing 60,000+ masks, 3,918 proactive covid tests, and free onsite daily
lunch program to keep our employees safe.

Discussing the inaugural Sustainability Report, Dr. Truong concluded, “As we discussed in our Investor Day in May 2021, we believe we have transformed into
a New James Hardie, and that is evidenced by our strong financial results in FY21, including delivering US$2.9 billion in net sales and US$458 million in
adjusted net income. However, the issuance of our first ever Sustainability Report, which includes evidence of significant progress in FY21 and firm
commitments to future continuous improvements in the areas of Environment, Social and Governance, is something we are equally proud of. At James Hardie
we are committed to building sustainable communities.”

About James Hardie Industries plc

James Hardie Industries is the world’s #1 producer and marketer of high-performance fiber cement and fiber gypsum building solutions. The company
empowers homeowners and building professionals alike to achieve the home of their dreams with premium quality solutions that enable endless possibilities for
design and aesthetics, while also delivering trusted protection and long-lasting beauty. Key to this effort is James Hardie’s dedication to its customers, market
driven innovation, an inclusive and empowering company culture, and an unwavering commitment to its Zero Harm safety initiative. For more information about
James Hardie visit www.jameshardie.com.

Media Release: James Hardie Industries Releases First Global Sustainability Report
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Forward-Looking Statements

This Media Release contains forward-looking statements and information that are necessarily subject to risks, uncertainties and assumptions. Many factors
could cause the actual results, performance or achievements of James Hardie to be materially different from those expressed or implied in this release,
including, among others, the risks and uncertainties set forth in Section 3 “Risk Factors” in James Hardie’s Annual Report on Form 20-F for the year ended
31 March 2021; changes in general economic, political, governmental and business conditions globally and in the countries in which James Hardie does
business; changes in interest rates; changes in inflation rates; changes in exchange rates; the level of construction generally; changes in cement demand and
prices; changes in raw material and energy prices; changes in business strategy and various other factors. Should one or more of these risks or uncertainties
materialize, or should underlying assumptions prove incorrect, actual results may vary materially from those described herein. James Hardie assumes no
obligation to update or correct the information contained in this Media Release except as required by law.

This media release has been authorized by Mr. Jason Miele, Chief Financial Offer.

END

Investor/Media/Analyst Enquiries:
James Brennan-Chong
Director of Investor Relations and Market Intelligence

Telephone: +61 2 9638 9205
Email: media@jameshardie.com.au

James Hardie Industries plc is a limited liability company incorporated in Ireland with its registered office at Europa House, 2nd Floor, Harcourt Centre, Harcourt
Street, Dublin 2, D02 WR20, Ireland

Media Release: James Hardie Industries Releases First Global Sustainability Report
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About James Hardie

James Hardie Industries ple s the world's #1 producer and marketer of high-performance
fiber cament axtanior and Interlor products and & markat leader in Eurapa for fiber gypsum
products. Our company cultura is built on providing a foundation of *Zaro Harm," creating
a positive impact in communites, and delivaring environmantaly-rezponsible, Innovative
salufions to customers,

Qur durable, kow maintenance, and innovative products are made masty from natural and
sugtalnable raw matedals, delvering andless possibiities of design and aesthetics
o consumers (homeowners).

Wi manufacture 4 variety of pattermed profiles and surface finishes for a range of
applications, inchuding extemal ziding, trim, soffit ining, intemal linings, walls, facades,
fioors and tile underay for use in residental, commercial and industrial applications.

Wi manufacture and distribute our products and sceessorias globaly for uss In new
residantial conatruction, manufactured housing, rencvations, and extensions, s well as a
variety of gommercial and industrial applications, Headquartered in Ireland, James Hardie
emplays a diversa global werklorce of approvimately 4,600 empioyees across operations
in North America, Europe, Australiz, New Zealand and the Phiippines, In the fiscal year
ended 31 March 2021 [FY21), Jamas Hardie generated more than $2.9 bilion in net sales
and more than $458 million n adjusted nat ingorme,

About this report

This i5 Jarmes Hardlie's first full sustainabiity report, b covers our sustainability
performance progress for FY21 across our global operations and akso highlights our
future prioriies, It has been prepered in accordance with GRI Standards: Core option
This milestona reprasents and cagtures the significant afforts wa have made on our
sustainabiity journey during the year, As our sustainabiity program progresses, we

are committad to aligning with best-practios reporting standards and frameworks,
ncluding those set forth by Global Reporting Intiatve (GRY), the Sustanatiity Accounting
Standards Board (3ASB) and the Task Ferce on Climate-ralated Financial Disclosures
[TCFD. All monstary figures are in LS dalars,
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(7) Globalimpact

(1) Community impact
(t) James Hardie

(1) Homeawner

of

OUR GOAL

0

80%

of ravenue from
praducts with
environmental
product daclarations

A MESSAGE FROM THE CEQ

Building Sustainable Communities

Jarnies Harde 18 cormitied to bulding sustainable communitias. This commitment is 1o

(i) the: smialest of communities - the individuz! household, ) the James Hardie community,
(i} tha local communtias In which we ve and cperats, and (v) the largast of all communities,
the global ecosystem.

\We operate with & global mindset and at the same time take great care In how our business
impacts households, our James Hardie commundy, and the local communities in which

we lve and operate,

Building Better Homes

Our buginass 5 aboul hui\mnq bietler harmas thal e & lewer impact on our evironment
and are built to last. We are part of the solution to the basic human need for shefter and

do 80 In & way that more affectively maximizes the posiive impact on our global community.
Qur products come with long warranties, with the majority being 30-year non-prorated
watanties, ilustrating our comimitment 1o our products. This durabiity further translatas into

less maintenance over the product ifecycle giving that tme back to the hemeawner while also

minimizing the Impact on the emdranment. Cur products protsct the home against a variety of
harsh cimate condtions bringing the homeowner and thair family peace of mind, Further, our

products not only protect the hame, thay also halp to baatfy the home, bringing aesthetically
pleasing designs to provide the homeowner a sense of pride and joy. This unique combination

of aesthetically beautiil products with added durability and prataction puts the homaowner's
mind &t ease,

Praviding the market with products that help to buikd a better home s just a start, Through
acontinuad investmant In imevation, we stive 1o advance our abilty 10 build bettar homes.
\We offer the market homebulding materials of the future, which contribute 1o safer and more
resiiant homes while replacing oiner allemalive materials that may be mara harmful fo our
environment. To this end, we delivered threa new products to the global market in May 2021,
inciucing Hardle® Textured Panels in the Unitad States, Harde™ Fina Textured Cladding in
Australla and Harcie® Brand YL Plank in Europe. These innowations provide the market with
products that replace more labor intensive and emviranmentally harmful products.

APPENDIX

AMESSAGE FROM THE CEQ

Cur prougts ars ungue n the inberent sustainabiity banafts that they ofler. We expact
the market for our products to cantinue to grow and beceme more compettive as green
homebuiding standards become the nom. We ara well positioned to fake advantage
of this market shift but wil need to coninue to innovate and improve to ensure that our
products remain the maleril of choice.

At James Harclie, we am 1o transformi the way the warld builds: better, saler, more
Deautifully and more sustanably.

Building an Inclusive and
Safe James Hardie Community

‘We are fecused on keeping cur employees, our customers, and our supphers safa insde
our facities and in their homes, Gur goal is to ensurs evary employes retums home to
thelr familly safily at the and of avery working day. We remain focusad on our Zero Harm
nifiafives, working with the conviction that ‘every safety ingident is prevertable, Our
amployeas are a key part of the local communitias in which we oparate, and ensuring
their sefety helps to ensure the local community continues to thrive, In fiscal vear 2021,
wis mproved on our safety performance, reducing fand thus Improving] our global incidant
rate (TRIF] by 21%. Our goal is to to cortinus to improve every day foward zero mncidents,

In addition o ensuring a safe James Hardie community, we are focused on building

an inclusive and diversa James Hardie community; ona that mirrars and reflects our
local communities, In fiscal year 2021, we launched an Inclusion and Diversity committeg
focused an continually improving tha James Hardia community in regard 10 Inclusian
and diversity.

Toremain an industry leader, we need o buld & telent pipeline that engages with

and saeks takent from typically undarrepresentad groups. Initiatives such as our
Inclusion and Diversity Scholarship help to ensurs that wes we have & broad rang of
amployea perspectives, strengthaning our organization. We are bulding a James Hardia
commurity that champions inclusion and diversity, We believe that starts at the top,

with our Board of Oirectars. With 4 of 12 beard members baing female and 7 of 12 board
members with diversity characteristics, we believe we are setfing the right fone for the
rizst of our organization.

At James Harde, we are focusad on bulldng an Inclushe and safo James Hardie commurity.

James Hardie Sustainability Repart Fiscal Yaar 2021

TRIR PERFORMANCE
Total Recordsble Incident Rate

42
industry
average
FY20
FYai
105
0.83
@0
&84
COPERATE
Employee Resource
Groups (ERGs}
in North America




HIRED

98%

From the local
community

SOURCED

83%

Raw materials
within 100 miles.
of our plants

2030 GOAL

0/

40%

reduction in scope 1
and 2 greenhouse gas
intensity (MT CO2a/S)
from a 2019 baseling

50%
reduction in landfill

wasta intensity (MT/5)
from & 2019 baseling

A MESSAGE FROM THE CEQ

Building Sustainable Local Communities

We Understand our role in bullding sustalnabsle local communities whera we oparata,

Lest year, we invested $800 millon i loal communitias whers we operate, by emplaying
localty, sourcing ur raw materials locally, supplying locally and charitable ghing locally.

In the past two years over B3% of our manufactured products were shipped to customers
within 500 mies of our manufactunng faciities, lterally helping to buld the local communities
i which we operate.

Furthier, we sourced B3% of our raw miaterials from within 100 miks of our facilfes helping
1o ensure we support businesses In our local communities and theraby minimizing our
length of haul and thus mirimizing our carbon footprint, Cur lightweight tuilding materials
ane designad to be easler to install and more durable, thiss helping In creating resliant local
communifias i withstand a variety of harsh cimate sonditians.

QOur respanse o GOMID-19 further emphesizes our contributions to our local communities, We
worked hard to successfully pretact our employaes and their famiiies, while also supporting
the local businesses within the community, By ensuring the safety of our employess and thus
the continued oparation of our faciities, we were abla to continue to souroe, emplay and oive
loezally, hefping to sustan local communities thraughout the pandsmic,

At James Herdie, buiding sustiinable lacal communities is at the forefront of our strategy,

Building a Better Environment

We aim ta minimize our material use, energy consumption and waste ganeration while
delivering & high-value produet and strong alternative o fraditional buikding materials. Qur
supply chain dallvered 100% Forest Stewardship Councl (FSC) cartifed cellulose fiber in
aur fiber cement products and 100% post-consumer recycled fibers in our fiber gypsum
products. Furthar minimizing cur impact, wa utlize up to 50% recyciad contant in o fier
Qypsum products,

Our environmental foetpint, specifically our contribution to redueing the impacts of cimate
change, is a key focus becausa It Is a global zsua that affacts all of humanity. Qur facus
on innovation and local communities uniqualy positions us to confinue fo help improve the
Irmpact tha bullding and construction industry has on the emdronmant. We have made a
commitrment ta reduce our scope 1 and 2 greenhouse gas intensity by 40% by 2030, In
addition, by sourcing and supplying locally we mantain 2 small inbound and eutbound
shipping footprint, heiping fo minimize our greenhouse gas emissions.

\While we ara aready helping the bulkding and construction industry minimiza its impact

o the emironmernt, we are not satisfied. We belleva that thrcugh innovation wa can dilva

continuaus improverment of our energy consumplion, water utilization, waste reduction and
overal impact on fhe environment,

APPENDIX

AMESSAGE FROM THE CEQ

As we priortize the management of our environmental impact, we are also taking steps
10 ensure our rganizations arcund the warkd are preparad for the impacts of climate
change. We have developed a roadmap aligned with the recommendations of the
Taskforcs on Climate-related Financial Disclosures (TGO, This roadmap will help
quide our organization towards the integration of climate-related scenario analysls Into
cur stralegic planning. These activities wil prepare James Hardie for the future and
Dolster its position as a reslient organizafion.

At James Hardie, we sirive 10 be part of the solution for sustainable devalopment and tha
protection of fulure ganerations,

Tracking Our Progress Through Sustainability Reporting

We are proud to formakize our cemmitment to sustainability threugh the pubdication of this
sustainablity report, This raport is in accordance with the Global Reparting Initiatve [GRI)
Standards and refarencas the Sustainability Accounting Standards Board (SASB) Standards
We developed a new sustainabibty steategy, pricetizing four plars, §) Zero Har,

i Erwironment, () Communiies, (v] Innovation, and we sef clear goals and have

farmally committed to contibuting to relevant United Nations Sustainabla Developmant
Goals {UN SDGs),

We also published our inaugural Modsm Slavery Statement and for the fourth consacutive
yaar, we respondad to the Climata Disclsure Praject (COP) Climata Change questionnalee.
Finally, we developed & three-stage approach o implementing the recommendations of the
Task Force on Climate-related Financial Disclosuras (TGFD),

A Future Grounded in Continuous Improvement

Cur business & about delivering beautiful products that are resource efficient and contribute
1o resient and sustainable communities. | am very excited far our future and tha oppartunity
1o further corwert our strategic vision into tangible benefits for al of our stakeholders.

At James Hardie, we are all committed to Building Sustainable Communitias,

-
n.AA |'-"'k

Dr. Jack Truong,
Chief Executive Officer
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@ Manufacturing facilities Q Manufacturing facilities &
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ADJUSTED TOTAL NUMBER MANUFACTURING RESEARCH AND
NET SALES ADJUSTED EBIT NET INCOME OF EMPLOYEES FACILITIES DEVELOPMENT CENTERS
$2909M  $629M  $458M 4861 18 3
M 12% FROM FY20 4 29% FROM FY20 4 30% FROM FY20
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FY21 HIGHLIGHTS

T,

COMMUNITIES
CONTRIBUTED HIRED
$800M 98%

To communities From the local

In wihich we operate communities in
which we oparate

SOURCED DELIVERED

83% 63%

OFf raw materials Of manufactured

locally products locally

DONATED

$1M+

Locally

ENVIRONMENT

ENVIRONMENT
ACHIEVED REDUCED
1% 21%
Reduction in GHG Landfill waste
Intensity (metric tons Intensity (metrc
CO2efrevenue §) tons/revenus 5)
from 2018 from 2019
RECYCLED CERTIFIED
004 50%
Million cubic feet Of manufacturing
of additional facilities with
Water per year 15014001
from FY20

APPENDIX

FY21 HIGHLIGHTS

INNOVATION ZERO HARM
SAVED COVERED TRIR DART RATE
$107M 26% 0.83 0.51
In cumulative costs Of revenue with Total recordable Tatal days away,
from LEAN initiatives enviranmental Incident restricted or
FY20-FY21 product declarations rate (TRIR) transfered

(EFD) (DART) rate

INTRODUCED

3

New products

with sustainabllity
benefits, validated by
market insights
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BUILDING
SUSTAINABLE
COMMUNITIES

Our global strategy for
value creation and sustainable
operational performance

James Hardie i committed

to improving its sustainability
perfarmance and proactively

and carefully managing its social
and environmental impact, Our
sustainabilty srategy, which was
formalized in FY21, 18 integrated
‘with aur global strategy for

valug creation and operational
performance. It focuses on four key
pillars of Communities, Environment,
Innovation and Zero Harm,

Wa carefully manage the impact
under our direct operational contrl
through inteqrated operating and
management systams such as the
Hardie Manufacturing Operating
System (HMOS) based an LEAN
methodology. We also proactively
saek out ways fo influence the
sustainabilty impacts in our

value chain as they relate to our
operations,

“James Hardie is a company that's
not content to remain static.
Instead, it's an organization
that's constantly looking for
ways to improve performance
and deliver better products.”

Jason Miale, Chiaf Financial Officer

APPENDIX

v
COMMUNITIES

With a global mindset, wa
carefully manage cur businass
impact by employing, SoUrCing,

delivering and giving locally.

INNOVATION

We are committed to transfomying
ne teahnologies into high-quality

and sustainable products, solutions,

and building practicas,

AT-A-GLANCE

QOur pillars

ENVIRONMENT

\We seek to minimize our impact
on fha emvircamant, and we priorilize
thie management of water, waste,
enargy and emissions,

ZERO HARM

With our Zero Ham cullure, we
seek to ensure the safety of our

products, employses, pariners,
customars and communifies

Jdamis Hardie Sustalnablity Repart Fiscal Yaar 2021




ik

WV,

COMMUNITIES

We create value in and
for our communities

ABout COMMUNITIES ENVIRONME N TION ZERQ HARM L APPENDIX

AT-A-GLANCE

Our commitment

We carefully manage our impacts with a global mindset
while creating value in and for our communities.

Our goal

Create a positive impact in the
communities in which we operate.

Our approach

We employ, source, deliver and give locally.

FY21 performance

$800M 98%
contributed to hired from the local
local economies communities
83% 63%
of raw materials of manufactured
sourced locally products delivered locally

$1M+

donated locally

Jdamis Hardie Sustalnablity Repart Fiscal Yaar 2021




OUR PILLARS

Creating an impact

We recognize our ability to impact the communities in which we live and work. While maintaining

aglobal mindset, we put great care into how our business affects local communities, We contribute

by sourcing, employing, delivering and giving locally.

When we establish new plants, we invest in the local community and aim to locate the plants close to
suppliers, customers and potantial new employess, as wel as sustainabla transportafion opportunifies.
We form long-term relationships with organizations that respand to speciic communtty needs, particulary
affordable housing and disaster reoovery.

@ emoatardis 100 MILES 500 MILES
CONTRIBUTED

$800M

In communities
in which we operate

HIRED DELIVERED
0
0

08Y% 63%
From the local Of manufactrured
communities in products lecally
which we operate

DONATED
SOURCED

88% 81 M+ g .

Locally fan} v
Raw materials locally

OUR PILLARS

CONTRIBUTED

$300M

In communities
in which we operate

Our success brings both direct and indirect economic benefits to the communiies and regions in which
we operate. We contribute 1o these local economies through capital expenditure at our plants and by
investing significantly in our employees, in focal ecosystems and across our supplier base, Our direct
spending through the purchase of local materials, payroll and taxes, and our logal distribution network
makes a positive economic impact that benefits both local economies and our customers,

Managing community value creation

We think glabally and act locally to create value in and for the communities where
we operate, Our policies and practices guide our support of local communities.

Global Code of Conduct Modern Slavery Statement

Anti-bribery and
Corruption Policy

James Hardie Training Center

Global Inclusion and

ABOUT  COMMUNITIES

APPENDIX

James Hardie's Diversity Program
Integrated Supply Chain

Employee Volunteering
Global Supplier and Donation
Code of Conduct Matching Program
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OUR PILLARS

Employing locally

James Hardie craates jobs that help drive local economies and strives to attract and retain high-quality local
talent. Despite the significant impact of COVID-19 and the related temparary pause in recruitment, we grew
our operations olobally in FY21 and retained a positive and strong culture. During the helght of the impact
of COVID-19, when production shrank, many of our people were redeployed to other roles, 2 strategy that
enabled us fo quickly ramp back up with increased market demand,

James Hardie's amployee retention rate confinued to improve. During FY21, our giobal tumover rats was 8.2%.

"
]
Ty [ @
(R /R New (R0 New 100/ Employees
L ‘/":_J employee hires D02 tocalhires Ué‘j %7 locally hired
Training and development
GLOBAL RETENTION RATE

Employees receive an annual performance review, which assesses
parformance according to jab requirements and the employee's
contribution 1o James Hardie’s sirong and evolving culture, We
encourage employee engagement, rasponsibilty and aceountabilty.
We have invested significantly In training Initiatives and building 9%
arganizational capabiifies. HMOS promotes communication and 85% 0
feeciback among and between operalors, supervisors and leadsrship —— 80%
in order o engage all employees in continuously and consistently
understanding results while minimizing varialiity.

James Hardie's employee retention
rate continued to improve, During FY21
out global turnover rate was 8.2%.

We believe it is impaortant to share best practices not only across the
company but alsa with our customers and end users, Curated for our
retail and tracke partners, the Jame Hardie Training Center provides
on-damand, digital lsaming to increase foundational knowledge abaut
fiber cement and other product offerings. The onling learming modules
supply valuable knewledge for contractors and installers.

COMMUNITIES

OUR PILLARS
Inclusion and Diversity
James Mardlie believes that a skilled
@' '|'r I ﬂJ[ and diversz workiorce encompasses
@ 1] H Ul different viewpaints, skills, attributes and
e life experiences, The Unique strengths of
\2:?11 :: ;:g;iﬂ'ﬁ;:m:;w aach employes contribute colectively to
by FY24 (tied to executive our culture and operating performance.
long-term incentive plans). P24 Targat We want to atiract, develop, engage and
seinFy2i] retain our workforce through & culture that
prometes inclusion, innovation, social justice,
15% In FY20
performance and growth.

We are committed to employes well-being
and aim to provide a workplace where
employaes feel comfortable to do their

best work. We want our employees to

feel physically and mentally safe in their
workplace, During FY21, wa launched our
Global Inclusion and Diverstty Program,
which focuses on culture, employes
Interaction, employee capabilities, hiing
pracficas, and growing and developing talent
in the organization. We purposefully chose to
prioritize inclusion to promote & workplace in
which our paople feel they belong,

HIGHLIGHT
Empowering our employees

In February 2021, Profassor Barnis Banks of Northwastern University, an ex-miitary leader rencwnad for diversity andd
change management, helped us strengthan our new program. He faciitated change management workshops with an
axeoulive sponsor and global advocacy team and helped us frame the value of Employee Resource Groups (ERGS).

Three Employee Resource Groups have been fermed by employees in North America. The groups, which represant

female, African American and Lafin employses, are voluntary initiatives, and ary James Hardie employee 15 free to join,

Qur employess are alzo empowerad to establish new groups a3 needed, further diving engagemant and strengthening
our gltune across the organization, We hava sinoa held saveral employee discussions and group mestings, and our mtranet
inclices our Inclusion and Diversity proposition.

James Hordie Sustainabllity Repart Fiscal Yaar 2021




OUR PILLARS

James Hardie's integrated supply chain

During FY21, James Hardie continuad to pioneer its integrated supply chain, This approach more closaly
ncamporates the company into our customers' inventary management systerms and provides us with
early demand signals to drive supply chain efficiency. This critical intagration ensures that we are able

o continuously and seamlessly service our customers, providing them with the products they want,
when they need them.

With real-ime dlata, we can foeus our manufacturing operations on products that flow o the walls of our
consumers. This targated production planning recces inventary, lowening holding costs and imgroving
sty via ling-of-sight visibiity, Our customers benefit from increased inventory fumover and camying
products most in demand. In FY21, we were able to proactively accelerate the integration and effectiveness
of aur supply chain leveraging it as a key driver of growth and profitabiity.

Sharing this approach with our customers has also driven efficiencies and helped enhance planning
for diffarent product mixes because we can easly see their product requirements, Lansing Building
Products was so pleased with the new approach that it awarded James Harcle the prestigious Vendar
of the Year award,

ABOUT COMMUNITIES ENVIRONMENT N ON ZER APPENDIX

OUR PILLARS

Sourcing locally

We are committed to the sustainable and ethical
procurement of products and services and

1o continuous improvement to minimize our
environmental and sodlal impacts. Our inbound
supply chain consists of local or regional basic
raw miaterials such a water, cament and

silica. Beyond raw materials, we hire locally for
maintenance neads, contractors and service
providers. We expact all suppliers to abide by
our Global Cade of Business Conduct and our
Global Supplier Code of Conduct, and we are
praparad to hold them accountable by taking
approgriate business or legal action.

W Intentionally bulld our plants in close proximity
10 our suppliers and, when posaible, prioritize rai,
which is mare efficient and procuces less emissions
than road fransportation,

SOURCED

83%

of raw materials locally

G e b e A
33 SNIPPING Mee
w

Distributing locally

With aur network of plants, James Hardie is
uniquely situsted to serve the communifies in which
we live and operate. Our approach is fo distribute
our products locally, and 63% of our deliveries In
FY21 were within 500 miles of our manufacturing
facilties. To continug to drive efficiencies, we
increased our rail defiveries as well, enabling us

to suppart demand with minimal impact,

The stratagic placement of our plants optimizes the
mavement of our product, In addition to distributing
locally, 83% of materials are sourced within 100
miles, This is a unique characteristic 10 our netwark
of plants which reduces inbound and cutbound
shipping. Less shipping enables lower costs and
alower carbon footprint, compared to competing
producers wha may ship materials and products
across the country to deliver products to market,

WA

Lower costs + a lower carbon footprint

100%

of cellulosé fiber
used in our fiber
cement from FSG/PEFC
certifiod sources

Distributing locally oy

BE
BE

28 ol

of fiber used In our
fiber gypsum products
from recycled post-
consumer waste

e (
.:ié

s % e e et
§0N0; 0]
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OUR PILLARS

Supporting locally

We typically operata in smaller towns and strive to positively impact the pecple and familles in the
communities in which we operate and where our products ara used.

Our products help build and protect homes for families round the world, providing us with a direct path for
working with nenprofits in need of bullding materials. As a rasult, we have established long-ferm refationships
with several pariners that respond 1o specific needs related to housing and community resiience, with a
torus on affordable housing, home bulding and repar, and disaster recovery, To this and, several of our
senior leaders sit on boards or hold volunteer positions at nonprofit erganizations.

In addition, James Hardlie's charitable program supports the company's vision and belief that the well-baing
of communities has a direct impact on the success of the business and empkoyees. We believe in amplifying
the voice of our employees and empowering them to offer their suppart localy. Our program congists of
three platforms;

+ Charftable matching to honor the diversity of our employees' giving by supporting a broad spectrum of
eligible crganizations and institutions that serve our communities,

* Charitable volunteer hours 1o suppart individual employes volunteer efforts by offering a company
charttable contribution gift fo qualifying charties where an employse has volunteered their fime,

* Company donations managed by office and plant locations where employees are encouragad 1o support
Iocal charitable efforts that align with James Hardie’s vision of meeting basic needs and enhancing
community vitality,

HIGHLIGHT

James Hardie Inclusion
and Diversity Scholarship

In May 2021, James Hardia named six students in tha LLS.
the recipients of the James Hardie Inciusion and Diversity
Schotarship. This $5,000 annual scholarship, up to 20,000
per student, is being pioted by James Hardie plants across
tha eountry. As part of our commitmant to being a gliobally
diverse workplace that reflects the communities in which

we opeeats and sarve, we an axcitad 1o offer this new
scholarship oppartunity. We want to help ease the financial
burden on students, and their families, wha wish to continue
their education at fhe collage lvel,

COMMUNITIES EN MEN N N ZE 3 APPENDIX

OUR PILLARS

Amplitying the voices of our employees

“Many young people in our community simply don't have the
developmental support they need ... Christopher House helps
close this gap.”

F1
‘%’ Jeif Kemerley, Sr. Director, Interiors, is & Board member at Christopher House, a
charity that prevides education and immersive lamily suppart services to akrisk chiciren

and thalr familias In the Uptown and West Sde areas of Chicago

3
-

e

"Access to equitable housing is something we care about deeply and
it is great to support an organization like OTR right in our backyard.”

$ami Rahman, VP Product Management, is s Baard mermber of OTR, & charly
dedicated o increasing the quality of ife for individuals with physical disabilities through
{he ereation of affordable, acoessible, barmier-frea housing soluions and persan-cantered
senvices that encourage independent lving

During FY21, we donated more than US 51 million in products and company donations to organizations
including but not limited to:

* American Civil * Drake University ' Laura's House * My Block My St Ignatius
Liberties Union * Entertainment ' Leukemia & Hood My ity Loyola Academy

* American Institute Industry Lymphoma Society  * NAACP  Surge For Water
For Ganger Foundation ' Los Alamitos ' Over The Rainbow * The Michas J Fox

* Animal Rescue * Evans Scholars Education Agsociation Foundation
League Of lowa Foundation Foundation Renaissance University

' ASCPA *Feed TheHungry ' Lurie Children’s Institute Of Music 0Of Natre Dame

* Big Shoulders ‘FeedngAmerica  Foundation ‘Rescue Missions—+ University Of
Fund ' Feeding Taxas * Madonna Ministries, In Wisconsin

Cancer Research . giyaldal Learning Center River Valley Juniors  Foundtion
Insitute i * Magnolia  Rocky Mountain Wimette

* Charity Water Eﬁlmhmgﬂ Foundation Elk :’(:undation Communty

' Chicago Help HopeCheres  METOMAENd e Canter Nursery Schoal
Initiative USA Youth For Christ On Poverty Law

' Christopher House  + Jawish Urited y m’:: Loaves And gt Juge Children's

* Direct Refef Fung Research

* Mutual Ground
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Durability and peace of mind

In 2018, when they bought the home,
Darren & Simone V. wera attracted to the
low-maintenance aspacts of fier cemant
siding from James Hardie, its resistance
to hail and its fire reslstance qualities.

One avening, in 2021, Simona was woken by
 fire from the adjacent studio next door. *f just
saw the wall of fire .. and s just a couple of
feat from our window. At that paint, our fire
alarms weren't going off" Simane saicl, who
immediately roused her husband and grabbed
their 2.5-year-old daughter.

“We could see the fire literally hitting (our home)
and the heat was so intense, but it was not
duing anything to our walls. If was ke & giant
shigld," Simone said of their James Hardie®
siding, “We have double windowpanes, and
thay wers shattering and meting.”

Despite the total destruction of the stucdio,
Darren's and Simong's home was largely
infact, They cradit their Hardie® Plank

lap siding with saving ther lves and
protecting their home,

ABOUT COMMUNITIES ENVIRONMENT

OUR PILLARS

COMMUNITIES & INNQVATION

James Hardie” products deliver superior performance and are
designed to last. Able to withstand high heat, strong winds, and
flying debris, we offer the product of choice to build resilient and
sustainable communities.

“I still have a home because of your product,
and we are all still alive.”

Simone V., Homeowner

APPENDIX

OUR PILLARS

Designing and building
for the future

In 2012, Hurricane Sandy devastated
many of the oceanfront communitiss

in Queens, New York, In the storm’s
aftermath, those forced to rebuld realized .
their homes would nead to be stronger gl "F’"'
and mora resiient to stand up fo a future I e 1IN
filied with more severe weather.

Auchitects ke va Azaroff, AIA principal
at +LAB Architect, were commissionad to
design homes bult specifically to stand
up to humcanes and related hazards, For
the exterior, Azaroff spacified fiber cement
sidling from James Hardie for its resiiency
and because it helps resist the impact of

sirong winds and fling debis, “After Sandy, more people started looking for
stronger alteratives and found fiber cement

In adaiton to ts durabilty, James Hard” siding. | think even that one change shows

siting aso has 2 pleasing aesthetc. One of that residents have been taking resiliency

Azaroff's requirements for building resilent more seriously.”

homes is the Use of “relatable” bulding

materia’s. In other words, they nead fo Michael O'Brien, Business Davelopmant

samlessly blend info their surroundings. Manager, NY

*You also consider a final dimension, which
is time," Azaroff said. “Whalever you're
designing today should be designed with
the future in mind. We bult this house to
Iast for the next 50 to 100 years."
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OUR PILLARS

COMMUNITIES & ZERO HARM

Throughout the pandemic, James Hardie introduced an onsite
daily lunch program throughout North America. The program is
designed to offer frea onsite lunch to all employees, reducing
their risk of exposure to COVID-19, minimizing opportunities for
community spread, and patranizing local businesses to support
them through difficult times,

that cwn West End Grillin Cleburme, TX.
Truly & *Mom and Pop™ operation, They
have been serving James Hardie at the
Clebumg plant sinca the early 1990's,

West End Grill Q END G
Holly & Derek George are & married couple ts R l ([

Through the pandermic, James Hardie's
dally lunch program was their main

source of business and the only company
they catared. In 2019, Holly & Derek

had 31 employaes; today, they have 11,
Fortunately, their business has grown back
to “pre-COVID-19 levels” and they are
working towards bringing back staff.

We truly thank Holly & Derek for their

*James Hardie was the main factor that kept
dedication to our James Hardie employees the doors open.”

throughout the years, We're glad to have
had the opportunity 1o support them
throughout the pandemic and lnok forward
to many great meals ahead!

Derek George, West End Gril

3 asout COMMUNITIES ENVIRONMEK N N P L APPENDIX

OUR PILLARS

Tacos El Guero

Edie not pictured) started his business,
Tacos Bl Guero, in Fortana, CA after he lost
fis job several years ago. Eddie operates
his buginess with the help of his family

{pictured).

When the pandemic started, and ful
Iockedowns wers in place, their business
began to suffer remendousy. James
Hardie's Briana Gonzalez was a
fraquent customer of the restaurant and
recommenied it as prt of our free dally
lunch program.

Throughout the pandamic they became one
of the most, if nof the most refiable vendor.
They accommodated lunch for each shift
whether it was early marming or a very

late graveyard delivery, They delivered i
differant locations of our facity when we
nesded 10 1ake extra safely measures to
limit contact, We truly want to thank Eddie
and his family for their dedication 1o the
James Hardie Fontana faciity throughout
the pandemic and we are happy to continue
our partnarship.

“When James Hardie chose our business to
partner with, we were blessed. We were not
only able to save our business but also keep
our family employed.”

Eddie, Tacos Ef Guero
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We are dedicated to
environmental excellence

COMMUNITIES ENVIRONMENT INNOVATION ZERD HARM

AT-A-GLANCE

Our commitment

To be responsible and accountable for our impact
on the environment and pricritize the management
of waste, water, energy and emissions.

Our goal

40% reduction of Scope 1 and Scope 2 greenhouse gas
(GHG) intensity by 2030 from a 2019 baseline

50% reduction in landfill waste intensity
by 2030 from a 2019 baseline

Our approach
Renewable sources of energy
LEAN manufacturing

Recycling

FY21 performance

7% 21%

reduction in GHG intensity reduction in landfil
from 2019 waste intensity from 2019

James Hardle Sustalnablity Repart Fiscal Year 2021 /1




OUR PILLARS

Managing environmental excellence

James Hardie embeds systems and processes to proactively manage environmental impacts.
They include our Global Environmental Protection Policy, which is communicated to employees,
contractors and customers. This policy outlines four guiding principles:

Use of renewable Conservation of Protection Waste
and recyclable water resources of the reduction
resources and energy environment

As part of our ongoing continuous improvement, we strive to maximize our effectiveness by sharing
best practices across our global network of plants. As we develop and implement new solutians, best
practices are replicated acrnss the netwark to amplify the results whie aligning &l plants to the same
best in class standards,

By integrating aur enviranmental managerment system with Hardie Manufacturing Operating System (HMOS),
we align our dally work to mest the needs of our customers while focusing on best practices within our
manufacturing processes. With LEAN, we emphasize quality and the reduction of all forms of waste from
resources to energy. Qur LEAN initiative drives prioritization to conserving the use of natural resources,
recucing consumption, reusing and recycing where possible, This is & very effective means to managing
our environmental impact related to waste, energy, emissions, waler and effluent,

Building sustainakile communities means managing or impact and minimizing our emaronmental
foatprint, We are commitied to opfimizing our environmental parformance atall sites through our focus
on compliance, resource cansenvation and continuaus improvement, Qur products are amang the
most energy-efficient bulding solutions available, They are high quality and durable, requiring minimal
maintanance during their sarvica fife,

7 asour COMMUNITIES ENVIRONMENT INNOVATION ZERD HARM APPROACH APPENDIX

OUR PILLARS

018 2019 2020
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Managing our GHG impact

To effectively manage our impact, we've used COP as a mechanism 1o help us better track the magnitude
and composiion of our greenhouse gas (GHG) emissions sources. We're committed fo improving

our cimate-related performance, specifically our govemance and management, demanstrated by the
development of aur TCFD roadmap. With clear visibilty on the saurces of GHGS within our organization,
we are well-positionad to improve upon our performance and set targats.

Systems developments

We monitor environmental performance data

on aregular basis, from plant-level analysis to
exgrufive management reviews, Plant managers are
responsible for resuts and achievement of targels at
their specific location, but they also collaborate and
shara effective practices across the network, One
of our envirnmantal priorities during FY21 was the
global rollout of our Environmental Health & Safety
{EHS) management system, capturing and unifying
our sataty procedure standards, We onboarded a
cloud-based software system for our EHS, qualty
asstrance and suppler relationships managers.
The platform is a key resouroe that enables us to
reinforca capabilities and analytics regarding safaty,
enable predictive analytics, register information
such as incident reporting in real time, and faciitate
proactive responses. The system further faciitates
the capture of information for our COP reporting and
for identifying trends throughout the year

James Hardle Sustalnabilty Report Fiscal Year 2021/




OUR PILLARS OUR PILLARS

| W W\

Topic Qur commitment QOur approach

Energy & Ta cantinuously improve energy Ta drive the impact under our direct 40% 17%

emissions conservation and efficlency, and shift operational control, we are focused on three reduction in Scape | reduction of Scape 1 and

v i b e to mare renewable energy sources. key a-n.aam remaoving coal from our facilities, and Scope 2 GHG Scapa 2 GHG intensity

our GG npect Fanitcning 1o vabla i) ol iogs intensity (MT COZe/$) (MT COZefS) from 2019
delivering energy efficiency projects. from a 2010 baseline

Ta reduce the amount of materials we Resource conservation and integrated 0, 0,

Waste 50% 21%

We aim to send zero use, maximize recycling within our process waste reduction strategies, which are veduction in landfil reduction In landiill waste

manufacturing waste and find beneficial reuse of waste, bu_llt inta all of our processes and are waste intensity (MT/$) intensity (MT/S) from 2018

tolandi L from a 2019 baselne

Water To maximize the efficient use of water, Water reuse and recycling. Water is used 20 million 0.04 million

Wo s to maximizo by caneering;eueing and fecychg welee Ttk e o dhacherges We adtional cube feat of cuble foat o acitonal

water racycling also ensure proper freaiment of effluents water recycled per year water recycled from 2019
prior to discharge and avoid runoff into the from a 2010 basaline

surrounding environment of walervrays.
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@ 2030 Godl

40°% reduction in scope 1 & 2 GHG intensity
(MT CO2e/5 revenue) from a 2019 haseline

17% FY21 Status

2% A%

2030 Goal

.

OUR PILLARS

Energy & emissions

Our energy strategy

James Hardie has a three-pronged long-tem strategy to
imprave energy efficiency and reduce emissions,

STRATEGIC OBJECTIVE FY21 UPDATE

Eliminate the Commenced canstrustion of
use of coal imnour  matural gas ballerin Garole Park, 1
oparations of only 2 facilities using coal

Trangition to Building roacmap of rengwabbe
renewable enorgy  power with ulifty providers

[vest in energy- Investigating boiler heat recover
officiency projects  projects

GHG Intensity (MT CO2e/5 MM)

2019 =

_ﬂ_‘,g 2020

% L ]

We achieved a 17% reduction in GHG intensity in 2020

COMMUNITIES ENVIRONMENT

INNOVATION \RM APPENDIX

OUR PILLARS

Our progress

During FY21, we commenced construction of natural gas boilers at our Carole Park faciity to replace coal
boilers, at a cost of over §3 million. The new gas bollers, which we expect to be operational by FY23, are
safer to operate and maintain, and wil reduce emissions by aver 10,000 metric tans of CO2 annually. In
addition, we improve worker and community healih through reduced emissions of oiher substances, such as
wolatile organic compaunds and black smoke,

Animportant ste was also taken toward increasing the use of renewable energy, by aligning our energy
procurement approach with our sustainability sirategy. In North America, we centralized energy purchasing
and are conducting feasibiity assessments and analyzing our options. We are actively working with our local
uiffies to undarstand their energy transition plans and are exploring opporfunities to incraasa our supply of
rengwable power s our supply contracts come up for renewsl.

Qur energy efficiency efforts made headway as we replaced higher wattage lighting with mare efficient
LED lighting &t our facilties and began investigating waste heat recovery options. Undarsconing our energy
efficiency efforts is our continued focus on LEAN. Qur reductions in energy use and related emissions
contributed to our cumulative global LEAN savings of $107 millon.

In FY21, we continued to respond to the COP Climate Change questionnaire, which we have done since
2017, For addtional information on our GHG emissions, refer to James Hardie's annual COP reports, which
are avallable on the COF webste (www.cdp.net).

GHG breakdown
12.71% Absolute GHG emissions (MT CO2e)
Natural gas
51%
Other 2.8% Seope 2 L‘“
- P
10.3% :
Transportation 1.0%
Other
Plllsdd‘ﬁz& 12.8% Soope |

Purchased 330,836

2019 2020

We achieved a 7% absolute reduction of GHG emissions in 2020
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OUR PILLARS

@ 2030 Goa

50% reduction in landfill waste intensity
(MT/5 revenue) from a 2019 baseline

21% FY21 Status |

o

i
7
o 0% 2% 0%

We achieved a 21%

Waste

Our waste strategy

W aim lo send 2ero manufaciuring wasle
to landfil through three key strategies:

STRATEGIC OBJECTIVE FY21 UPDATE

2030 Goal |

)
2 /.;‘?'f&//./"ﬁ /):/?/ ,f//,V////// i
A% 50%

Generate [e55
wasty

Maximize
recycling

Enable benaficial
reuse

LEAN processes saved
s §107M to date

In Europe, we continug 1o send
z0r0 product waste fo landfil

Up 10 15% recycled content
in our fitier cement producls

Up lo 50% reeycled cantent
in our Fbe gypsum prodiucts

In APAC, we increaged the
beneficial reuse of wasle

In Austrelia, we increased
e divirsion of roduction
waste to landfill

Landfill waste Intensity
MT/S revenue)

2019

@_

[

reduction in landfill
waste intensity in 2020

ABOUT COMMUNITIES ENVIRONMENT

APPENDIX

OUR PILLARS

Beneficial reuse of waste streams

Cur efforts to send zero waste to landfil, and to find
solutions for baneficlal reuse of our waste, leverage
giobal best practice sharing,

At our fiber cemant plants, we recycle wasta streams
which contribute up to 15% in racycled content fo our
products. In the Priippines, we strive o sand zer0 wasta
tolandfil and rewse 100% of our fier cement waste onsite,

In Australia, we startad by maximizing recycling and

have worked to find banefiial reusa for our fiber cement
wiaste, We work with our vendors to racycle tha wasta
Back into their procass and support municipalities’
baneficial reusa to help bulld Infrastructure, reducing

their usa of oher natural rasources, Nearly 100% of

aur fiber cemant Is aither racycled of put toward beneficial
reuse within the communities we operats in Austaia,

Zero waste production of fiber gypsum

In Europe, our fier gypsum boards are naturally sustainable
products thal consist of only nan-hazardous and natural
raw materials, such as gypsum, celulose, and water, The
fitier usedt in our fber aypsum products is produced from
100% recycled wastepaper.

We alzo proudly run our European plants s Zaro Waste
facilties where no landfil waste is genarated, All waste
fhaterials from our production are constantly collected,
processed and, ff possibie, reused, Ary inevitable waste
15 colected and disposed of in accordance with local
and EU guidelines.

uPTO @ UPTO
15% {:ﬂ 50%
®
")
racycled content 7 recycled content
in our fiber in our filrer
cement products gypsum products
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OUR PILLARS

OUR PILLARS

Water

Our water strategy

We ain o maimiza the efficiant use of water,

Jg biy consenving, reusing and racycling water.
2
5
4 STRATEGIC OBJECTIVE FY21 UPDATE
a
= Implement Commenced & nitial trigl in Nesth
altarnative America with plans to replicate
technologies across the ntwork
to reducy
consumption
Manage We recycle water 410 6 times in

consumption production betore discharge
through recycling

Proper W confinue to ensure praper L o R
gt o b ek Alternative technology initiative SAVED
ohatfliged f'umT “”:n“v:“:':n"‘;m‘“ﬂ“’ e Dusing the year, we researched aftemative technologies to reduice our water

i consurmplion, optimiza water use and improve waslewster Ireatment, A smal- 40,000

seale il was conducted, at one of our larger plants in North America, o reduce

ot wellr censumpion and cischargs rates, Inplementing a staged approach, ;“:;‘m;’m"
wi were able to save approximately 40,000 cuble feet of water over fiue manths. !
W s taing our learnings and moving towards ful-soaks installation at the plant
2020 water withdrawal (L] 1o validate our ﬂ@|@§. WeexPect to recycle up to 2 million cubic feet of water ‘
Oa per e o this prcjectat s pla, Oncs wa reach fllacale vlcation, we wi
6,111 develop and implament simitar systams across our plants.
20 million additional cubic feet of water ot
recycled per year from a 2018 baseline : ;
Water conservation trial schedule
04 FY21 Status 2030 Goal
FY21 Fy22 FY23 FY24
7
J"{( a/
7 J,f FROJECT 1 Trial Full soale Fully Replicate across the
. - validation oparational nigtwerk
] 2
FROJECT 2 Trial Full scale Fully
— vialidation operational
PROJECT 3 Trial Full seale
We saved - 1,030 i i
40,000 cubic feet Water
. stressed
of water in 2020 araas

Jdamis Hardie Sustalnability Repart Fiscal Yaar 2021
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NNOVATION

Our consumer driven design
delivers endless possibilities

INNOVATION

AT-A-GLANCE

Qur commitment

To deliver solutions which improve
the lives of the homeowner

Our goal

80% of revenue from products with
Environmental Product Declarations (EPD)

New products to have sustainability benefits

Our approach

Quality of Life Sustainability

Aesthetics Productivity

FY21 performance

26% 3
of revenue new products
covered infroduced with

with EPDs sustainability benefits

James Hordie Sustainabllity Repart Fiscal Year 2021 -~




OUR PILLARS

How we embrace and embed innovation

Qur approach to innovation s driven by considerations of four key aspects:

Quality of Life Sustainability Aesthetics Productivity

James Hardie has been a global innavatar for more than 126 years, We invented maodern fioer cement siding
products as a durable, low-maintenance altemative to wood and vinyl, and we remain driven to find better
ways to build.

We manufacture or sell our products in more than 20 countries, and have a depth and breadth of expertise
to draw on as we davelop new products. By applying a continuous impravement mindset to research and
product davelapment, we are able to defiver better value to our customers. This helps and users buid better
homes and rmore sustanable comrmunities.

We leverage our global scale andt know-how with maore than 100 R&D employees around the world. We
are expanding our R&D capability further thraligh the approval of two new pilot R&D facility expansions, in
Fontana, Califormia and Rosehil, Australia. Both are axpacted to ba fully operational within 24 months.

Our gobal innevation strateqy is to develop market-criven innevation that also address unmet needs

while expanding our partfalio of products, We not only innovate for our consumers but with our consumers.
Since 2013 we have transformed the way we innovate, leveraging our global scale fiber cement and fiber
gypsum expertise to defvar new high impact products that are basad on homeowner insights and unmet
market needs,

Our innovation platforms are poised to deliver new designa and aesthetics so homeawners can be inspired
with endless design possibilities to bring their dream home to reality. These designs are buit on the key
arvantages of our fiber cement technology that defivers durability, low maintenanca and non-combustibility
whiles continuing to make these solutions easier to Install to enhance labor productivity.

ERVIRONMENT INNOVATION AR APPENDIX

OUR PILLARS

Homeowner insights

We are building on the strength of the functional performance of our products, which deliver trusted protection
and low maintanance, with lasing beauty and endless design possibilties, In supporting this unigue value
proposition, we are proactively working with homeowners to identfy products of the future to develop

the products they want, The opparunities that artse as we extend and become a consumer brand are
encouraging. A powerful example of this is the modem-look design trend, which is characterized by clean
lings and box-shaped buildings with dark cokors, This desion trend first began in Australia several years ago,
and we were able 1o see the trand move inta Scandinavia and then North America. We take thesa insights
and prioritize product and platform concepts that truly deliver on the unmet market needs and create valug
for homaownars, our customers and for James Hardia,

MEGA CONSUMER WINNING PRODUCT
TRENDS INSIGHTS CONCEPTS
Focus on mega trends

We focus on mega trends in the market and canduct in depth discovery and testing with homaownars fo
generate insights. We draw on three key global mega trends to infarm aur view of enduring valug creation
opportunities:

1, Labor shortage, particularly skiled labor, forms an oppartunity to make sure our products are easy 1o
use and quicker to install versus altemative products,

2. Affordable housing, driven by a lack of imventory and rising input costs reguires that our innovations
defiver valug much greater than costs to enable home ownership for more peapie.

3. Urtianization, which shapes the needs of our communities, changing demographics and llestyls preferences.

With these trends in mind, we conduct in-tepth discovary tesfing. Insights are then leveraged to prioriiza
product concepts that can truly deliver on unmet market needs and create values for James Hardie
and its stakeholders,

Jdamias Hardie Sustalnabiity Repart Fiscal Yaar 2021




Product showcase

OUR PILLARS

Hardlie® products deliver peace of mind becauss they not only look great, but they also avold typical pain
points experienced with reference products. Qur praducts are well known for their durabilty and low

maintenance and are leading the market In terms of aesthetics and creating new options for desion possibility.
In Warth America our product partfolio has been taking share from wood loak altematives for many years, and
the non-wood lnok market is a significant opportunity for expansion, In Australia we intend o expand into the
[arge render and brick markets through innovations that deliver unique aesthetics and high productivty value.

For the past 18 manths we have focused on the unmet neads of the stucco, stone and brick markets, and
have developad new products for North America and Australia, with test sales showing excellent results,

New products launched in FY21

NORTH AMERICA

Hardie® Textured
Panels

AUSTRALIA

Hardie™ Fine
Texture Cladding

EUROPE

Hardie® Brand
VL Plank

ERVIRONMENT INNOVATION

Hardie® Textured Panels deliver a unique look and design aitamative
to tracitional wet trade bullding materials like Stucen or Render,

as wellas Brick and Stone, This procuct offars a high level of
productity through a single step panel and texture, with an efficient
joint that alse creates a modern contemparary architectural design
glament.

Hardlie” Fine Texture Claciding delivers a similarly unique look and
design altemative o tracitional wet trade bulding matenals such
&g Render. This product offers a high level of producivity through
asingla stap panel and taxture with an efficiert joit that craates a
modern contemporary architectural design element.

Hardie® Brand VL Plank is an innvative interlocking system that
leverages the technalogy expertise from the US and Australia, In

the European plank market, interlocking systems represent close 1o
B0% of the plank market, and Hardie® brand VL Plank offers claar
benefits to comparative market alternatives, including & superior look
and a faster installation process

OUR PILLARS

Hardia™ Fine Texture Cladding

. L]
Hardi® Brand VL Plank =
Lo 4
2
.
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“Hardie™ Fine Texture Cladding
helped us to achieve our dream
home. It's durable and resists
cracking which gives us a lot of
peace of mind."

Jane & Matt, Homeowners

OUR PILLARS

Quality of life

Ag part of aur long-standing commitment to
understanding and reducing the environmental impacts
of our products, we leverage Lite Cycle Assassments
[LCA) and Environmental Product Declarations (EFDs).
An LGA s an intemationally standardized methodology
for idanifying and quantitying the impact of a product
301083 15 Ife cycle, from raw material extraction through
disposal, recycling or reuse. EPDs & LCAS provide us
with he information to focus on the processes and
materials that procuce the largest impact.

In FY21, we updated and expanded the LCA of our
fiber cement and fiooring products In Asia-Pacific. This
Initiative built upon our first Environmental Product
Declaration (EPD) for external cladding fier cement
products, which we completed in FY17. The LOA was
updated spacifically to develop an EPD following the
IS0 14025 and EN 15804 standards and provides
environmental data and information relevant for green
Duilding ratings stich as Green Star in Australia, The
assassment also helps building professionals fo make
bettar and more informed decisions, and provides our
consumers and other stakeholders with comprehensive
product environmental credentials,

@ 2030 Goal

80% of revenue from products with
Environmental Product Declarations (EPD}

We kicked off the EPD for North America in FY21

INNOVATION ZERQ HARM APPENDIX

“It has really transformed our
house, I'm not going to be
replacing termite damage, rotted
wood. If there was a fire, we're
comfortable in knowing the
praduct is fire resistant.”

Brent & Jennifer, Homeowners

OUR PILLARS

Sustainability

James Hardie s committed 1o implementing high-
quality product solutions that deliver excaptional
valug, including sustainatilty-related features through
the product ife cycle. Both sockal and environmental
impacts are considered during product innavation
and development. W pursus ways to enhance

our products' sustainability perfarmance, such

a5 lower emissions, recycled content and local
sourting of raw materials,

Qur products delver exceptional durability, drving
down the environmental impacts and meeting
demand for high-quality sustainable products. Qur
products outperform wood based siding by requiring
less maintenance over time and are designed to
lagt, even when exposed 10 high heat, moisture, UV
radiation and snawstoms, Durabilty is a halmark
of sustainable products, Buittto-last fioer cement
matenials not only require fewer resources for
replacement but also help reduce maintenance and
repair costs.

Our products anjoy a strong reputation for durabilty
and low maintenance, and are non-combustible. Our
innovation processes explore altemative materials that
could reduce emissions and water consumption in our
manufacturing process, and we seek out opportunities
to reduce emissions from the new products we

are researching and developing. In FY21, we were
recogrized as the “Graenest Siding Brand” in the
Green Buider® Media annual Readers' Choice survey.

James Hardiz Sustainabiity Repart Fiscal Yaar 2021




“When you drive up to our house
and you see the Hardie® Textured
Panel you feel the exquisiteness
of the outside. And for me the
outside leads up to what you can
expect on the inside.”

Cary & San Dee, Homaowners

ERVIRONMENT

OUR PILLARS

Aesthetics

A consumer-led approach fies at the heart of our
drive Yowards developing new products, so it

is erucial that we continucusly engage with our
consumers during the research, design and tasting
of our world class products, Our Marketing and
RA&D tearms collaborated during the year to develop
geveral research tools 1o help s gain feedback
from all stakeholders in our value chain, including
architacts, buiders, ganeral contractors, installers,
and hameowners. The insights helg our innovation
teams to stay focused on the critical elements that
really matter to our end users and helps us deliver
products that can exceed homeowner expactations,

We work hard to understand the relevance of our
products in an ever-changing market, and lsam
about consumer preferences regarding aesthetics
and performance requiraments. This unrivaled
approach o Innovation, qualty and versatilty enables
us to offer a variety of design possibiities, matched
with specific product attributes that are relative to

the climate where our products are used.

James Hardie combines trusted protection

and low maintenance with lasting beauty and
endless design possibities to create a unique
postion in the market. The combination of design
and aesthetics with the already established
superior performance of James Hardie fiber
cement technology wil position us to expand the
anldressable market of our product portfolio.

INNOVATION ZER( H APPENDIX

“Hardie” Texturad Panels
are easy to install, It paints
nicely, and cuts out a lot of
time versus traditional stucco.”

Giuseppe Rispoli, Builoer - Rispali
Design & Build LLC

OUR PILLARS

Productivity

Understanding the mega trend of labar shortage

n the buiding indusiry, Jamas Hardia designs new
products which are both easier and faster to install
withaut sacrificing quality or durabillty, This can be
saen in all of our new products with Hardie® Plank VL
resutting in up o 20% install efficiency compared to
reference products, We recently introduced Hardie®
Taxtured Panels in Worth America and Hardie™ Fine
Textured Cladding in Ausiralia, which are altematives
to stucco and render, These products enable the
homeowner to create new looks in a variety of home
styles, from traditional to transitional and contemparary
designs. They deliver efficient joints which create a
contemporary desion elernent. Thess solutions also
offer higher productivity by reducing the number of
frades required and process steps for instalation, We
have bieen pleased with test seling, having achieved
more than 90% acceptance in our targel markets.

UPTO

20%

loss labor reuired

to Install Hardie®
Panel VL compared to
riferénce products
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AT-A-GLANCE

K I
ZERO HARM .. Our commitment

Safety is a non-negotiable value
for business success, and we prioritize

y | s ‘
Safety is a non-negotiable value & ! the pratection of our people and those
for our business success

who use or interact with our products.

Our goal

Cantinuous improvement year-over-year

Recognized for world class safety

Our approach
Safe people Safe places Safe systems

FY21 performance

0.83 0.51
total recordable total days away, restricted or
incident rate (TRIR) transferred (DART) rate

ZERO HARM Cl APPENDIX James Hardle Sustalinabliity Roport Fiscal Year 2021




OUR PILLARS

Managing our Zero Harm culture
Qur systems and processes to manage Zero Harm

Safe people

SafeStart: a behavioral-based
safety awareness and skills
development system

Rate Your Stale: a peer-to-peer
program to build & sustain
safety-minded behaviors

Safety observations and
accident raporting shared
with all regions

Safe systems
Hardie Manufacturing Operating
System (HMOS) to discuss
concemns & solutions

Annual audits & reviews
to inform improvement
around crifical safety risks

Safety Steering Committees &
weekly safety meetings at global,
regional and local levels

QOUR CULTURE

Safe places

Clearly defined responsibilities
& autharity to stop work
for safety concetns

Visual managament tools
to clearly communicate &
simplify processes

Standardized global signage
& color coding to
easily identify safaty risks

Foundational, non-negotiable element of our global culture

A collective belief that we are “our brother's/sister’s keeper”

A conviction that every incident is preventable

Proactive actions made continually

Embadded in our bahavior 24/7

“Value creation means nothing without a safe environment for ALL employees.”
Dr. Jack Truong, Chief Executive Officer

COMMUNITIES ENVIRONMENT

ZERD HARM APPENDIX

OUR PILLARS

Showcasing safety
- In December 2020, all operations in Asia-Pacific (APAC) were shut down to
reinforce the workplace safety culture we are committed to. We held information
o sessions and are now continuing lhe discussions on a departmental and
monthiy basis. In February 2021, we shit down operations at our Carale Park
plant in Australia for 24 hours, to engage in dialogue and discuss site-specific
aritical issues, for exampls related to equipment and systems, and we Intend
1o replicate this approach in different plants. We hope to reset and strengthen
our safety culture for the whole organzation and have ramped up our safety
fraining for contractors,
TRIR PERFORMANCE DART PERFORMANCE
industry industry
average average
FY20
FY20
-I O 5 (3] Yo
improved 2% vs FY20 improved 4% vs FY20
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ADMINISTERED

3918

proactive tests

1 ensure employee
safety and business
continuity

AgouT COMMUNITIES

OUR PILLARS

Zero Harm response to COVID-19

James Hardie's responsa to COVID-19 was swift and enabled the business not
only to survive but o thrive in unprecedanted circumstances. Qur Zero Harm
culture and our Hardie Manufacturing Cperating System enabled us to be flexble
and respand to the demands imposed by the virus, We were able to put our
people and their families first, ensuring they received appropriate protective
equipment and products, both at work and for their homes, We also provided
physical and mental health care support and exceaded requlalory reguirements
in terms of iiness-related leave. YWe provided daily lunches, which we purchased
from local businesses, to minimize the risk of aur people contracting the viris and
2lso 1o support our struggling local communities. The success of our approach
and our safety prolocols dllowed us to keep our people safe and have our
business thrive thraughout the pandemic.,

1y # DISTRIBUTED FROVIDED

625,000+

lunches to emplayees
thraugh our free lunch
program during the
pandemic

60,000

masks to our workforce
and their families

~ paid GOVID-19 sick
and racovery loave
per employee

ZERD HARM

OUR PILLARS

Precautionary & proactive COVID-19 measures

The importance of Zero Harm and proteching the health and wallbeing of our people
was the tap priority across all our operations. Cur respanse fo COVID-19 was rapid,
well-cantrofied and proaciive, We implamented sppropriste measures within the confext
of local situations and, due to our prasenca in Europe, were able to establish suppaort
procedures in North America aherd of US Genters for Disease Control and Frevention

INCREASED

Child and family care support
for employees remate work,
time off, financial asaistance]

SUPPORTED

Employees and their families with
onslte and and web based mental

health resources

CONDUCTED

Pre-emptive testing,
contact tracing and
quaranfine procedures

proiocols. Measures taken include:

ESTABLISHED

Onsita funch program in
North America to reduce
thesrisk of infection and
support local businesses.

PROVIDED

EPA-approved disinfectants
for heme use

MODIFIED

All faciltles to enable effective
social distancing practices

COMMUNICATED

Important COC and local health
information to employees, including
hosting weblnars with physiclans

SHARED

Bas! practices and personal
protective equipment (PPE)
with customers and suppliers

CGREATED

Hyglene care packages,
PPE and cleening products
for employees’ home use
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INSTALLED

108

personal spol coolers for
fixed operator positions

19

[arge format celling fans
to facilitate convective
and evaporative cogling

9

roof fens and adding
22 new vants o upgrade
natural ventilation

AgouT COMMUNITIES

OUR PILLARS

SAFE PLACES
Staying cool

James Hartlie is committed fo doing everything we can to protect our pecple
and tha greafer enviranmant that we all share. We continuausly look for ways
to improve the haalth, safety and well-baing of aur employess and contractors.
One of tha challangas we faca ls optimizing warkplace temperatures, humidty
levels and ventiaton, while balancing our energy efficiency levels.

Enhanced facility cooling project During FY2, we continued to implemant
our enhanced facilty cooling project, W installed state-othe-art heat
raduction equipment and improved manufacturing plant ventlation. Althcugh
the system increases our energy use, if also optimizes ventilaion across the
bullding, lowers temperatures and ralative humidity, provides spot coaling, and
improves ciroulation of air and temperaturs contral, all of which helps o reduca
heat strass and keaps our employeas at  comiortable and safa temperatura.

Engineered solutions We engaged experts 1o evaluate our North American
plants and to characteriza haat and humidity gains and general veniilation
sysiem capabilties within our facilfies. Recommendations, which are expactd
to b delivered and Implementad next yaar, wil include feasiblity assessments
for building ventilation, source contrals, increased air movement and spot
cookng. We als plan to trial chmate-controllad oparator conirel booths for
fixed-pasition personnal. These booths ower ambient noiss levels, reducing
the risk of occupational hearing loss and faciitating communication.

ENVIRONMENT ZERD HARM

OUR PILLARS

SAFE SYSTEMS
Improvements to operating systems

Our nonnegofiabl commitment 1o Zero Harm has heipsd us
achieve favorable safaty trends. In FY21, we were able to drive
seneral safety initiaives throughoul the business. We enhanced
operaing systems and replicated them throughout our supply
chaing and distributor network, which ensurad Ihal our customars
cartinued to receive their products on fme. We also upgradsd
cur lamal sately reparting systen and T capabilities, and we
imgroved emplayes knowlecige an hew 1o recognize risks by
promoting hazand recognition campaigns and safely processes
with front-ie supervisors, Our brother's/sister's keeper approach
1o mentcng continuc 1 reirlrca the protaction of our leam.

SAFE PEOPLE

’
A
During FY21, we integrated 0SHA training into reguiarty scheduied am lm
meetings. We also expanded our contractor iraining madel 1o ‘ “
approximately 3,000 participants and supported them on how {
1o work safaly through COVIDA9 and on safety measures at work
and at hame, We implemented & contracior safety program through
cur Intarnational Supplier Network, satting minimum requiremeants
and expectations for adhering to our protocols and procedures,

OSHA training for contractors

Wa ballave our regpansiblity for Zero Harm extends beyond

ur employees, to all those that interact with our products from
disiriutcrs 1o contractors and homeownars. We leverage our best-
in-class safety program to expand our reach and embed Zero Hamn
throughout our vakue chain
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OUR
STAKEHOLDERS
& MATERIAL
TOPICS

We are committed to
managing and reporting
on what matters most to

our stakeholders

James Hardie's most recent materiality
assessmant identified, prioritzed and
valldated the company's material topics
and associated impacts. Setting a
miaterial threshold, the process resulied
in nine key topics being designated

for management and reporting. We've
since combined the topics of energy
and emissions resulfing in eight key
topics. Our strategic and operational
foous also aligns with and contributes to
the achisvement of several Sustainable
Development Goals (S0Gs),

APPROACH APPENDIX

AT-A-GLANCE

Our material topics
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OUR STAKEHOLDERS & MATERIAL TOPICS

Stakeholder engagement

James Hardia is committed to reparting on what matters
most to our stakeholders so it is essential that we engage
with them to understand their opinions and concerms, Our
key stakeholders include employees, regulatory agencies,
investors, municipalities, customers and suppliers, and we
tailor our methods of engagement for each stakeholder to
maximize the oppartunity for dizlogue.

Qur material topics

In FY20, we undertoak our first formal materizlty
asaeasment to identify, prioriize and validate topics for
reparting and informing our sustainability strategy. The
process, which was led by our Global ESG Leader
and supported by external sustanabiity consultants,
applied the GRI Reporting Principles for defining report
content (stakehalder inclusveness, sustainability context,
materialty and completeness). Stakehoider interests
and perspactives were ncluded In the process, some
by proxy {such as employess, cusiomers and local
communitias) and others through direct consuliation
[global and regional senior leaders from across the
company and institutional investors).

“By defining its material topics,
James Hardie can focus on the
critical ESG issues most relevant
to the company. Our ESG program
is structured around four pillars
that align with our material
topics and are underpinned by
our commitment to sustainable
development and the UN
Sustainable Development Goals."

Shamim Imani, Global ESG Leader

ABOUT COMMUNITIES ENVIRONMENT INNOVATION ZERD HARM APPROACH APPENDIX

OUR STAKEHOLDERS & MATERIAL TOPICS

Identification & prioritization

Using the principle of sustainabiity context, and through & kens of sustanatile
development and stakeholder inferests, we identified the ESG topics
rekevant b0 our business and operations, An initil list of ralevant topics
and their definitions draw on a range of sourcas, including:

PREVIOUS SASE CONSTRUCTION STAKEHOLDER

SUSTAINABILITY MATERIALS FEEDBACK

REPORTS STANDARDS -

UNITED NATIONS GRI STANDARDS PEER BENCHMARKING,

SUSTAINABLE INDUSTRY INITIATIVES

DEVELOPMENT GOALS AND SECTORAL
TRENDS

For each topic, we evaluated the significance of the associated
impacts and level of stakeholder interest and strategic priority.

We quantified topics for pricritization based on factors drawn from the GRI
Materiality principle and informed by further desktop research, organizational
factors, and interviews with institutional investors and with more than 30 cross-
functional intermal stakehaldars from our North American, Asia Pacific and
European regions. We applied the GRI Materiality principle to evaluate topics,
plotted topics on a materiality matrix and set a threshold for reparting.

Validation

stakeholdars. The Global ESG Lead consulted with the ESG Steering Committee
and senior executives on the proposed list of material topics. Finl results were
vetted and validated.

E To ensure completeness, we reviewed and refined initial results with internal

James Hardie Sustalnabiity Repart Fiscal Yoar 2021 =
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BUSINESS
RESILIENCE

Our people and
management systems
protocols ensure our
business resilience

Throughout FY21, James Hardie
proved its business resiience in

the face of several unprecedented
challenges. We rapidly adapled

fo the global disruptions caused by
COVID-19 and a severe winter stom
that paralyzed Texas. Thess crises
arceleratad prograss on our integration
initiatives, whila our flexibility and
rabust systems enabled us o pivot
and streamling many of our processes
in & safe and productive manner,

We not only survived but thrived.

Qur overwhelming success is a
testament to the strength and agilty
of our paople and our systems.

Qur Hardie Manufacturing Operating
System allowed us to operale as
one business, with elevated
communication and systamatic and
flesables management. We kept our
people safe and continued to serve
our customers, We supported
many local community businessas,
distributors, and suppliers while
collaborating closely with them

to share our safety protocols and
extend our partnerships.

“The resilience and flexibility
of our people and our processes
enable us to adapt to unexpected
disruptions that challenge
our business continuity
and future development.”

Dr. Jack Truong
Chief Executive Officer

APPROACH APPENDIX

60,000+ masks distributed
1 our workforce and
thelr familles

3,918 proactive lests
to ensure employee safety
and business continuity

B0 hours additional paid
COVID-19 sick and racovery
Ieave per employee

525,000+ lunches provided
to employees through

our free daily lunch program
during the pandemic

AT-A-GLANCE

Responding to COVID-19

The collactive efforts of our employees, their families, and

our suppliers and customers, combined with our Hardie
Manufacturing Operating System and global Zero Harm
procedures, enabled our business to thrive while minimizing
the impacts of COVID-19. Wa buitt organizational muscle

and leadership and more deeply embedded cross-unctional
teamwark, With significant investment and our continuausly
improving safety protocals, training and communication, we
kapt cur paaple safe. In FY21, our meeting methods and
trainings were adjusted in an effort that exceeded regulatory
obligations. Employees were provided additional paid hours for
pandemic-related finess to ensura that no one came to work
sick, We redaployed emplayees and confractors, levaraging
strengths to continue delivering value in this new environment.
This approach enabled us to ramp up quickly and excesd
performance expectations,

Texas winter storm

In Fedruary 2021, Texas experienced an unprecedented winter
storm that created rolling power outages and suspended
aocess to natural gas, both of which are eritical to running

4 24/T oparation, Leveraging our Hardie Manufacturing
Operating System (HMOS), we quickly escalated the effects
fram the operators on the floor through to our Executive
Leadership Team, Thanks to our people and integrated
systems, we were able to leverage knowledge and exparience
from colder weather plants fo effectivety manage the situation.
By leveraging our seale, we successfully made changes to our
network of plants, moving production to alternative facililies as
appropriate. This was a taam effort from the plants and across
al functions of the company inchiding involvement from aur
suppliers and customers, This concerted effort helped us to
adapt and continue 1o serve our customers seamiessly and
daliver business resulis,

Jdamias Hardie Sustalnablity Repart Fiscal Yaar 2021




GOVERNANCE
& CULTURE

QOur governance, systems
and ethics are foundational
to our culture

Wea believe sirong corporate governance
is essential to fufiling our mission and
achieving our vision for growth. In
goveming and managing our business
and operations, we apply sound

ethics and principles of accountabilty,
fransparency, responsibility and

fairess, Cur management approach

fo sustainability is underpinned by
rabust systems and processes that

are flexible and adaptable to change.
Social and environmental consicrations
are integrated into oversight at the
highest levels of governance and are
incorporated info our strategic and
operational practicas to ensurg long-
term performance and resiiency.

W strive to maintain the trust and
confidence of our stakeholders.
Employee engagement, empowsrment
and accountabilty are criical to
strengthening our business and ensuring
fhat we maintain our productivity and
our competitive advantage, We ragularly
communicate with our customers,
suppliers, digributors and communities
to undarstand their apinions and
concems, and we perodically confer
with lawmakers and regulators to ensure
our compliance In changing landscapes.

APPROACH

APPENDIX

AT-A-GLANCE

Culture & employee engagement

Qur people are at the core of our business and our leaders
drive action to build a long-term successful culture.

Empowerment & accountability

We take ownership in all we do, setting
high standards and developing ourselves
and others to achieve our goals, with our
customers in mind,

Best practice
sharing & replication

We proactively seek out better ways
of doing things, share learnings broadly
and implement them as new standards.

Inclusive cross-
functional teamwork

We operate as ong inclusive and integrated

team, thinking beyond our functional area
of experfise, as we work together to

effectively achieve common goals. We know

that diverse and unique perspectives and
experiences create the best outcomes,

Global mindset

We think and reach outside our
geographic boundaries, applying insights
and leamings to how we execute locally,

Future-forward planning
for predictable results

We are proactive and think ahead,
anticipating changes in a dynamic
business enviranment to consistently
deliver planned results.

PDCA continuous
improvement mindset

\We employ a PDCA [plan-do-check-
adjust) approach and view everyday
as an oppartunity to improve,
reviewing and adjusting to support
internal and external customers.

James Hardis Sustalnabiity Repart Fiscal Yoar 2021 [/




GOVERNANCE & CULTURE

Hardie Manufacturing Operating System

James Hardie's culture and processes are powerad by the philosaphy and practices of LEAN manufacturing,
which is deployed through the Hardie Manufacturing Cparating System (HMOS), First infroduced in 2019,
HMOS is a single aperating system that infegrates our glabial network of plants and our people. It drives
Impravement in our manufacturing and environmental performance through employee engagement and
empowerment, elmination of daily variabiity, and continuous impravement in manufactuning pracesses.
Through HMOS our best practice policies and processes are baing standardized globally, with specific
regional regulatory requirements and product [ines taken into account. HMOS plays a key role in our
sustainabiity nitiatives, continually driving improvements in manufacturing fficiency, resource conservation,
waste reduction and satety. HMOS' emphasis on employee engagement, knowledge sharing of bast
practicas and lessons leamed, and cross-functional collaboration supports improvement infiatives across the
company.

Animpartant element of HMOS is the integration of vertical and lateral communication and coardination
across the organization glabally. Qur level-based meeting approach ensures prompt rasponse on issues and
supports progress on goals. The mesfings ooour at designated intervals and with broadening faciity and
organizational representation. While first implemented across our manufacturing function, this structure has
been adopted by all groups in the business, from sales and research and development (R&D) o supply chain
and hurman resources, Consistent communication at all kvels, along with timely follow-through on issues or
opportunities ansing from the level-based meetings, builds engagement and promotes accountabiity across
the entire organization.

APPENDIX

GOVERNANCE & CULTURE

Climate-related disclosure roadmap

The betow roadmap states James Hardies” approach to implementing the recommendations of the Taskiorce
on Climate-related Financial Disclosures (TCFD). The roadmep highlights the key staps to ba performed

in relation to the TCFD core elements (governance, slratagy, risk management and meltrics & targets) and
relevant disclostres,

The initiel stage of the roaomap is based on an orientation and disoovery phase, focusing on awareness,
roles and responsibilties, identification of cimate relatedissues, management strategies, and mefrics.

The midelle stage is focusad on chalenging our strategic pasition and reslience by introducing scenario
analysis, targats, and embedding chmate-related arrangements into our governance and management
practices,

The final stage strives for the on-gaing challenge and review of our reslience strategies, fnancial impact
assessment and disclosure, and continuaus improvement.

FY22: DISCOVERY FY23: SCENARIO ANALYSIS FY24: GHECK B ADJUST

GOVERMANCE  Expand climat chimate- O-going review & approval
= and identily material cimate-refaled  into redvant governance and of climate-relied issues by
fisks and opportunities. management bodias, appropriate governance and
management bodies,
STRATEGY Identiy expasure, management Explare qualltative & quantitative Intagrate cimate-felated scenaria

= sirategies and financial impac of scendrios to update issues, analysis inte our sirategic and
rmaterial risks and oppertunities. management strategies and financial  financial planning,

impacts.
RISK Incorporate chmate-relgted riska into Embed climate-related risks into our— On-golng manitoring and risk
MANAGEMENT  our Fisk Management Framework.  Risk Management Framewark. anagement.
METRICS & Daterming metrics asaociated Analyze metrica rends todevesop  On-poing analysis of metrcs
TARGETS to climate-related ks and targets, a3seas our strateqic position & fangets trends 1o Besess our
= opportilies. & their fnancial impact, stralegic posiion and their

financial impact

DISCLOSURE Diaclose identified risks & Disclose our scanarios, assumplions, — On-poing disclosure of our

= oppartunities with eesoclated time frames and and associated QOVENmance, strategy, nisk
& risk rlgk melrics and targets
ATANgeMents. lrics and 1argels. and scendrio analyss.
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ESG DATA SUMMARY

General
SCALE OF THE ORGANIZATION FY19 Fy2o Pyl
Total numbir of employees 4918 4869 4,861
Tatel number of aperations 18 it} 14
Nl ravenues (Millon USD) 2507 2607 2909
CQuanfity of products sold mmsf) Sg10 3843 EAKY]
INFORMATION ON EMPLOYEES AND OTHER WORKERS FY19 F20 Fyi
Tolal number of permanent employees 4916 4,869 4861
Famale 693 617 668
Wale 423 4192 4193
Fiber Cement United States and Canada 2502 2563 2662
Europeé Buildng Products 934 a2 57
Fiber Cement Australia 603 547 580
Fibier Cement New Zealand 186 180 118
Fiber Cement Phillppines 04 340 348
Other Businesses - United Slites 19 0 0
Research & Development, including Technolagy 159 156 159
General Gorporate 69 &l 6
COLLECTIVE BARGAINING AGREEMENTS FY19 Fy20 Fyet
Parcantaga of total amployees covarad by coective bargaining agreements 6% 6% W
ANTI-CORRUPTION FY19 Fy20 Fy2i
Percentage of employess hat ant-cormuption palicies
and procedures have been communicated to 100% 100% 100%
Total number of confirmed incidents of corruption na nfa 2
i whieh employees were dismissed o disciplined for corruption e nfa 2
Public lagal cases ragarding comuption brought against the organtzation
or its employees during the reporting period and the outcomes of such cases 1] 0 ]
Note: FF1% & FY2D incidenis of campeion arn cmilied due 52 changes In iruaking mechanisms, Going formard wa eapect o consisiondy disclose on thi matric,
PRIGING INTEGRITY & TRANSPARENCY FY19 Fy20 Fyet
Tatal amount of monatary losses & & result of legal proceedings
asociated with cantel actiities, price fiiing, and ant-trust sctivities 0 0 0

APPENDIX

ESG DATA SUMMARY

Communities
PROCUREMENT PRACTICES FYig FYz FY®
Parcantage of procurement from suppiiers o
local to that operation by weight] M B B
Mgter This rimber waa nat fermally iacked wni FY20.
EMPLOYMENT FY19 FYz0 FYz
Tolal number of new emplaoyee hires In the reporing year ni né 45
APAC nia na 63
EMEA a [it] il
A ni na 481
Total employes lurnaver in the reporting year 7% 14.3% BEY
DIVERSITY & EQUAL OPPORTUNITY FY1g FY20 FY#
Governance body members
Femalg 0% 1% 3%
Wala 0% 7% 640
Members with diversity charaeleristics B0% 8% 650
Total number of permanent employees
Femala 14% 1% 4%
Male B6% B6% B
Employees with diversity charactaristics (US. only) 3% 3% 40%
Employees in management roles
Female 16% 15% 16%
Mala B2% 85% Bi%
Employees with diversity characteristcs (US, only) W 8% 33%
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ESG DATA SUMMARY ESG DATA SUMMARY

Zero Ha m WORK-RELATED ILL HEALTH FY20 Fyai
Number of fatalities as & result of work-related ll heaith

HEATH & SAFETY MANAGEMENT SYSTEM 30 L] Epkoyies 0 0
Parcentage of 6l employees covered by & haalth and safety management syatem 100% 100% Contractors 0 0
Parcentaga of all amployees covared by a system that has been intemally audited 100% 100 Nurber of reported cases of sificosis ] 0
WORK-RELATED INJURIES Fy20 FY21

Reat i edusnsy rade CUSTOMER HEALTH & SAFETY 20 FY21
Employees L u2 Total number of Incidents of non-compliance

with regulations and/or voluntary codes concerning

Number of recordable work-related injuries the health and safety impacts of praducts, by:

Emplajhes & hid incidenta of non-compliance with regulations resulting n a fine or penaty 0 0
Fate 108 043 ineidants of non-compliance with renulalions resuling in a warning ] 0
Number of high-consequence work-relatad injuries Incidants of non-compliance with veluntary codes 0 0
Employees g k]
Fate 012 .06
Cantractors 0 o

Numbér of fatalities a5 a result of work-related injuries
Employess 0 1]
Contractors 0 0

Days away from work, restricted work activity or job transfer

Employees o M

Rate 053 05
Number of hours warked

Employees ISR 8424
Miote: Cartractor dat s et trackael, NOWaY, e an Cani i igh kit e O ataltis o Coneractnes cepued at o ltias It raparig pariods.
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ESG DATA SUMMARY

Environment
MATERIALS FY21
Percentage of recycled inpul materials by weight)
used to manufacture primary products
Fiber cemant 5%
Fiber gypsur 38 60%
Moty Qi o of 1% o, by waight
PRODUCT INNOVATION Fyat
Percentage of products that quality lor sustainable building credits 2%
Europe 8%
Asia Pacific 2%
North America E]
Nate: Definad peoduc larations (EPOL.
ENVIRONMENTAL COMPLIANCE Fyel
Significant fines and non-monetary sanctions for
with Laws andfor rég
Total monatary value 80
Total number of noa-monetary sanctions 0
Casas brought through dispute resolution mechanisms i}

AgaUT

APPENDIX

ESG DATA SUMMARY

ENERGY

4] CY20

Total energy consumption (MWh)
Total fus! consumgtion (MWh}
Matural gas
Bituminous coal
Diesel
Propane
Mator gasaling
Fuel gas
Total eiectricity consumption (NWh}
Seit-generated electricity
Electricity purchased from the grid
Energy consumption from renewable sources (MWh)
Energy intensity (MWh/SMM)

2321 2208254
166653 1,578,304
1,408,791 1340721

159,504 1634819

73618 55,002
26040 18,243
41 5

15 134
655,685 623,296
i [

100% 100%
61 6654
91 7

hire: s o thes puszstmn, G20 data i urdengong Jrd pary venfication, Fnal data subjsct b chargs: GY13 hae e rastatad fom our 2020 CDF raspenss cue 10 calculation smee

The previcus toial Juel consumption was regoried as 174,118 Mith,

EMISSIONS

4it] GY20

Total GHG emissions (MT COZe)
Seope 1 GHG emissions
Parcentage covered under emissions-fimiting rogulations
Seope 2 location-besed GHG emisslons
Scope 2 market-based GHG emissions
Scope 3 GHG emisalong
Purchasad goods & services
Diwnetream transportation & distribution
Fuel- & energy-retated actvities
Upstream ransportabion & dietibution
Employes commuting
Busness travel
Total GHG Scope 1 & 2 amissions intensity (MT COZa/S MM)
Total GHE Scope 1 & 2 emisslons infenslty reduction from a CY19 base year
Total GHG Scope 18 2 emissions absolute reduction from a CY18 base year

2,032 408 181165
330,836 373

100% 100%
203,004 245,239
na ]

1,428 568 1382677
1,126,078 1,047,256

nan 163835
113,82 10715
13,168 13,000
3815 an
1744 88
216 1922
na 1%
na %
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ESG DATA SUMMARY

WASTE cya CY20
Total weight of waste generated (MT) 303,550 316950
Hazardous 540 106835
Diverted 532 491
Disposed 7 10,154
Mon-hazardous 303,010 306,315
Diverted . 370
Disposed [Landfil) a03mo 266,615
Total Landil intensity 1§ ®
Percant Reduetion from CY19 Base na 2%
hake . wikl, Ewopa, ot e, Tolals ay fet aum
it munding
WATER AND EFFLUENTS CY20

Watet wilhdrawal by souree (ML)

Third-party watar &M
Pareantage lresh waler 100%
In water stressed areas 1030

Water diseharge by destination (ML)

Third-party watar 4513
In wiate slressed areas 501
Total water consumption (ML} 1588
In water siressed areas. ]

ke Wt strmmasl i i an High ams b coneg WA Acpaseduc Toel, As siandud praciics, water & roused &6 imes in prackictien bt dachangs. Any rairting of
acyvind of reysed wator i+ duved by reves beyond fhis starcard pracice,

i . DWRONE NHOUATION ZERD HARI APPENDIX

GRI CONTENT INDEX
DISCLOSURE NO.  DESCRIPTION RESPONSE
021 Marie of the organization Jarmes Hardie Industries pic
hetivties, brands, products, and
-2 sarvices. Fiecal Year 2021 Annusl Report, pege 44 - 48
1023 Loation of headquarters Fiscal Yoar 2021 Annual Report, page 244,
102-4 Location of operations Fiecal Yeer 2021 Annugl Raport, page 1.
1025 Qnership and legal form Fiscal Year 2021 Annual Raport, page 210,
1026 Markets sarved Fiecal Year 2021 Annul Report, page 10.
Oparations Overviow Sustamabilty Report 2021, page 5 - 6.
ESG Data Summary Sustainabilty Raport 2021, page 65,
1027 Seale of he organzation Fiscal Year 2021 Annugl Fiaport, pige 166,
ESG Data Summary Sustainabilty Repart 2021, paga 65,
Information on employees A significant portion of the organization's activities are
1028 and other workars niot performed by workars whe ara not employees.
1028 Supply et Fiscl Yeear 2021 Anual Raport, pige 46.
Fiscal Yaar 2021 Annugl Report, paga 53.
Signiicant changes Nosignfizant changes have oocurrad other than
0210 o the organization and it supply chain - the development of our Pratvilla plant
The Precautionary Principle i applied treagh our 61 Harm culture and
10241 Precautionary Principle o approach — covers our approach to both envirormental and health and safely risks,
A Message from the GEQ Sustainabilty Report 2021 4
James Hardia endarses the Global Reparting Initative (GRI,
{e Velua Reparting Foundation (VAF), COP, the Task Force
on Climate-related Financial Disclosures (TGO, and the
10212 Extenmal initialives Unitedt Nations Sustainable Development Goals (S0G),
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DISCLOSURE NO.

10213

10214

0216

0218
02-40
0241
02-42
10243
0244

10245

102-46
W02-a7

AgaUT

GRI CONTENT INDEX

DESCRIPTION

Membership of associations

Statement from senior
decizion-maker

Waues, principles, standards, and
s of behavior

Govermanca structura

Listot roup

RESPONSE

Technical

ASTM International C17 Chiair | American National Standards Institule
(ANSI) 70801 Committee Member | Tile Council of North America
[TGNA) Commitios Mamber

Marketing

National Association of Home Builders (NAHE] NGBS Green Certified |
NARI National Association of the Remadaling Industry (NARI | Southarm
Living Erclusive siding partnar | Amarican Institute of Architacts (AL}
Industry Sponsor | National Town Bullders Assoclation (NTBA) Sponsar |
Zonda Fulure Place Founding Sponsar

n &ddition to thess assocletions, we are & part of our local Chambers of
CGemmerce and Home Bullders Associations.

A Message from the GEQ Sustainabity Report 2021, paga 1-4,

Culture & employée sngagement Sustal

Cur erozs-functional ESG Steering Committee is headed b the
CED and members of the Exacutive Leadership Team. The GEQ
e reparts ragutarly to the James Hardie Board,

v

Risport 2021, piga 62

Cur Global Working Group led by the Global ESG Leader with
representatives from funciinas acress our business reports to
th ESG Steering Camritiee.

This structure promotes siong Laleral inut and support across
the company while ensuring sustainabilty matlers are reported
s and racaive consutation from the most senior-level executives
in our company and Board,

Sustainabi

Gollactive bargaining agreemants
Identitying & selscting stakehalders
Approach to stakehoider engagement
Key topics and concarns raised

Entities included in the consolidated
financial statements

Dafining report content and tapic
Boundaries

Ligt of material topics

Fleport 2071, page 57,

ESG Data Summary Sustamability Repart 2021, page 65,
Fiscal Year 2020 Annual Review, page 17,
Fiscal Year 2020 Annual Reviaw, paga 17,
Fisgal Year 2020 Annual Review, page 17,

Flecal Year 2021 Annual Repart, page 0.

About tfés raport Sustainatilty Report 2021, inside front cover.

Our material topics Sustananility Rzport 2021, page 56.

APPENDIX

GRI CONTENT INDEX
DISCLOSURE NO.  DESCRIPTION RESPONSE
10248 Rastatemants of information No restatements hawe baen made,
102-49 Changes In reporting Mo significant changes have been made.
Fiscal year 2021 endad March 31, 2021,
Soma environmental data is based on the calendar
102-50 Raporting period yaar and nofad a8 such.
Thi i Jarmes Hardie's inaugural stanclalone report, Prévious reparling
10251 Date of mast recent raport can be found in our Fiscal Year 2020 Annual Review, page 4,
102-52 Reporting cycle James Hardie s on &n annual reporting cycle.
Cantact point for questions.
102-53 ragarding th report Investor Relations: imvestor relaticns Bjameshardis.com au
Claims of reporting in accordance  This report has been prepared in accordance
102-54 with the GRI Standards with the GRI Slandards: Gore oplion,
102-55 (iRl Content Index @RI Contant Index Sustainabity Report 2021, page 72
This teport has not bien axtomally assured,
However, certain enviranmental data within this raport
102-55 External assuranca and reportad to COP doas undergo Jrd party assurance.
an Economic Perfarmance
103 Management approach Communlties Sustainabilty Report 2021, page 12- 24,
A Diract aconomic valug {Gommunities Susteinabilty Repart 2021, page 13,
atied and distributed
Sere A aEl Fisca Year 2021 Amnual Report, page 152,
204 Procurement Practices
103 Menagement epproach Sourcing locally St
Praportion of spanding |
2044 on local supplisrs [ESG Data Summary ity Report 2021, page 66
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DISCLOSURE NO.

0
03

205:2

206-3
206

2061
n

Ntz
302

3024
3023
308

3034

032
303-3
3034
303-5

AgaUT

GRI CONTENT INDEX

DESCRIPTION
Anti-garruption

Management approach
Coemtmunization and training about

anfi-corruption poficies and procedures

Confirmed incldents of corruption
and actions taken

Anti-competitive Bahaviors

Legal actions for anti-comptitive
ehavior, anti-trust, and monopaly
practices

Materials

Management approach
Recycled input materials used

Engrgy

Management approach

Energy consumplion
within the organization

Energy intenalty
Water and Effluents

Managément approach

Interactians with water
3 3 shared resource

Management of water discharge-
related mpacts

‘Water withdrawal
‘Water discharge
ater consumption

RESPONSE

Govemance & culture Sustainability Report 2021, page 1 - 62

ESG Data Summary Sustainabiity Rsport 2021, page 5.

E5G Data Summary Sustainability Aepart 2021, page £5.

Hardle Manufacturing
Operating Syslem Sustainalsity Report 2021, page 63,
E5G Data Summary Sustanability Report 2021, pape B4,

Energy & emissions Sustainabitty Report 2021, page 31 - 32

Hardie Manufacturing
Operating Systam Sustainabity Report 2021, page 63,

ESG Data Summary Sustanability Repart 2021, page 70,
ESG Datn Summary Sustsnably Reourt 2081, page 10

Water Susiaing Repori 2021 page 35- 38,
Hardie Manulacturing
Operating Syslem

ability Repert 20
Walter Sustainability Rapart 2021, page 35 - 35.

Water Sustainabifity Report 2021, page 35 - 36,

ES06 Data Summary Sualang 2port 2021, page T1.

ESG Data Summary Sustanability Raport 2021, page 71
ESEG Data Summary Sustanabilly Report 2021, page T1

GRI CONTENT INDEX

DISCLOSURENO.  DESCRIPTION

05

103
3051

2052

3054
054

103

308-2

2064
206-5
W
103

Emisgions

Management approach
Direct (Soope 1) GHG emissions

Energy indirect (Soope 2) GHG
emisslong

(ther indirect (Scopa 3) GHG
amisslong

GHG emissions infensity

Weste

Management approach

Waste genaretion and signifcant
wissli-felated impacts

Management of significant waste-
related impacts

Wasle generated

Wasta diverted from disposal
Wasle directed o dsposal
Environmental Compilance
Managament approach

Non-compliance with enirenmental
laws and requlations

RESFONSE

Energy & emissions Sustanability Report 2021, page 81 - 52,

Hardie Manutacturing Operating System
Sustalnahility Repart 2021, page 63,

[ESG Data Summary ‘nuEM]:n;I?G?M pige 70

E8G Data Summary Sustanatity Report 2021, page 0.

ESG Data Summary Sustainabiity Roport 2021, page 70.

e recognize the significance of our scape 3 emissions footorind,
specifically from the procurement of cement as a raw material, While our
LEAN initiatives nable the most efficient use of the cement we purchase,
we continug to imvestigate ways in which wa can reduce, limit, substituta or
better manage our need for cament without sacrificing product queltty.

[ESG Data Summary Sustainabiity Report 201, page 70

‘Waste Sustanahility Report 2021, page 33 - 34

Hardie Manufacturing Operating System
Sustainabilty Report 2021, page 63

Waste Sustainabilly Repor I’Il?ﬂ_pﬂg» 33-4,

Hardle Manulzcturing Operating System
Sustalnabilty Report 20241, page 63.
‘Waste Sustainahiity Report 2021, page 33 - 3.

Hardie Manufacturing Operating System
Sustainahilty Report 2021, page 83,

ESG Data Summary Sustalnabilly Report 2021, page 71,
ESG Data Summary Sustainabity Report 2021, paga 71,
[ESG Data Summary Sustainat \\‘&_PM 204, UIM

Managing environmental excallence Suslamability Report 2027, page 27

ESG Data Summary Sustainabilty Report 2021, page 68

James Hardie Sustainability Repart Fiscal Yaar 2021




DISCLOSURE NO.
4m
0

4014
403

40341

032

4033

A03-4

4055
4036

4037

403-8
A58
40310
405

40541

416

462

AgaUT

GRI CONTENT INDEX

DESCRIPTION
Employment
Managemant approach

New amplayes hires and employes
fumover

Oceupational Health and Safety
Management approach

Qecupational health and saléty
management system

Hazard identification, risk assessment,
and Incident investigation

Qceupafional health sarvices

Worker participation, consultation, and
communication an oicupational health
andd safety

Worker training on occupational health
and salaty

Promofion of worker haalth

Prevention and mitigation of
occupational healtn and salety
impacts directly linked by busingss
refationships

Workers covered by an occupational
healih and safely management system

Work-related injuries
Work-related il health
Diversity and Equal Opportunity
Maragement approach

Diveraity of governance bodies end

enployies
Customer Health and Safety
Management approdch

Incidents of non-compliance
concaning the health and safety
impacts of products and services

RESPONSE

{Communities Sustainahility Report 2021, page 12 - 16,

ESG Data Summary Su: bility Raport 2021, page 66

Zero Harm Sustainahility Report 2021, page 48 - 54

Wanaging our Zero Harm culture ainabslty Report 2021, page 43

Managing our Zefo Harm clture Suatanabilly Report 2021, page 49,
Managing our Zero Harm cultura Sustainabilty Report 2021, page 49,

Managing our Zera Harm culture Sustainability Report 2021, pane 43

Managing our Zefo Harm culture Suatanabilty Report 2021, page 48
ing safety Sustz

bility Report 2021, page 50

‘05HSA training for contractors Sustainabiity Report 2021, page 54.

ESG Data Summary Sustanabilly Repori 2021, page 67,
ESG Data Summary Sustanabilty Report 2021, pags 67,
ESG Data Summary Sustainabilly Feport 2071, page BB,

Inclusion and diversity

ESG Data Summary Sustainabilly Report 2021, page B6.

D3HSA training for contractors Sustainabilty Roport 2001, page 54

ESG Dala Summary Suslanabilty Report 2021 page B,

APPENDIX

TOPIC
Greenhouse

Gas
Emissions

Air Quality

Energy
Management

Watar
Managamant

Wiasle
Management

Biodiversity
Impacls

ACCOUNTING METRIC

Grogs global Scope | emissions,
peicentage coversd under
enmissiens-limiling regulations

Diacussion of long-term and short-
16 slrategy of plan 1o manags
Scope 1 emissions, emissions
reduction targets, and an analysis
of performanca againgt thosa
tamets

Air emissions of the following
pollutant: {1) NO fexcluding
W20, 2) 80, (3 particulete
matter (FM10], 4] dioeina/furans,
(5] volatile evganic compounds
(VOCs), (6] palycyclic aremalic
hydrecarbons (PAHs), and (7)
haavy matals

{1} Total enérgy congimied,
() percentage grid electricity,
{3) percentage altemative, (4)
percentage ranawala

1} Total fresh water withdrawn,
) percentage racycled, (1)
percentage in regions with High
or Extremely High Baseline Water
Siragy

Arfiount of waste generated,
percentage hazardous,
percentage recyclad

Descriplion of éwiionmental
management palicies and
practices for active sites

Terrestrial acreage disturbed,

percentage of impacted area
restored

SASB INDEX
CODE LOCATION
EM-CM-10!  ESG Data Summary,
Pl
EM-CM-110a.2  Energy and
BTISSion,
g 31- 32
EM-CM-120a.1  Omitted
EM-CM-130a.1  ESG Diata Summary,
paga 70,
EM-CM-140a.1  ESG Data Summary,
page 1
EM-CM-150a.1  ESG Diata Summary,
page 71
EM-CM-160a1  nia
EM-CM-160a.2 0 acres

COMMENT

\We've sel 2030 intensity targets
for our scope 1 and 2 nsgions.
By replacing remaining coal hoilers
with natural gas by FY23, we
anticipate baing on frack to magt
our scope 1 tergats.

Data is omitted from reporting

and as we confinua o develop

our ESG disclosura we will consider
for future Inclusion.

o enérgy is sourced from
alfernative sources,

17% of water is withdrawn in regions
with Baseline Water Stress rated
High or greatar, Water Is racyicled -6
times In production before discharge.
Ay reparting of recyeied of reused
walet 15 defined by reuse beyond this
standard practice.

InFY21, approximately 3% of wasts
wits hazardous and 12% of waste
was recycled,

Jaies Harche conducts il necessary
enviranmental impact assessments
when devaloping and operafing
sites. Wa do not have operations
that are particularly disturbing to tha
sumounding lendscapes.

Hio tarestial acreage has bean
disturbed, nor requiess restoration.

James Hardie Sustainability Repart Fiscal Yaar 2021




SASB INDEX

TOPIC ACCOUNTING METRIC CODE LOCATION COMMENT
Workfarce (1) Total recordable incident rate EM-CM-320a.1  ESG Data Summary,  Contractor data is omitted from
Health & [TRIR] and (2) naar miss fraquency age 7, raporting and a5 we continue to
Safaty rate (NMFR) for (3) fulltime develop our ESG disclosura wa will
employees and (tj contract consider for futura inclusion,
employess
Mumber of reporied cases of EM-CM-3202.2  ESG Data Summary,  Zeroraported cases
sllcosts page 6
Praduct Percentage of products that EM-CM-410a1  ESG Data Summary,  Dafined as parcantage of product
Innovation quality for credits in sustainable pags 6. reventis coverad by Emvironmental
budding design and construction Product Declarations (EPD].
cerilfications
Total addressable markat and EM-CM-41022  Omitted W believe our cove products ar
share of market for products Inherently enviranmentally effcient.
that reduce energy, waler, and/ Due ta the evolving laxonomy
of malérial impacts during usage surrauncling sustainable products,
andior production we cannot determine o procise
addressabl markat nor our markat
sharg,
Pricing Total amount of monetary losses — EM-CM-820a.1  Omonatary losses N monatary losses were incurred,
Integrity & a5 & result of legal proceedings
Transparency  mssociated with cartel activities,
price fixing, and anti-trust
acthvities
Activity Metric  Production by major product e~ EM-CM-000.A  Omitted Fiber cement and fiber gypsum
products are our two main product
lings, We consides the welght of
our preduction 1o be preprietary,
Hewever, our annval nameplate

AgaUT

MMUNITIES ENVIROH

capacity i5 4,748 mmaf and 1,143
mmsf for fiber camant and fibar

QypsUm, tespectivaly.

APPENDIX
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