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Forward-Looking Statements

This Form 6-K contains forward-looking statements. James Hardie Industries plc (the “Company”) may from time to time make forward-looking statements in its periodic reports
filed with or furnished to the Securities and Exchange Commission, on Forms 20-F and 6-K, in its annual reports to shareholders, in offering circulars, invitation memoranda and
prospectuses, in media and earnings releases and other written materials and in oral statements made by the Company’s officers, directors or employees to analysts, institutional
investors, existing and potential lenders, representatives of the media and others. Statements that are not historical facts are forward-looking statements and such forward-
looking statements are statements made pursuant to the Safe Harbor Provisions of the Private Securities Litigation Reform Act of 1995.

Examples of forward-looking statements include:

Words such as “believe,” “anticipate,
“objective,

statements about the acquisition of AZEK, including its anticipated benefits;
statements about the Company’s future performance;
projections of the Company’s results of operations or financial condition;

statements regarding the Company’s plans, objectives or goals, including those relating to strategies, initiatives, competition, acquisitions, dispositions and/or its
products;

expectations concerning the costs associated with the suspension or closure of operations at any of the Company’s plants and future plans with respect to any such
plants;

expectations concerning the costs associated with the significant capital expenditure projects at any of the Company’s plants and future plans with respect to any
such projects;

expectations regarding the extension or renewal of the Company’s credit facilities including changes to terms, covenants or ratios;

expectations concerning dividend payments and share buy-backs;

statements concerning the Company’s Corporate and tax domiciles and structures and potential changes to them, including potential tax charges;
statements regarding tax liabilities and related audits, reviews and proceedings;

statements regarding the possible consequences and/or potential outcome of legal proceedings brought against us and the potential liabilities, if any, associated
with such proceedings;

expectations about the timing and amount of contributions to AICF, a special purpose fund for the compensation of proven Australian asbestos-related personal
injury and death claims;

statements regarding the Company’s ability to manage legal and regulatory matters (including but not limited to product liability, environmental, intellectual property
and competition law matters) and to resolve any such pending legal and regulatory matters within current estimates and in anticipation of certain third-party
recoveries; and

statements about economic or housing market conditions in the regions in which we operate, including but not limited to, the levels of new home construction and
home renovations, unemployment levels, changes in consumer income, changes or stability in housing values, the availability of mortgages and other financing,
mortgage and other interest rates, housing affordability and supply, the levels of foreclosures and home resales, currency exchange rates, and builder and
consumer confidence.

plan,” “expect,” “intend,” “target,” “estimate,” “project,” “predict,” “forecast,” “guideline,” “aim,” “will,” “should,” “likely,” “continue,” “may,”
outlook” and similar expressions are intended to identify forward-looking statements but are not the exclusive means of identifying such statements. Readers are

" o« "o« "o« » o« "o« " o« " o« "o«

cautioned not to place undue reliance on these forward-looking statements and all such forward-looking statements are qualified in their entirety by reference to the following
cautionary statements.
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Forward-looking statements are based on the Company’s current expectations, estimates and assumptions and because forward-looking statements address future results,
events and conditions, they, by their very nature, involve inherent risks and uncertainties, many of which are unforeseeable and beyond the Company’s control. Such known and
unknown risks, uncertainties and other factors may cause actual results, performance or other achievements to differ materially from the anticipated results, performance or
achievements expressed, projected or implied by these forward-looking statements. These factors, some of which are discussed under “Risk Factors” in Section 3 of our Form
20-F filed with the Securities and Exchange Commission on 20 May 2025, include, but are not limited to: all matters relating to or arising out of the prior manufacture of products
that contained asbestos by current and former Company subsidiaries; required contributions to AICF, any shortfall in AICF funding and the effect of currency exchange rate
movements on the amount recorded in the Company’s financial statements as an asbestos liability; compliance with and changes in tax laws and treatments; competition and
product pricing in the markets in which the Company operates; the consequences of product failures or defects; exposure to environmental, asbestos, putative consumer class
action or other legal proceedings; general economic and market conditions; the supply and cost of raw materials; possible increases in competition and the potential that
competitors could copy the Company’s products; compliance with and changes in environmental and health and safety laws; risks of conducting business internationally;
compliance with and changes in laws and regulations; currency exchange risks; dependence on customer preference and the concentration of the Company’s customer base;
dependence on residential and commercial construction markets; the effect of adverse changes in climate or weather patterns; use of accounting estimates; the AZEK
acquisition; and all other risks identified in the Company’s reports filed with Australian, Irish and US securities regulatory agencies and exchanges (as appropriate). The Company
cautions you that the foregoing list of factors is not exhaustive and that other risks and uncertainties may cause actual results to differ materially from those referenced in the
Company’s forward-looking statements. Forward-looking statements speak only as of the date they are made and are statements of the Company’s current expectations
concerning future results, events and conditions. The Company assumes no obligation to update any forward-looking statements or information except as required by law.
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SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned, thereunto duly authorized.

James Hardie Industries plc
Date: 05 September 2025 By: /s/ Aoife Rockett

Aoife Rockett
Company Secretary



Table of Contents

EXHIBIT INDEX
Exhibit No. Description
99.1 Notification regarding unquoted securities - JHX
99.2 2025 Sustainability Report


https://content.equisolve.net/jameshardie/sec/0001159152-25-000034/for_pdf/ex991notificationregardi.htm
https://content.equisolve.net/jameshardie/sec/0001159152-25-000034/for_pdf/ex9922025sustainabilityr.htm

0 Appendix 3G - Notification of issue, conversion or payment up of unquoted equity securities Exhibit 99.1

Announcement Summary

Entity name
JAMES HARDIE INDUSTRIES PLC

Date of this announcement
Friday August 29, 2025

The +securities the subject of this notification are:
+Securities issued as part of a transaction or transactions previously announced to the market in an Appendix 3B that are

not quoted, and are not intended to be quoted, on ASX
Total number of +securities to be issued/transferred

Total number of

ASX +security +securities to be
code Security description issued/transferred Issue date
JHXAM ORDINARY SHARES 15266 28/08/2025

Refer to next page for full details of the announcement

Appendix 3G - Notification of issue, conversion or payment up of unquoted equity securities 1/5




0 Appendix 3G - Notification of issue, conversion or payment up of unguoted equity securities

Part 1 - Entity and announcement details

1.1 Name of entity
JAMES HARDIE INDUSTRIES PLC

We (the entity named above) give notice of the issue, conversion or payment up of the following unquoted +securities.
1.2 Registered number type Registration number
ARBN 097829895

1.3 ASX issuer code
JHX

1.4 The announcement is
New announcement

1.5 Date of this announcement
29/8/2025

Appendix 3G - Notification of issue, conversion or payment up of unquoted equity securities







0 Appendix 3G - Notification of issue, conversion or payment up of unguoted equity securities

Part 2 - Issue details

2.1 The +securities the subject of this notification are:
+Securities issued as part of a transaction or transactions previously announced to the market in an Appendix 3B that are
not quoted, and are not intended to be quoted, on ASX

Previous Appendix 3B details:

Announcement Date and Announcement Title Selected Appendix 3B to submit quotation
Time request
24-Mar-2025 08:33 MNew - Proposed issue of securities - A placement or other type of issue
JHX

2.3a.2 Are there any further issues of +securities yet to take place to complete the transaction(s) referred to in the
Appendix 3B?
Yes

2.3a.3 Please provide details of the further issues of +securities yet to take place to complete the transaction(s)
referred to in the Appendix 3B
On July 1, 2025, James Hardie Industries plc ("James Hardie") consummated the merger contemplated by the Agreement
and Plan of Merger, dated as of March 23, 2025, as amended, by and among James Hardie, Juno Merger Sub Inc., and
The AZEK Company Inc. ("AZEK"). Shares issued represent James Hardie ordinary shares issued in respect of the
| settlement of certain AZEK equity awards outstanding as of the closing of the merger.

Appendix 3G - Notification of issue, conversion or payment up of unquoted equity securities







0 Appendix 3G - Notification of issue, conversion or payment up of unguoted equity securities

Part 3A - number and type of +securities the subject of this notification (existing class or new class) where issue has previously been

notified to ASX in an Appendix 3B

Placement Details

ASX +security code and description
JHXAM : ORDINARY SHARES

Date the +securities the subject of this notification were issued

28/8/2025

Any other information the entity wishes to provide about the +securities the subject of this notification

James Hardie Industries plc applied for a waiver from Listing Rule 2.4 in respect to the issuance of the unquoted
securities described in this appendix on 7 July 2025. ASX granted the waiver on 16 July 2025.

Issue details

Number of +securities
15,266

Were the +securities issued for a cash consideration?

Yes
In what currency was the cash consideration being What was the issue price per +security?
paid?

USD - US Dollar USD 0.68676000

Appendix 3G - Notification of issue, conversion or payment up of unquoted equity securities 415







0 Appendix 3G - Notification of issue, conversion or payment up of unguoted equity securities

Part 4 - +Securities on issue

Following the issue, conversion or payment up of the +securities the subject of this notification, the +securities of
the entity will comprise:

The figures in parts 4.1 and 4.2 below are automatically generated and may not reflect the entity's current issued capital if
other Appendix 2A, Appendix 3G or Appendix 3H forms are currently with ASX for processing.

4.1 Quoted +securities (Total number of each +class of +securities issued and quoted on ASX)

Total number of
ASX +security code and description +securities on issue

JHX : CHESS DEPOSITARY INTERESTS 1:1 430,019,038

4.2 Unguoted +securities (Total number of each +class of +securities issued but not quoted on ASX)

Total number of

ASX +security code and description +securities on issue
JHXAK : RESTRICTED STOCK UNIT 3,970,520
JHXAM : ORDINARY SHARES 149,094,534
JHXAL : OPTION EXPIRING 03-NOV-2027 EX $33.05 269,221

Appendix 3G - Notification of issue, conversion or payment up of unquoted equity securities










Exhibit 99.2

James Hardie Releases Annual Sustainability Report
Company announces progress in building resilience through process integration, product
innovation and strengthening communities

SYDNEY & CHICAGO, September 3, 2025 - James Hardie Industries plc (NYSE / ASX : JHX)
("James Hardie" or the "Company"), a leading provider of exterior home and outdoor living
solutions, and a company inspiring how communities design, build and grow, today released its
latest annual sustainability report entitled “Building Resilience.”

“At James Hardie, sustainability is foundational to how we do business. We are continuing to
make progress, evolve and innovate to ensure homes are built to last,” said Aaron Erter, Chief
Executive Officer. “Sustainability is a journey, and this continues with our recent acquisition of
The AZEK® Company in July 2025. As the industry leader in exterior home and outdoor living
solutions, we have never been better positioned to explore a variety of ways we can improve
our communities and our planet. At James Hardie we are constantly working towards our
purpose of Building a Better Future for All™ "

The report features initiatives to advance the Company's purpose and details progress across
the four primary pillars of the Company's environmental, social and governance (ESG) strategy:
Zero Harm, Planet, Innovation and Communities. Highlights from the report for fiscal year 2025
include:

Integration into Business Processes

« Sustainability strategies continue to be integrated into the Hardie Manufacturing
Operating System (HMOS).

+ Short-term internal natural gas targets were set for each region, helping drive the
reduction of Scope 1+2 emissions by 14 percent in fiscal year 2025 from the calendar
year 2021 baseline.

Circular Supply Chain

+ Efforts to reduce waste and create a circular supply chain for fiber cement products in
North America plants diverted over 11 percent of manufacturing waste from local landfills
in fiscal year 2025.

« In the Asia Pacific region, James Hardie eliminated 98 percent of waste material sent to
landfills by either recycling it back into production processes or sending it to local
companies to keep waste materials in the value stream.

Zero Harm

« Over a three-year period, James Hardie is investing more than $75 million in strategic
safety infrastructure projects globally.

« Safety standards for energy control processes, machine guarding, working from heights
and electrical safety were developed and independently approved in North America and
Asia Pacific.

Product Innovation

e James Hardie debuted the TimberHue™ Callection in North America, featuring two-tone,
premium finishes in eight authentic wood-look colors — engineered to withstand harsh
weather and made with noncombustible* James Hardie technology. In addition, its long-




lasting performance reduces the need for replacement over time, conserving materials
and resources.

* The Hardie™ Architectural Collection expanded to include Hardie® Artisan® Siding,
featuring extra-thick lap boards and deep shadow lines for a natural wood aesthetic with
the strength and resilience of fiber cement, providing superior overall durability to help
protect homes from fire damage while delivering a long-lasting, low-maintenance
solution that supports more sustainable home exteriors.

« In Europe, fermacell® Therm25™, an easy-to-install fiber gypsum product, has lower
CO2 emissions compared to conventional flooring and incorporates recycled gypsum,
reducing landfill waste and reliance on mined materials.

« In the United States, Green Builder Media recognized James Hardie as an innovation
and brand leader, naming Hardie® Artisan® Trim as a 2025 Sustainable Product of the
Year for its distinctive design, superior performance and lasting value.

Respecting Human Rights

+ James Hardie launched a global human rights policy and completed the first salient
issues review, conducting on-site social compliance audits of the few tier-one suppliers
in high-risk environments.

Stronger Workforce

+ The launch of the BuildWell program is helping to create a culture of well-being, where
employees are supported with education, resources and opportunities for their physical,
mental, social and financial well-being, tailored to the specific needs of employees in
different regions.

Stronger Communities

« James Hardie contributed $1.65 billion in economic value to the communities in which it
operates through capital expenditures at plants and by investing in employees, local
ecosystems and across the supplier base.

+ James Hardie continued its global collaboration with Habitat for Humanity® International,
and provided 29 Habitat Strong grants to build affordable and climate-resilient homes in
fiscal year 2025.

Integrating with The AZEK® Company

As announced in July 2025, James Hardie successfully completed its previously announced
acquisition of The AZEK® Company ("AZEK”). James Hardie now features a portfolio of high-
performance, low-maintenance exterior and outdoor living brands, including Hardie®,
TimberTech®, AZEK® Exteriors, Versatex®, fermacell®, StruXure®, Ultralox® and Intex®.

AZEK® embeds sustainability into every stage of its operations, from material sourcing and
manufacturing to product durability and end-of-life solutions. Guided by a full-circle approach,
AZEK® transforms waste and scrap into high-performance, long-lasting materials and aims to
incorporate one billion pounds of recycled content into its manufacturing annually. Its latest and
final stand-alone FULL-CIRCLE report highlighting progress toward environmental and recycling
initiatives during AZEK®'s fiscal 2024 is available here.

“As we continue to integrate with AZEK®, we are harnessing our collective strengths to advance
our sustainability leadership and position the combined company for even greater impact. This




work is shaping the next generation of our sustainability goals, and we look forward to sharing
more on this important topic in the future,” said Amanda Cimaglia, Vice President, Global
Sustainability.

Building Resilience

James Hardie's sustainability goals align directly with issues that matter most to its stakeholders
and overall corporate objectives. The Company’s sustainability strategy is driven through cross-
functional collaboration, including research and development, engineering, manufacturing,
finance and human resources leadership.

In fiscal year 2023, James Hardie adopted new, more ambitious sustainability goals to help
track and assess progress. In fiscal year 2024, the Company set near-term regional targets that
roll up to overall longer-term goals. Each regional president is held accountable for attaining
these targets in the region and is provided funding in the regional budget to support initiatives at
the local level. As a result, the entire organization is engaged in and committed to these goals.
*Hardie® fiber cement products are noncombustible and/or have a Class A fire rating when
tested in accordance with ASTM E84. Fiber cement fire resistance does not extend to applied
paints or coatings, which may be damaged or char when exposed to flames. The use of
noncombustible siding, combined with other fire mitigation measures, may help harden a home
against external fire.

s

For more information about James Hardie Building Products Inc., visit www.jameshardie.com.

About James Hardie

James Hardie Industries plc is the industry leader in exterior home and outdoor living solutions,
with a portfolio that includes fiber cement, fiber gypsum, and composite and PVC decking and
railing products. Products offered by James Hardie are engineered for beauty, durability, and
climate resilience, and include trusted brands like Hardie®, TimberTech®, AZEK® Exteriors,
Versatex?, fermacell® and StruXure®. With a global footprint, the James Hardie portfolio is
marketed and sold throughout North America, Europe, Australia and New Zealand.

James Hardie Industries plc is incorporated and existing under the laws of Ireland. As an Irish
ple, James Hardie is governed by the Irish Companies Act. James Hardie's principal executive
offices are located at 1st Floor, Block A, One Park Place, Upper Hatch Street, Dublin 2, D02
FD79, Ireland.

For more information and media resources, visit JamesHardie.com/about-us/media
resources./about-us/media-resources.

For investor information, please visit ir.jameshardie.com.au.

Connect with James Hardie on social media:
LinkedIn

Instagram




Facebook

X (formerly Twitter)
Forward-Looking Statements

This Media Release contains forward-looking statements and information that are necessarily
subject to risks, uncertainties and assumptions. Additional important factors relating to the
Company that could cause actual results to differ materially from those reflected in forward-
looking statements include, but are not limited to, the risks and uncertainties set forth in Section
3 "Risk Factors" in the Company’s Annual Report on Form 20-F for the fiscal year ended March
31, 2025 (the “Company 2025 Annual Report’); changes in general economic, political,
governmental and business conditions globally and in the countries in which the Company does
business; changes in interest rates; changes in inflation rates; changes in exchange rates; the
level of construction generally; changes in cement demand and prices; changes in raw material
and energy prices; changes in business strategy and various other factors. Should one or more
of these risks or uncertainties materialize, or should underlying assumptions prove incorrect,
actual results may vary materially from those described herein. James Hardie assumes no
obligation to update or correct the information contained in this Media Release except as
required by law.

This media release has been authorized by the James Hardie Board of Directors.
END
Investor and Media Contact

Joe Ahlersmeyer, CFA
Vice President, Investor Relations

Telephone: +1 773-970-1213
Email: mailto:investors@jameshardie.com

James Hardie Industries plc is a limited liability company incorporated in Ireland with its
registered office at 1st Floor, Block A, One Park Place, Upper Hatch Street, Dublin 2, D02
FD79, Ireland.
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At James Hardie, we pride ourselves on providing
products that help craft more resilient, durable
homes and buildings. Our sustainability commitments
are integrated into our business cperations,
governance structure and company culture,

Qur fifth annual Sustainability Report provides an
update cn our programs and progress from the
last fiscal year. The voices of our team members —
from front line employees to leadership — help tell
the story of how we are living our purpose:
Building a Better Future for All"™,

AdcHtional defnibans, suppering data and disclaimers applicati to this rapert can be found
n 5
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Aaron M, Erter
CEO
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Message from our CEO

Al James Hardie, sustanabifity is foundational to how we do business. From our manufacturing teams who are finding new
wiays to reduce our emvironmental impact to the homeowners who select our products for thelr durability, sustainabiity s a key
companert to fulfiling our vision of inspiing how communities design, build and grow todsy and womorrow,

Qur commitmeant starts with cur people, who are putting sustainability into action. Teams are reducing waste from our
operations and utilizing recycled water in our plants. They're continually evolving processes and innovating new technology with
the goal of reduing the carbon disxide (GO impact in our fiber cerment products, By integrating our sustainability goals into cur
Hardia Manufacturing Operating System (HMOS), we're levaraging our culture of continuous improvemnent 1o drive action and
track performance.

Sustainability also goss beyond our workplace and manufacturing processes. James Hardis is creating homes that can
withstand a variety of climate conditions and weather extremas. At the 2025 Imemational Buillders™ Show. wa showcased
new proguct innovations and participated in a pedcast convessation with sustainability-focused builders who are utilizing our
Engineered for Climate® finer cament products. Alongside other industry leaders, we're continuing o prograss, avolve and
innovate to ensure homes are built to last,

“Do the Right Thing® and “Collaborate for Greatress” are two of our company's core values. Many of our tearm members have
damonstratad thase values by yoluntearing 10 build homes wrapped in Hardie® siding for Habitat for Humanity® International
over the past year. James Hardie is a proud corporate sponsor of this life-changing crganization, and we look forward to
continuing this inspiring work this coming ysar.

Sustainability is a journey, and this continues with our recent acquisition of The AZEK Company Inc. in July 2025, As the industry
leader in exterior home and outdoor living solutions, we have never been better positioned to explone the myriad ways we can
improve our communities and our planat. As one James Hardia, we are warking towards our purpose of Bullding a Better
Future for All".

/ # s

Aaron M. Erter
GEQ

Operations Procucts

Al James Hardie, our purpose is
Building a Better Future for All"™.
Those aren't just words — we're
continuing to make progress, evolve
and innovate to ensure homes are
built to last”




Purpose

Building a Better
Future for Al

Vision
To inspire how communities

design, build and grow
today and tomorrow.

Mission

Be the most respected and
desired building materials
brand in the world.

Supply

Message from our CEE

About James Hardie

James Hardie is the world's No. 1 producer and marketer of high-perfarmance fiber cement siding and backes
board and a market leader in Europe for fiber gypsum products.

James Hardie successfully uses innovation fo drive market value, Cur products are made from high guality and
durabile raw malterials, deliverng parsonalized design possibilities to consumers, We manufacturs a variety

of patterned profiles, surface finishes and colors for a ranga of applications. including siding, trim, soffit, walls,
facades, floors and tile underiayment for use in residential, commercial and industrial appiications.

James Hardie is a public imited company incorporatad, headaguartered and existing under the laws of the
Republic of Ireland. In the fiscal year ending 31 March 2025 (FY25), James Hardie generated approximately
$3.9 billion in net sales

During the pericd coverad by this repart, James Hardie employed a global workforca of approximately 5,800
employees across operations in North America, Europe, Australia, New Zealand and the Philippines that included
19 manufacturing facilities and three research and davelopment centers. We have since closed our Philippines
manufacturing and commercial operations,

As of 01 July 2025, James Hardie has acquired The AZEK Company Inc. Data in this report include all sites
under James Harcke's operational control during FY25 (except where nated). Future reports will include
perfarmance data from the consobdated company. More information on AZEK's sustainability joumey is available
on Jamsas Hardie's website,

Our values guide our behavior as we work to achieve our purpose.

STARTS & ENDS WITH HONDR GUR COLLABORATE BE BOLD AND ©O THE EMBRACE OUR
THE CUSTOMER COMMITMENTS FOR GREATNESS PROGRESSIVE RIGHT THING DIVEREITY

@& ® 9 = »

Bropie

Operations

Procucts




Our Sustainability Goals

Tracking progress and building for tomorrow

James Hardie is committed to proactively improving our performance by carefully managing
our social and environmental impacts. Our sustainability goals align directly with issuas that
matter most to our stakeholders and with our overall corporats objectives, This ensures that
James Hardia is striving to positively impact our employees, the customers we serve and the
communities in which we cperate while creating value for our business,

InFY23, we adopted new, more ambitious sustainability goals o help us track and assess our
progress. We advanced that work in FY24 by setting near-term regional targets that rofl up 1o
our overall longer-term goals, Each president is held accountable for attaining these targets in
their region and (s provided funding in their regional budgat to support initiatives at the local
level. As a result, the enfire organization is engaged in and committed to our goals,

We continued to make progress in FY23 towards our global goals because each region
pricritizad its interim targats. Our Hardia Manufacturing Operating System (HMOS) initlatives
werea also key drivers of progress, As we look ahead, we are building for tomorrow with
durability, raslience and sustainability as the foundation of progress,

Operations Prociucts

SUSTAINABILITY GOAL

Reducing Scope 1+2
emissions

42% absolute reduction in Scope 142 GHG emissions by 2030,
compared e CY21 baseling, and wark towards net zero by 2060

Recycling water

Recycle an additional 20M cubic fest of water per year by 2030,
compared to CY18 baseline

Minimizing waste

Zero manufacturing waste to landill by 2035

Representation in senior
leadership and management

Gendler and minority

Prioritizing safety

Continuously improve our Zero Harm culture,
processes and systems

PROGRESS

Scope 142 emissions reduction from CY21 baseline
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Our Supply Chain

Developing a more circular supply chain

James Hardia is committad to developing a more circular supply chain to reduce our
impact on the enviranment and on lacal landiills while sirengthening our business

By increasing the uss of recysled matanals in our production processas and kesping
manufacturing waste cut of landfils, we are transitioning to a more sustainable supply
chain that will allow s to praduce Figh quality fiber cement and fiber gypsum products
for decades to come. At the same time, we are reducing current and future landfill costs
for our business and daing the right thing for our communities and the environment,
rmaking this a win-win strategy.

We continually strve 1o maintain an efficlent supply chain and locate our plants near our
custamers, benefiting our supplers, our customers and our botiom line whils reducing
tha Impact on the emvironment.

liding Resilianca

damas Hadle

Message from our CEC About Sistakabiity Goals

Our fiber cement products

We continue to reduce waste by making our operations more efficient by
employing our Hardie Manufacturing Operating System (HMOS), LEAN
thinking and best practices acress facilities. We are finding new ways 10
reusa materials within cur plants, For example, we are increasing sludge
reclamation across our eperations and collaborating with local suppliers
who can put some leftover materials 1o beneficial reuse.,

Efforts to reduce waste and create a circular supply chain for our

fiber cement products are growing at aur North America plants. Our
procurement team is embracing the opportunity to reduce fiber cement
discarded materials while defivering value to the business, These initiatives
dalivered $2 million in savings and divarted over 11% of manufacturing
discarded materials from local landfills in FYZ5,

in APAC, we eliminated 98% of e discarded materials going 1o landfils.
Some material is recycled back into our production processes or sent to
local companies to keep materials in the value stream,

Eeopis Opeestions Prodicts Communities Appendix

QOur fiber gypsum products

Cur fermacell® fiber gypsum beards were developed as a circular product
— using industrial by-product gypsum and recycled paper product — and
ara fully recyclable inte new boards within our own production process.

We adapted our processes and made a significant investment in new
aquipment at our Siglingen, Germary, plant to enabilé the usa of more
diverse recycled paper input streams in our fiber gypsum board production.

Qur fermacel® products also use recycled gypsum, which is gypsum
material that has bean recaverad fram waste drywall and other construction
materials, rather than bewng mined as a raw material. This process diverls
wiaste from lendfils and provides an additional, sustainable source of
gypsum for our products.

anllity Repart | FY 2025




81%

of raw materials sourced within
150 miles of our manufacturing facilities

$1.65B

in economic valug* contributed in
communities where we operate

* W8 CONtIIBUE 161064 GoaNGMIGS trough Capial axpenditure at
‘aur piants and by investing sgnificantly in our smpayees, = local
StoRyRlems Snd SEross Gur suppier Base. Dur direct spending
hsougn tha pUrchase of locsl matarials, payrol and Taxes, Bnd our
el distrinution natwork makes a positive sconomic impact that
Eenafits both Iocal econories and our customers.

Sourcing responsibly and respecting human rights

The respensible procurement of materials and services is important for James Hardie as we work to reduce
aur environmental and sodial impacts wi
gowvernanca of human rights issues across our value chain by maturing aur understanding of potential impacts and
party
ur business operations and industry

strengthening our supgy chain, We ars continuing to enhance the

opportunities, In FY25, we completed our first formal human rights salient issues review. Working with & t

consultant, we engaged with internal and external stakeholders, raviaw
context and assessed our policies and processes to identify the issues where we have the greatest impact on
prople across our value chain, We emerged with a list of priaritized hurman rights arsas for us to stay focused on,
including where we'ra currently mitigating risks and where there are opportunities. This information will allow us to
enhance cur hurman rights due diligence program, enabling more focused collaboration externally with suppliers and
business pariners, and intemally acress the arganization — ultimately strengthening cur company’s accountaklity
and preparedness.

Last year, we risk mapped 100%: of our in-scope Tier 1 suppliers around the globe to provide greater transparency
into our supply chain and enhance cur understanding of the potential risks of human and labor rights violations,
including modem slavery, The resulis identified approximately 99% of spend of those suppliers as operating in low-
o madsrate-risk environments, In FY25, using a third-party service, we initiated ansite social compliance audits of
the few Tier 1 suppliers identified as operating in high-risk environments. We will continue to make our supply chain
even mare resiiant by taking steps to reduce risks through enhanced due diligancs in the coming year.




FY25 HIGHLIGHTS

+ We developed and launched our Giobal Hy
Rights Policy that outlines our commitment to
respect internationally recognized human rights
standards across our value chain. We continued
implementing our revised Global Supplier Code
of Conduct (Code}, which sets out the principles
and standards that we expect our suppliers ta
support, embrace and uphold. Our aim is to
ensure that all suppliers operate in line with our
values, uphold our Code and applicable local

laws, and ara committec

slavery throughout the value chain,

combating modam

+ An impartant faature of our fermacell” fiooring is

pre-milled pipe recesses for underfloor heating.

InFYZ5, we invested in upgrades at our Siglingen,

Germany, plant and in training for our empioyees
to move the milling process in-house, reducing
transpartation impacts and increasing our
margins significanty. The changes also helpad
boost overall employee engagement to 57%, an
increase of 9 parcentage peints compared to the
previous year, In addition, we are extracting the
milling dust and using it o make new boards. We
plan to add two milling lines in FY26,

+ Our largast manufacturing plant in Prattville,

Alabama, neared the end of a multi-year

expansion p
capabiliities and werkforce, which will allow
the plant to produce an impressive 1 billion

¢t that will double production

standard feet of siding annually whike sourcing
raw materials locally. This expansion not only
enhances our manufacturing footprint but also
integrates cutting-edge technology to boost
efficiency, quality and sustainability. Leam more
by watching this video,

EMPLOYEE SPOTLIGHT

Increasing supply
chain transparency

our supplier

chain to understand 1

1s violations,

Patrice Davis
Senioe Compliance Analyst




Growing our learning culture

Our People

We befieve in investing in our employees ta help them develop satisfying careers at
James Hardia. Grow@Harda brings our purpose of Building a Better Future For

Al™ o fife by empowering cur employees to drive their careers and build a better

future for themsehes,

Investing in our strongest assets Building off the successes and lessons leamed from the program’s maugural
yaar in FY24, Grow@Hardle continued its mission 10 engage employees

We are commilted to providing a best-in-class work enwvironment for our strongast assels — our people and teams around through growth and career development opportunities year-round. We held

the world, Our culture promates inclusion, innovation, performance and growth. In FY25, we continued to grow our People GRQW @ HARDIE our first Employes Development Month in September with virtual and in-house
Strategy, which is comprisad of three pilars: building and retaining a robust talant pool, expanding technical and leadarship programs led by expert instructors. The leaming and professional development
capabilities, and inspiring and engaging employees to enable their best selves. cpportunities focused on individual development planning, career growth

strateges, skils development and mare. Employeas also participated in regional
Core Development Days hosted at all our offices and plants around the world,
Events included keynote addressas by renowned guest speakers, presentations
and panel discussions with senior leadership, breakout sessions and networking
opportuniies.

InFY25, we imwastad in & new leadarship training program in Eurcpe, where all 150
lsaders wara expected to complete an extensive [G\lr-rlay course to improve thair
skills; This program is built on lessons learned by our APAC team, who developed
a similar training for their kaders,

Mearwhie, we continue to invast in othar training initatives and build
organizational capabilities across our workforce by expanding our talent
developrment team, creating individual development plans for our employees and
taking a mare holistic approach, Cur James Hardie University Online offers a
wvariety of raning opportunities te employess, By helping our smployees continue
to grow and reach their potantial, we bulld a marne stable and resiant workforce,




Building a stronger workforce

Well-being is valued and integrated into every aspect of

our bUsINess. empowering our peaple 1o thrive mside and
outside of James Hardie. BuildWell cultivates a culture of
wial-being, whers smployess are supportad with education,
resources and opportunities for thair physical, mental, social
and financial well-being. BuildWell is tailored to the specific
naads of employess in differant regions. For exampée. under
our BuildStability pillar, we are rolling cut a stock purchase
program and a pension program for all sur European
emplovass that includes an employer match. As part of our
BuildMindfulness and BuildStrength pillars, we now provide
free professional physiotherapist and peychiatrst senieas
onsite at our plants in Australia.

In Europe, we began offering supplemental health insurance
that allows our employees to access private coverage in
addition to public health cara and gives them full dental
coverage. This new benefit is helping our employees get the
quality health care they need when they need it. By having
tha ability to see a private provider, they can be treated more
quickly and hopsfully returm fo work sooner,

BuildWell

James Hardie

Our new holistic BuildWell strategy is founded on
four pillars:

'I BuildMindfulness: building
emotional well-being

BuildStability: building financial
well-being

well-being

BuildConnections: building

8 BuildStrength: building physical
4 social well-being

Operations Prociucts

FY25 HIGHLIGHTS

+ We created Rise@Hardie, a 12-waek formal internship pragram, This year, 41 intarns
participated and were provided with meaningful assignments, professional development
and mentorship to enable a smooth transition to their professional careers. Qur intems
represant a promising talent pool for future employment at James Hardie.

+ We encourage healthy lifestyle behaviors by offering comprehensive, regionally
tailored compensation packages that include benefits and incentives to address
physical, mental and financial well-being. In FY25, we expanded our wellness tools and
resources, guided by the results of a global weil-being survey

The Financial Review BOSS Best Places to Work list ranked James Hardie Australia the
No. 2 Best Place to Work in the Manutacturing, Consumer Goods and LUtilities Category
in 2025. The award recognizes organizations that are pioneering new ways of working
and pushing boundaries when it comes to workplace policies and practices. James.
Hardie was also named one of the World's Best Companies of 2024 by TIME

and Statista. This fist recognizes the top 1,000 companies who are changing the world,




FY25 HIGHLIGHTS CONTINUED

+ We conducted our second annual global
employae engagement survey — Hardie
Heartbeat™ — 1o help gauge our progress and
chart a path ferward as we evolve our talent
management efforts. The survey achieved
an B6% response rate, putting us ahead of
manufacturing benchmark companies, and
scoras across all catagories increased over last
year. A new People Leadership score comprised
of niine questions was included to provide Insight
into our leaders” ability to inspire. engage,
recognize and develop their organizations and
1o help hold them accountable. We heid listening
sessions to discuss the results and are using that
feedback to shape new programs and strengthen
axisting initiatives across the company in FY28
and beyond,

"

Hardie
Heartbeat

HARDIE HEARTBEAT™ SURVEY HIGHLIGHTS

85%

arg proud to work for James Hardie,

93%
feel free to openly discuss work
hazards and safety issues.

88%

believe in the compary values

83%

believe we have an outstanding future.

81%

overal emplovee engagement score.

Operations Procucts

Supply

EMPLOYEE SPOTLIGHT

Engaging with our employees

ared their thoughts as part of our Hardie Heartbeat survey.

nments — mors than twi many s last year — and wil

ears. Many
ed
2, Inclusive culture.,

employess ar proud 1o work at James Herdie and expr

appreciation for the work that has been dona to create a sup
Empioyees told us they value:

11
The opportunity to work with highly skiled, smart colleagues
who share in the company's vision and opportunities.”

111
The people, the atmosphere and that the products we make are
good guality and have a positive impact on people's lives.”

111
James Hardie's strong commitment to employes development,
safety and Innovation.”




Procucts

Belonging

Inclusion and belonging are foundational to our culture and cur business. We aim o ansure employees feel welcome and are
able to do their best work. When we bring together peopla from different backgrounds, we strengthen our teams and generate
wvalue for our business.

Wi have adopted & more strategic approach to hiing, keveraging technology and elevating the candidate sxperience to attract
the bast talant. Wa are alse launching new initiathves in North America to increase the pipeline of qualified candidates.

In addition, we are expanding engagement with universities and professional organizations such as the Society of Women
Engineers and focusing on recruiting earty carger hires who can become candidates for higher-level positions. By revising job
descriptons to be more attractive 1o a broader population and streamiining our applicant review process, we have reduced the
time it takes to fill positions in North America, Our recruitment, HR and learning and development teams collaborate to optimize
hiring, onboarding and angaing employes developmant at all levals.

FY25 HIGHLIGHTS

+ Ihe.James Hardie Engineering Develepment Program (EDP) is instrumental in attracting recent graduates to engineering
positions at our manufacturing facilities. This full-time, rotational program is a gateway for professional growth and
hands-on learning with extensive training that ranges from working with crew members on the manufacturing floor to
connecting with fellow engineers across the network. Gollaboration is at the heart of the EDP, allowing participants to
bulld lasting relationships and share insights and solutions to drive continuous improvement across different plants. The

program is also an impartant appartunity for us to build a more inclusive warkforce

+ |n Europe, we launched training to help build cultural awareness among our employees. This program aids in creating

more aquitabla hiring and performance procasses to support our workplace goals.

+ Wa celebrated International Women's Day across our global operations. For example, APAC held a facilitated discussion
between James Hardie women employees and the Parramatta Eels Women's rugby team. Panelists shared their
career journeys in both sparting and corporate settings, highlighting barriers they had broken through and how their
organizations had supported them in achieving success.




Promoting a winning culture

CQur Employes Resource Groups (ERGs) provide specialized
programs that increasa cultural awarenass, angagemant
and retention. Members have the opportunity to develop
professionally, expand their networks and make an impact
within thair external and internal James Hardie communities
Qur ERGs ane intisted and led by employees, spensored by
an exacutive champion and, consistent with our inclusive
culture, open 1o all employees at the company.

As our ERGs mature, their influsnce on our business and
aparations is growing. They can move quickly on initativas
and have become catalysts for positive change. We are
ancouraging involvement in ERGS at the plant level and have
completed Gemba visits to see how we can best bring ERGs
fo our frentiine employess, Gamba, which is smbedded in
our Hardie Dperating System (HOS), refars to going to “the
real place” to get real knowladge to solve a problem, By
asking questions and talking 10 people an the ground, wa
are learning what their needs are and using those insights to
shape a more inclusive, supportive culture,

BE»

s ik Exgagunnst

F¥25 HIGHLIGHTS

+ In May, our AMIGOS ERG
group hosted a cultural
celebration at our Cleburne,
Texas, manufacturing faciiity
that was attended by over
300 employees. Participants
enjoyed a range of activities,
including ERG leadership panel
discussions, a plant tour and
a mariachi band performance.
The AMIGOS team engaged
with guests on the details of
ERGs and well-being benefits
at James Hardie, all while
calabrating the local Cleburne
community and the Cinco de
Maya holiday.

ﬁPHIDE

+ In honor of Women's History
Manth and International
Women's Day, James Hardie
and the North America chapter
of the Woman's Initiative
MNetwork (WIN) ERG presented
a special speaker senes,
“Breaking Barriers,” featuring
Nicale Malachowski. Nicole is
the first woman Thunderbird
pilot, combat veteran, fighter
squadron commander and
White House Fellow & Advisor.
She provided her valuable
Insights an leadership,
resilience and the power of

perseverance to our employees.

Procucts

+ All of our AMIGOS events,
including collaborations with
other ERGs, source from local
businesses, We also promate
local businesses at cur events.

+ Dur ASPAN ERG piloted
two grassroots leaming and
development efforts that grew
out of members identifying
appartunities for growth: one
{or public speaking and another
for mentering.

+ For Women's Health Week,
the APAG WIN Network group
organized a week of physical,
mental and financial health
actwities for staff and also
supported the Share the Dignity
charity, which supparts women
who are experiencing or at fisk
of homelessness, domestic

vinlenca ar paverty.




Our Operations

Integrating sustainability throughout our processes

Sustainability is a foundational imparative for James Hardie, and we are integrating 1 throughout all aspects of our business. One key element
is the integration of sustainability goals into HMOS, which helps us exacute at all levels of our operations, HMOS encompasses our culture of
continuows improvement and LEAN manufacturing and empowers our people 10 champion improvements to environmental parformance. Whiks
some goals are a challenge to achieve, our teams remain focused and driven. We continue 1o innovate and find ways to make an impact.

CQur HMOS process guides the implementation of new initiatives and helps us to oparationalize sustainabiity goals. For example, we pilot new
technalogy solutions, such as water treatmant procasses, at one plant and then usa what we learn 10 expand to other locations. In Europe, we
leverage HMOS by integrating energy efficiency and intensity tracking updates for our plants into dally discussions.

FY25 HIGHLIGHTS

+ As we studied ways to achieve a closed loop water system at + Innovation Councils in each global region foster cross-
our plants throughout Europe, we analyzed how much water functional collaboration and leadership accountability. We
i emitted in the exhaust systems. We assessed potential continue to invest in research and development (R&D) efforts
solutions and developed a plan that will allow us to eliminate which support product development and operational and
that water loss. The plan also aligns with our decarbonization process improvements.

strategies, which Include newer technology solutions designed
to reduce emissions and improve efficiency.

EMPLOYEE SPOTLIGHT

Recycling process waste for reuse
in fiber cement production

ghput yield) improverment Team in Roseh:

Ishita Puri

Fesearch Sciv port Lead, RAD

Mayank Bhardwaj

Raw Materials Enginesr, Manufacluring

John Garrard
Quality Manager




Reducing our Scope 1+2 carbon footprint

Basad on the path we charted to reduce our Scops 1+2 greenhouse gas (GHG) emissions and work toward net zero by
2050, we continue to focus on one of our biggest levers — natural gas efficiency in our faciites. To underscore that these
are companywide goals, we also set short-term internal natural gas targets (FY25-FY27) for each region. These targets
form part of each regional president’s annual goals and are cascadad throughaut the organization, This helps drive action
and accountability across all facets at James Hardie.

Natural gas cpportunities ware further developed with approval for pilot projects to validate assumptions on our journay
10 reduce our GHG footprint. We reduced our CY24 Scope 142 emissions by 14% from our CY21 basaline. This reduction
reflects a combination of lower volumes, ceasing operations in the Philippines, arid decarbonization and internal projects,
including our transition away from coal.

In APAC, wa reduced cur natural gas intensity per unit of production by ovar 6% in FY25, Because anergy costs in
Australia are very high and increasing rapidly, efficiency measures help deliver up to AUSTC0,000 a year in savings as
waill as sustainability benefits. W are taking the lsarnings from our gas reduction efforts and replicating them in our ather
faciiities, as weall as applying this approach to explore opportunities in reducing our electricity intensity.

The use of renewable electricity is the second of our biggest levers toward achieving our GHG emissions reduction goals,
In hght of increased renawable alactrcity costs, we focusad our FY25 amission reduction afforts on operational efficiencies
in collaboration with our advanced manufacturing group. Making our operations more efficient also makes them more
resilient, Qur strategic decarbonization plan includes five workstreams locusing on operational improvements, replicating
best available technology across our network, explonng newer technology solutions, renewable alectricity, and tracking
and reporting tools.

CEQ Al

Procucts

KEY LEVERS

Use of renewable electricity

Natural gas efficiency

Switch equipment to electric

Remove coal from operations

Grid decarbonization

We taks our comamitment to GHG amisslon reductians
saricusly, Groas-funcional task forass identibed the
use of renewable electricity and improvements in
netural gas afficlency 25 our twe mast important levars

SCOPE 142 GHG EMISSIONS MT COze




Advancing our Low Carbon Cement Technology Development Roadmap EX2E MIGHLIGHTS BHEOTEE AT O Sy

In FY25, we continued to make significant progress along our journey to develop the technalogy that will allow + In Europe, we are investigating ways to reduce our Sawng COSTS by red Ucing
s 10 reduce the GO, impact of our fiber cament produsts by al least 50%. Oncs validatad, implementing the energy usa and move away from natural gas as part

technology at the plant level will depend on market conditions and timing that align with our business strategy, of aur jaurnay 1o net zers Scope 142 GHG emissions. ﬂatura‘ gaS use

Wea are also making our processes more efficient
and, in FY25, we began the engineering work that
I setting the staga for elactrification trials.

Wi began rolling aut the technology developsd dusring the first phase of our readmap across the North
Amarican network, having conducted extensiva research and development, followed by fab testing,

and innovation radu

natural gas
usage per standard meter of board produced by 10%
manufacturing validation and third-party certification in partnership with world leading institutions and
suppliers. While we hava yet to fully realize the phase ang reduction in CO, impact across our products, due
to the ongoing rollout, this work confirmed that our products maintain the durability, quality and resilience our

Wa tock the best practices learned from our natural
customers have come to expact. The advances we have made in reducing carbon impacts have also had a gas efficiency efforts in APAC and put them into
positiva effect on costs, making them a win far our bottom line. practice at roughly halfl of our Narth America plants.

\ h in FY28.
As we ramp up work on phase two of the roadmap and look forward to phase three, we made a sizeable Waaxpect In.sse tha ieneiis In FYG

financial imestment to build a state-of-the-art low carbon cement laboratory that wall allow us to accelerate our
RAD efforts and refine the technology to further reduce the CO, impact of cement. Because the cement we
use in our products accounts for about a third of our GHG emassions, implementing a lower carbon solution

is an important element of our overall GHG reduction strategy and will nalp us maintain leadership in the fiber
cement industry as we drive toward a low carbon economy.

LOW CARBON CEMENT TECHNOLOGY DEVELOPMENT ROADMAP THROUGH FY30

Julian Laumann
Phase 2 Phase 3 By Engineer




Reducing waste for a more resilient planet and business

Reducing — and ultimately eliminating — the waste generated by our manufacturing operations is a
responsibiity James Hardis takes seriously. We continue 1o develop new ways 10 recycie materials and
resoUnces within our plants, We also collaborate with companies throughout our supply chain 1o keep potential
waste matarials in the value stream and pariner with local suppliers who can put some of the leftover materials
from our operations to beneficial reuse. Finding beneficial uses for the materials left over from our operations

is also a key driver toward achisving our goal of zere manufacturing waste to landfill by 2035, These efforis not
only help to reduce our impact on the ervironmeant and on local landfills but also strangthen our businass.

I North America, we secured permits 1o send reject boards from several locations 1o local cement
manufacturers, In Australia, we continue to work with concrete suppber Boral, which has a net-zero gaal, 1o
reuse waste from our plants in its manufacturing process.

In FY25, we identified beneficial reuse applications for the waste from our Calbe, Germany, plant where we
produce cement bonded boards for niche applications such as fire protection. We invested several million
dollars 1o set up miling equipment to crush reject materials. We will recycle a portion of the crushed matarial
to make new boards and work with & partner for the beneficial reuse of the remainder, while we continue to
wiork on increasing intemal recycling. This effort will divert approximataly 8.000 metric tons of waste a yvear
from landfills — a significant partion of landfil waste currently generated in Evrope — and creates a closed
loop in our value chain because the cement that is made with the crushed materals goes back into the
manufacture of cur products. This is a win for the environment and our Bottom line, and we will continue
working to increase the amount of matenal we can reuse within our plants,

ity G3als Supply O

FY256 HIGHLIGHTS

+ Wea regularly ship pallets of product from North
America to Europe where it is painted in custom colers
for our custamers. In FY25, we developed a recycling
program that allows us to reuse these costly pallats
which must meet import/export requirements. By
retumning the pallets to our Pulaski, Virginia. plant for
reuse, we are saving $1.5 million a year.

+ Wiz continue to maintain 150 14001 certification for our
environmental management systems at the corporate
level and at nine of our plants globally, including all our
locations throughaut Europa.

+ Wie maintaln IS0 50004 certification for our energy
management system across four of our European
plants and are in the process of rolling it out to two
further facllities

EMPLOYEE SPOTLIGHT

Creating more reusable
material while reducing waste

C
purgas by 75%, resulting in mere reusable material and less

15 and the Tacoma 1 team re d machine cone

sludge hauls, Their innovation 1o automate the recirculation
In the machine

ona during delay events has eliminated
CONE purges on startups and saves the plant approximatety
$80.000 & year in sludge haul costs,

Chris Kerr
Aaw Maleriale Engineer




Optimizing water conservation

Water is & scarce and valuable natural resource, and we are committed o optimizing our water use globally.
W are raising the bar and setting new internal standards that go beyond regulatory requirements as we
pursue water recycing opportunities as appropriate by site. We continue to invest in the development

ol advanced lsr,hnology o manage our water use and reduce wastewaler (ji»scharge. \rn:hdinq ways o
incorporate treated wastewater into our production processes. These actions improve our operational
capabilities while building resiisnce in the communities whers we live and operate, doing tha right thing for the
arvironment and IBduCJnQ our costs.

W brought our state-of-the-art water treatment plant at Carole Park, Australia, online in FY25. This multi-
million-dollar plant, one of the most advanced water treatment plants across James Hardie, could enable us 1o
recycle mast of our wastewater once fully optimized. The systam treats wastewater to ramaove and neutralize
harmful chemicals sa that it can be reused multiple times, contributing significantly ta our goal of recycling 20
million cubic feet of water per year by 2030, The work we are doing in Carole Park is a foundationad first step
toward creating a closed loop system for water use and meeting our wates recycling goal and will be leveraged
to mgrove operatons across the company, Flanning ahead now for petantial water scarcity or regulatory
changes that affact water supplies makes our operations more resiient.

ity C3aal

FY256 HIGHLIGHTS

+ We made a financial investment 1o build a mebile
water lab with sophisticated testing capabilities that
will help us increase water recycling. Becauss the
water coming into our plants s different at each site,
this new lab will give us a holistic view of the water
chamistry and allow us to customize the best solution
for recycling at each location. Beginning in FY26, we
will take the lab to plants where we have invested
heavily in water treatment and regulatory compliance.
This tr ive i P a cross-
functional collaboration across our R&D, sustainability,
manufacturing, and environmental, health and safety
departments.

&

Ouir engineers are working 1o optimize water Use at
several of our North America locations, making our use
of this precious resource more efficient and effective.

+ After demonstrating the effectiveness of sulfate
reduction technology at our Summerville, South
Caroling, plant, we are testing the system in Pulaski,
Virginia, By replacing barium with a safer compound
in the water treatment process, we are able to remove
sulfates more efficiently and maore sataly,

EMPLOYEE SPOTLIGHT

Repurifying water for reuse

Wi

2 installing and commissioning new

oratory tasting

equipment at cur Rosehill, Australia, f

ility, Anna found

at our existing high er was insufficient
ification capa

urify the water to be

rather than incraz

g primary p
tem that could rej

she identified a

again. This d purified watar

oject costs by
wiastea from

Anna Labuz
Research Sclantist
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Prioritizing Zero Harm

Safety is embedded in our global corporate cuture through our Zerc Harm practices and philosophy in HMOS and
our commitment ko continuous improverment. We consider safety everyons's msponsibility and work diligently 24/7 to
ensura the pratection of cur people and thosa wha use or Intaract with our products. We bekeve that evary incident |s
preventabie, and we work toward Zero Harm through a focus on safe people, safe places and safe systems.

Over a hree-year period, we are investing mare than $76 millan in strategic safety infrastructure projects globally.

‘We are upgrading safety equipment as part of our focus on the areas of highest risk for our employees: working from
heights, maching guarding and energy control processss. Our enginesred solutions also include special attention to the
control of hazardous anergy.

In FY25, we installed sophisticated engineered fall arrest systems in all our North American plants. We also have
fmade advanass in maching guarding seross the region. Maching guards provide protection far cur employaes while
prometing rigk awareness. Our Tacoma, Washington, plant installed guards in the entire sheet machine area, a first for
the ragion, and is moving on to guarding in the cutting lines. In keeping with our HMOS philasophy, we plan to apply
that successiul framewark 1o other safety processes over the next three years by piloting the solution at one plant

and then taking advantage of the learnings as we move on to the next location. Our APAC and Europe regions also
completed machine guarding installations and upgrades to make working from haights safer; additional upgrades are
plannad there over the next two years.

Wi relentlessly pursue critical risk reductions through a focused approach on global standardization of best practioss.
Safety standards for anergy control procasses, maching guarding, working from heights and ekctrical safety have besn
developed and independently approved in North America and APAC, While our overall FY25 DART rate remains well
below the industry swerage, we acknowledgs that it did ncrease from our FY24 rate. We are actively addressing this
through Increased leadership engagement, continued execution of strategic safety projects and proactive risk mitigation
«on the plant floor. Looking forward, we plan to work with a consultant to develop a strategic long-term emvironmental
hsalth, safety and security roadmap and eentinue 10 leverage our HOS 10 Spark engagement across 1he Gomgany.

RMess
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EMPLOYEE SPOTLIGHT

Recognizing exemplary safety leadership

To coincide with cur Global Zero Hamm Month, we presented our second annual Zerc Harm GEO Awards to sites and individuat
employes

058 who routinely go above and beyond when it comes 1o 5

n 1o recogri

sach y. Each winring

site (Tacoma 2, Washington; Resehill, Australia; and Orejo, Spain) demonstrated continuous Improvernant and increased
engagement and consistently works to achieve established global standards in Zero Harm. Our individual winners demansirated
exemplary safety leadarship ar

nd bahaviors daily and are commitied lo the James Hardie Zero Harm philosophy.

oure 1\

e de I lline

Adrian Magaldi Mike Dye Cade Watkins Nathan Anderson
EHS Manager Engineer Gporator
Orejo, Spain ‘Westfield, Massachusells Carole Park, Augiraiis




FY25 HIGHLIGHTS

+ Our sacond annual Glabal Zero Harm Month rallied team members around our thema of “Safety Ownarship Starts
with Me.” Through
and sharad accountability to maintain a safe working environment for ourselvas and others. Glabal focus areas this
year included fall protection. machine guarding, lockout tagout and mental health and wellness. Local events featured
impactiul keynote addresses targeted to sach unique work environment in addition to a selection of 16 demonstrations
all tiad to eritical risk and other key safety topics.

wents, we brought our Zero Harm foundational imperative to life with a fecus on our individual
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+ Wa surveyed employees 1o get their feedback on this year's Giobal Zere Harm Month so that we ean
continually improve this event. Hundreds of employees shared what safety ownership meant to them,
and their responses were transformed into a graphical representation of our Zero Harm culture. Here's
a sampling of what we heard:

111

Taking cwnership of safety means taking personal responsibility for rmy own
safety, as well as contributing to the safety of those arcund me. It means
being aware of my (surroundings), taking proactive measures to foster a
safe environment, speaking up when | am uncomfortable, and supporting
others 1o foster a community where we all look out for cne anather”

1

It is utimatety my responsibilty 1o make sure that | take safety seriously,
as seriously | take everytiing else, because everything else is Irelevant if
something were o happen.

111

| have the power to make sure that both myself and the people around me
go home every day to our familes just as we came to work in the moming.”
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Our Products

Building materials that are made to last

By developing products that ara durabla, resilient and low maintenance by design, James Hardie is helping creata homes that can
withstand a variety of climate conditions and weather extremes. Even as we drive down our carbon footprint, we are preserving and
enhancing the quality and performants that make Hardie® praduats a valued solution for our custamers, As the frequency of imate-driven
events such as hurricanes and wildfires increases, the resiliency that our products provide remains cur pricrity.

Cur Engineered for Climate® fiber cement products are noncombustible”, fieod-zone rated (U.S. only) and resistant to damage from pests,
They build value for homeowners and meat demand for high-quality praducts, conltributing 1o a more future-ready buill snvirenment.

Our fiber cement preducts captune CO, from the environment as cement absorbs and reacts with GO, from the air, providing an array of
benefits throughout their service life, In Europe, our Hardie® Pang! high-parformance facede cladding has one of the lowest GO, emissions
of AZ firg-rated fiber cement facades”.

In addition to siding and tim, we produce products tailored to the European market. Our fermacel® Therm25™ underfloor heating systam
is an idaal solution for new residential construction and rencvation projects with electric hast pumps, which are becoming more popular as
the EU moves away from combustion heating. Compared to conventional flooring that requires a wet concrete pour, Therm25™ is a fast
and easy-ta-install fiber gypsum product and has lower GO, emissions, By helping reduce depandence on fossil fuels for home heating, we
are contributing to a resilient future.

By developing solutions that meet the needs of our global markets, we are reducing costs for our customers and delivering maore durable
and baautiful products.

0 of product deliveries within 500 miles
5 0 of our manufacturing facilities

* Mardie® fiber cement praducts are riéor have 3 Class A s in accondance with ASTM E84. Fier cement fire resistance.
o4 01 EX1An 10 PRIEE paING Of COBUINGE, which may aged o0 char o Rames. The use of widling, e
fire mitipation measuras, may halp hardan @ nome against axtarmal firs,

 Construction material class as par EN 13501-1- has a fire classification of A2-s1,d0.

damas Hedle | Building Resilence ity Report | FY 2025




Innovation for Building a
Better Future for All"

Cur Homeowner Focused, Customer and

Gontractor Driven” philosophy is powered by
innovation and the needs of those w
products. Wa continue to develop new solutions that

38 our

provide supenor value to our customers and help them
bulid better homes and mare resilient communities.
Our innovative approsch is unlocking the potential for
thase banefits to be more affordable and availabie for
homeowners acrose all price points

Cross-functional collaboration amang our R&D,
marketing, sales and products teams is driving this
affordability focus across our value chain, We are
cambining aur wark with contraclors and inslallers
with our innovations, such as improvemants to our
Statement Collection® offer and distribution model,
to materially lower the price that a homeowner pays
for Hardie®
install mathodology, coupled with etforls through

the James Hardie™ ALLIANCE program, has led

to prive reductions in specific markets, We plan to
axpand these efforts and continue the development of
our solutions 1o reduce on-the-wall costs o continus

iding. For example, our new Trim Cver

driving meaninglul value 1o the market over the coming
months and years.

Showcasing beauty that stands the test of time

James Hardie collaborates with leading architects and builders to demonstrate the moedem
standard of performance

ind beauty, while innovating to ensure our durable products can
withstand a va

ety of climata conditions and extremes. In 2024, we worked with builders
-Atlantic regions of

to spotlight three resilient homes in the Mountain, Midwest and M
the United States. In 2025, we wera part of new and renovated home projacts with leading
architects and buiders from Texas and Minnaesota, in collaboration with Green Builder®

Maciia and ProTradeCraft. In Austin, Texas, Green Builder® Media, along with Barlay | Pleiffer
Architecture, is constructing the VISION House Austin. The home's climate responsive design
features Hardie® Artisan® Siding and Hardie® Artisan® Trim fier cement products, which offer
design features that set the home apart.

James Hardie formulates products for specific climates with the Hardie™ Zone System that
creates a substrate anginesred to resist cracking, shrinking and swelling, The Austin homa

faatunas our HZ10® products that offer protection from the hot, humid conditions and biistering
sun in Texas

111

Our approach is to rely on climate-responsive design princip
that include strategies that will enable this house to protect itsel
fram the elements and look good for years to come before any
maintenance is needed. To augment these strategies, we made
a point to specify superior exterior cladding materials that are
water-shedding as opposed to moisture absorbing, so they wil
continue to be durable and make for a truly sustainable home."
— Peter Pleiffer

Archiect, VISION House Austin
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FY25 HIGHLIGHTS

+ We introduced the TimberHue™ Collection
of products with two-tone, premium finishes
that deliver an authentic wood-leok in &
palette of eight celors. This innovation in
Narth America retains James Hardie enginesring
to withstand the harsh weather conditions
and is noncombustible®.

We announced the expansion of our award-
winning Hardie™ Architectural Collection and
welcemed the Hardie® Artisan® Siding series
into the collection. Hardie® Artisan® Lap siding
was recognized as one of the Green Builder®,
Sustaingble Products of the Year for 2024, and
Hardie® Artisan® Trim was named one of the
Green Builder” Sustainable Preducts of the
Year for 2025. Hardie® Artisan® Lap Siding
offers extra thick boards and deep shadow lines
that enable architects and builders to mimic

the look of natural waod materials, all with the
durability and resilience of fiber cament. We also
introduced Hardie® Architectural Panel, which
can be orlented vertically or herizontally for
additional design flexibility and will be available
in 2025 across North America.

& from our CEC About

+ Green Builder® Media recognized .James Hardie
with a 2024 Eco L eader Award for being
amang the most forward-thinking manufacturers
in the business.

“

In May, wa honored several employees and
teams with our inaugural James Hardie Global
Innovation Awards, which racognize those who
embody our values and create a positive impact
on our Innovation culture. Award categories
centered arcund leadership, cross-functional
1and i 1 and highli d
achievements in group projects, individual
contribution and ways of working. These awards
celebrate the cors elements that drive innavation,
reward the right mindset and behaviors and are
fundamental to our continued success,

*Hardie® fiber cement products are NoncombuBHibie andior have a Glass A fine rating when tested in BGCOrdance with ASTM EBA,
Fiber comant firs resistance does nat extend to apphed paNts or coatngs, which may be damaged ar char when exposed to flamas,

The ugs of noncarbustible siding, combined wilh other fre mitigati

easures, may hets hasden & home sgainst extem fire,

Bropie Operations
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EMPLOYEE SPOTLIGHT

Earning coveted ecolabels
for our products

Julie werkead with key stakeholders to abtain Global GreenTag
cortificates. racognized as ona of the wordd's most tustad
ecolabels and highly veluad by architacts and designers
across New Zealand and Australia. Wi achieved GreenTag
GreenRate™ Level A for our products. James Hardse was

west PlatinunHEALTH level rating

also rec (.'gf\i'le"l with the
for our Global GreenTag Product Heatth Declaration™ which
is considered world-leading

Julie Sinclair
Marketing Manager




Our Communities

Supporting resilient
communities worldwide

James Hardie's global giving and community engagement sirategy
brings to life our purpose of Building a Better Future for All™ and
is aligned with our business chjectives. We ane developing resilent
building solutions that do right by our shared planat as well as
support commisnities whara our products are usad and where our
team of more than 5,800 global empioyees live and work, From
our employees 10 our senior leaders, everyone is empowerad to
drive change in their communities. Our culture emphasizes thinking
globaly whiks acting locally,

Qur charitable giving and community
engagement activities are organized into
three pillars:

Disaster relief

1 When our communities are impacted
by natural disasters, we work to show
up with our products, time and money
to rebuild in partnership with local
organizations and governments.

2 Safe, resilient, durable shelter
We prioritize supporting families,
and in turn our communities, in need
of affordable safe housing.

8 STEM & manufacturing education
We want to nurture the next generation
to help build and maintain sustainable
communities.




Providing disaster relief to those in need

‘Whan disasters big and small strike, we show up to help, We are proud to offer smergency
financial donations, but our strangth and the way we can offer the most value is by
collaborating with kocal organizations to rebuild homes and other community buildings through
product donations and volunteer efforts, We understand that disaster recovery is a years-long
process, and we are prepared to suppert communities when they are ready to rebuild.

HMERE ARE SOME WAYS WE HELPED IN FY25;

+ After Hurricane Helene caused severe
devastation across the Southeast U.S,
in 2024, many communities were left
without essential services. water and
food. Some of our employees wers
among these impacted, especially in
Plant City, Florida, and Summervilie,
South Carolina, and we worked to
provide them with the appropriate
support and resources to ensure their
safaty. To support immadiate relief and
recovery efforts, we provided cash
donations to Team Rubicon and World
Central Kitchen to assist affected
communities and encouraged employess

who were able to join us.

+ We also quickly provided financial
donations o support the California Fire
Bensvolsnt Foundation and California
Fire Foundation after the devastating
2025 wildfires in Los Angeles and
surrounding areas. Our AMIGOS ERG
spearheaded a collection drive for
essential lems such as diapers, toiletries
and clothing to immediately help families
displaced by the fires. Employses
brought their donations 1o our Fontana,
California, site, and AMIGOS leaders
coordinated deliveries to donation
drop off sites where they were most
needed. Several Fontana employees

also voluntasred to halp prepare freshly
cooked meals at the Los Angeles Dream
Center, which provided disaster relief for
those affected by the fires.

Procucts

Habitat for Humanity® Maul is in

the process of rebuilding six homes
damaged by the 2023 wildfires in the
Lahaina, Hawaii, community. During the
construction phase, one of the homes is
being used as a bunk house to provide
volunteers from around the world who
come to help with a place ta live. That
home will be sold as affordable housing
10 a local family ence construction is
completed. Our product denations of
nearly 17,000 square feet will provide
exterior siding for all six homes.




Message from our CEE

Collaborating with Habitat for Humanity® around the globe

We have proudly supportad Habitat for Humanity® International for many years as part of our efforts to fulfill our purpose of
Building a Better Future for Al™. Wa have donated siding, trim, soffit and weather bamier, and hundrads of our employess
have given their time and talents to build Habitat homes.

Last year, we announced our corporate sponsorship of the Habitat Strong initiative, As part of our three-year commitment, we
maka financial grants and donate cur engineered-to-last fiber cement siding and trim products to enable the construction of
homes across the United States, Learn more by watching this viden,

Some of the projects we supported rebuilt homes after a natural disaster struck, while others focused on fortitying homeas in
wignerabie areas. In FY25, 29 Habitat Strong grants werne provided to build affordabie and climate-reslient homes that can
withstand severe weather conditions and natural disasters.

W also teamed up with Habitat for Humanity® 1o build homas with Hardie™® siding and trim in South Chicago, linois. Nearly 50
employees volunteered their time and talents fo help construct four new 1,600-sqare-foot homes.

Through Habitat Womean in Australia, cur employess participated in 10 voluntesr days, and we donated cash and products o
help teach women installation skills, bullding job reslience in communities. In addition, our Rosahill team voluntearad with Habitat
for Humanity® Australia's bushfire resiience program to help homeowners better prepare for future disasters. Employees spent
the day al a residence creating fire breaks and clearing gutters and vegatation that could be fire hazards

In New Zealand, we donated a full suite of products — Iincluding soffits, tile underlay and cladding — totaling over 17,000 square
feet o Habitat for Humanity® Northam Region. The materials were usad to construct a housing development in Whangarei,
which provided hamas for 42 famibes.

Through Habitat for Humanity® in Ewrope, we donated over 50,000 square feet of product to social housing projects in Romania
and rabwiliding afforts in Ukraine.

@ JamesHardie iﬁ‘i— Habitat

for Humanity”
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FY25 HIGHLIGHTS

+ Thainaugural James Hardie™ Pro Football Hall
of Fame Invitational golf toumament took place in
spring 2025 at the Old Course at Broken Sound in
Boca Raton, Florida. Charitable partners Habitat
for Humanity® Greater Palm Beach Gounty, First
Tee Florida Geld Coast and Boeca Raton Regional
Hospital Foundation benefitted from the event
In advance of the tournament, James Hardie
teamed up with members of the Pro Football Hall

of Fame to help build homes for families in Ohio

and Florida

+ We continued our partnership and support of
First Tea® in the United States. First Tee is a youth
devalopment organization seamlessly intagrating

e game of golf with a life skills curriculum that

helps to foster resilience and strang character.

600K+

square feet of material donated by James
Hardie to support our local communities in
FY25, in addition to monetary contributions

CEQ

+ Locally, our employees get invelved with charitable organizations and support projects that are

personally meaningful to them, Employee-led efforts included:

— Our Australia offices hosted their annual Christmas charity drive which benefits different charitable
organizations each year. In FY25, nearly AUS18,000 was raised. matched dollar-for-dollar by James
Hardie and then donated avenly between two charities: Habitat for Humanity® Australia and Disaster
Relief Australia

— APAC employees Shannen Banfield and Alexis Pieterse arranged a volunteer event with OzHarvest
for more than 60 attendees of our Asia Pacific Leadership Forum. With support from chefs, the team
used rescued food which might otherwiss have gone to waste to prepare fresh and nutritious meals
for people In need.

— James Hardie is proud to return as the major sponser of the Parramatta Eels National Rughy
League Club in Western Sydney, Australia. We are also 19 with the Parramatta Eels to
encourage young people to consider a career in construction and empower them through leaming
and development opportunities. As part of this initiative, our installation and construction managers
were on site at Productivity Bootcamp's Penrith Ca
cladding intensive program,

tpus in March 1o train instructors for a three-day

Operations Procucts

EMPLOYEE SPOTLIGHT

Coordinating donations for good

n and charitable activiies
Ho"
3l from RE&D projec

Lupe leads many

oo d by our RED department in Fortar

She ensures pallats of mates
rcannot be sold, but meet quality standards, ars instead

St
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don, itat for |
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Lupe Olive
Team Leader, Research and
Pracuct Devetopmant
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About this report

This is James Hardig's fifth annual sustainability report. It covers our sustainability performance
progress for fiscal year 2025 (1 April 2024 through 31 March 2025) across our global
operations and highlights our priorities. Envirenmental data is collected and reported ona
calendar rather than a fiscal year basis. Any other exceplions 1o the reporting period are noted
within the repart. It has baen prapared with reference to the GRLIGIobal Raporting Initiative)
Sustainability Reporting Standards 2021

As our sustainabillty program progresses, we ara committed to aligning with best practice
reporting standards and frameworks, including those set forth by GRI, the Sustainability
Accounting Standards Board (SASE) and the Task Forca on Climate-related Financial
Disclosuras (TCFD).

As of 01 July 2025, James Hardie has acquired The AZEK Company Inc, Data in this report
includle all sites under James Hardis's operational control during FY25 (except where noted)

Furure reports will include performance data from the consolidated company.

All monetary figures are in LS. dollars unless otherwise indicated.

We walcome your Gomments and feedback at in
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Our sustainability governance and strategy

Integrating sustainability throughout James Hardie

We've infagrated sustainability throughout our campany, from our daity operations to our executive leadership and Board
of Directors. Our govemnance structure is designed 1o facilitate accountability, fransparency and continuous improvement

of our sustainabiity initiatives

Board of Directors

Cur full Board of Directors has oversight of
the company's principles and strategy relating
1o sustainabilty. The Board regularly reviews
with management strategic issues related to
sustainability and progress against our goals,

Executive Leadership Team

Headed by our CEQ, our Executive Leadership

Team [ELT) provides guidance on global
sustainability ssues that are most material

to James Hardie and ocur key stakeholders,
Tha ELT ensures that sustainability ramains a
central component of our business strategy.

Hardie Operating System
Steering Committees

Our Hardie Operating System (HOS) drives
ahgnment of inltiatives to strategic oblectives
and enables efficient rescurce allocation for
all pur stratagic inftiatives, including those
related to sustainability. Cross-functional
steering committees help lead and coordinate
suslainability efforts across our global
operations and ensure that we are on track to
achieve our sustainability goals.

Operations Prociucts

Global Project Teams

Our Global Praject Teams include
representatives from varicus departments
across James Hardie, such as Human
Resourcas, Operations, Research &
Developrment and Environmental Health

& Safety. They implement initiatives that
suppart our sustainability goals, tracking and
reporting progress to their respective Steering
Committee on a regular basis

20




Focusing on our
sustainability pillars Planet

Cur sustainability strategy is integrated with our
global strategy for value creation and operational
performance. It loauses on four key pillars: Planat,
Innovation, Communities and Zero Harm.,

HARDIE MANUFACTURING OPERATING SYSTEM
James Hardle’s culturs of continuous improvement and
LEAN manufacturing is deployed through our Hardie
Manufacturing Operating System (HMOS). HMOS
integrates our global network of plants and our peopie,
driving tin our 16
and envirenmenial performance through employes
engagement and empowermeant, cross-functional
collaboration, knowledge sharing of best practices,
elimination of variablity and prometion of accountability
across the entire organization.

Innavation

Through HMOS. our best practice policies and processes
are being standardized glabally, with spucific regional
regulalory requirements and product lines taken into
account, In addition to a central HMOS team, we have
HMOS managers at svery plant, yielding reduced
environmenial impacts, better products for consumers and
safer work environments. HMOS plays a key role in ur
sustainability initiatives, continually driving improveenants
in manufacturing efficiency, resaurce conservation, waste
reduction and satety,

SUSTAINABILITY PILLAR

COMMITMENT & MANAGEMENT APPROACH

Wa proactively manage our impact on the envirnmant with a
prioritization on sireutarity and reducing greannouse gas BMIssions

W are dedicated o reducing our carbion footprint, minimizing
wasle and saving water. By conserving, renewing and recycling
natursl resources, we are helping to protect the environment and
suppart resilient communities. Our commitment is an integral part
of our guiding purpose, vision, mission and values; our Hardie
Operating Systern; and our Global Environmental Protection Poficy,
which is o 3 and

Wa continue te maintain ISO 14001 certification for our
environmental management systems al the corporate level

and at nine of our plants glebally, representing 47% of our
manutacturing facilities. We also maintain IS0 50001 certification
for our energy management system across four of our

European plants.

We are 10 new inta high-
quality and sustainable products, solutions and building practices.

Our global strategy is to develop Homeowner Focused, Customer
and Contractor Driven™ innovation that addresses unmat
neads while expanding our portfolic of products. Insights from

1 and play an important role
in helping us develop new and innavative solutions that improve:
e lives of Romeowners, By apphing a mindset of continuous
improvement to research and product development, we deliver
superior value to our customers. This belps end users build better
homes and mare sustainable communities.

We levarage our global scale and know-how with a strong in-house
RED team stationad arourid the world, We continus ta expand our
RED ilties through targeted

Qur innovation platforms are poised to deliver new designs

and aesthetics so homeowners can be inspired with endless
possibilities to bring their dream home ta reality. Thess

designs are built on the key advantages of our fiber cement
technalogy that delivers durability, low maintenance and
noncombustibility while continuing ta make these solutions easier
ta install to enhance labor productivity.

Supply €

SUSTAINABILITY PILLAR

Communities

Zero Harm

Operations

COMMITMENT & MANAGEMENT APPROACH

W are striving to build and maintain an inclusive culture within our
business and supparting the communities where we live and wark.

‘We create jobs that help drive local sconomies and aim to attract,
develop, engage and retain talent. Our culture promotes inclusion,
inAovation, performance and growth, Driven by the belief that a
skilled werkforce encompasses different viewpoints, expertise,
attributes and life experiences, we recognize the unique strengths
of each employee to contribute to our culture and aperating
performance. We employee

and accountability.

Supporting and investing in communities is integral to the
James Hardie culture, We strive 1o positively impact the peopie
and families in the communities in which we operate and where
‘our products are used. Working in collaboration with departments.
across the company, our Director, Global Socisl Impact is

fai and our

"
engagement initiatives

With our Zere Harm culture, we seek 1o ensure the satety of eur
produets, partners, and {

We prioritize safety globally through our Zero Harm standards and
our ontinuou: Safety

in our corporate culture, and we work dillgently 24/7 1o ensure the
protection of aur people and thoss who use or intersct with our
products. Our Global Code of Business Conduct guides our
actions to ensure wa Ga the right thing by acting ethically, fairly
and with integrity,

Zero Harm is managed at the global level but relies on participation
from every employee because safety i everyone's responsibility.
Mew hires go through training that emphasizes hands-en leaming,
and ssfety protocols are standardized across the globe for all
‘employees, contractors and anyons visiting our faciities.

We take 3 gellaborative and cross-functional aporoach o Zerg
Harm, Safety is discussed at the baginning of svery James Hardis
meeting, and we hold safety phone conferences twice weekly. We
are proud of our incident rates, which remain well below industry
averages. Our European operations, which adopted our Zero
Harm policy and best practices after acquisition, have made great
strides. We relentlessly pursue critical risk reductions through &
focused approach on giabal standardization of best practices and
continuous improvement.




Determining our material topics

At James Hardie, we are committed to managing and reporting on what

matters most to our stakeholders, Cur materiality assessment ensures that our
sustainability initiatives and reperting asgn with both our business and stakeholdears’
priorities. The process, which was led by our sustainabifity team and supperted by
extemnal sustanability consuitants, identified and validated the company’s material
topics and assessad associated impacts across our value chain.

To determine our material topics, we analyzed inputs from a range of internal and
extzrnal sources. We consulted global sustanability standards and frameworks,
including GRI, SASE and United Nations Sustainable Develcpment Geoals (UN
S0Gs). Current and potential sustainability-related legislation, key stakeholder
expactations and laading industry practices and Initiatives ware also evaluated.
These topics were then vetied by key decision-makers throughout our company and
privritized based on the significance of the mmpacts and mportance to stakeholders.

We are committed to regularly evaluating our material topcs as our company and
operating environment continue to evolve.

CEQ

LIST OF MATERIAL TOPICS

Supply €

DESCRIPTION

Circularity

Climate

Governance & Ethics

Human Capital Management

Human Rights

Local Communities

Occupational Health & Safety

Product Quality & Safety

‘Water & Effluents

Designing high-quality. durable. resilient produscts and managing their ife cycie impacts through the choice of
materials and the aliminatian of waste in our :

Managing and mitigating our cperations’ and products’ greenhouse gas emissions, and evaluating aur business
resllience to climate change.

Adharing to sound sthics and iy, including fance with jpiion, anti-bribery, anti-competitive
and other laws and ragulations ghobally.

Making James Hardie an employer of choice by attracting, developing, engaging and retaining our workforce through
a culiure that premotes Inclusion, innovation, perfarmance and growth,

Protecting and advancing human rights worldwide and eliminating forced and compulsary labor, including child
labor and human trafficking across the supply chain.

Assessing social, cultural andier environmental impacts on leeal communities and wider stakenoiders, while
reducing adverse impacts and promoting positive outcomes.

Ensuring healthy and safe work ions cross our i physical and mental harm and
promating health and well-being.

Managing product quality and safety to ensure customer requirements are met, including durabifity, climate
resilience, sustainability, heaith and safety across the lite cycle of products and adnerence to regulations and
voluntary codes.

Cansarving, managing and reusing/recycling watar, including the amount of watar withdrawn and consumead and
the quality of the water wa discharge.




Assessing impacts along our value chain

As part of our materiality assessment, we avaluated impacts associated with our operations
along the value chain. This analysis enables us to target opportunities that enhance value
creation for our stakeholdars, as well &s improve managemeant of any patential or actual
imnpacts resulting from our business activities,

We manage impacts under our direct operational control through integrated operating and
management systems, such as the Hardie Manufacturing Operating System, In areas where
wa hava influence over impacts as they ralata to our nperalims, we seak collaborative ways
upstream and dewnstream to help reduce negative and maximize positive impacts.

DEVELOPING A CIRCULAR SUPPLY CHAIN

James Hardie is committed to developing a more circular supply chain to reduce our impact
while strengthening our busingss. We emplay, seurca, deliver and donate locally with the
goal of creating positive impact in the communities in which we operate. Maintaining an
sfficient supply chain and locating our plants near our customers bensfits our suppliers, cur
customers and our Bottom line while reducing the impact on the environmeant.

81% 93%

of raw materials sourced of emplovees hired from
within 150 miles of aur local communities in which
manufacturing faciliies we operate

$1.65B 65%

allia of product deliveries
within 500 miles of our
nanufactuning facilites

in economic
contributed in communities
in which we operate

& mAW MATERIALS & SUFPLY

Our featprint includes the mining
and processing of raw materls,
W wioek with our suppliers to
retiuee our IMpact.

ey

@

DISTRIBUTION OF OUR PRODUCT

Our products are used &l aver the
globe, requiring transport from plant

ta joi site. W [ricritize shipping

localy wherever possile, .

=

o iy —

@ INSTALLATION OF OUR PRODUCT

Efficient and innovative sokticra
can reduse the tima and impact
of product irstallation

@) DEMOLITION AND DISPOSAL
A end of ife, dismantied

products are taken back and
recycled by James Hardie .

or sent to landfil ‘
\\Il“l\

Procucts

) TRANSPORT OF RAW MATERIALS
Qur faclities are located near our
suppliers, reducing the distance
and emissions from traneparting

denss raw malerals m

&) MAMUFACTURING & GLOBAL OPERATIONS

Marufacturing prochucts ganerates
‘mssons and Waste, uses enengy
and natural resources and refies on
aur emplyees, Inncvation, effciancy
and salsty are priorities.
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0 | [
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USE OF OUR FRODUCT

‘Our durable products

are bult to last, and \

aur fiber cement sdng -

BvEn B0B0rDs CO: ]

during s ife. @ A [ ]
.l e

() PRODUCT MAINTENANGE

Our procucts ane engineered 1o

cimate reslience and stand up

o extreme weather, reducing

1he need for maintanance ®
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Engaging with our stakeholders

We regularly engage with key stakeholdars through a variety of methods to
discuss and learn what matters most 1o tham, including sustainability-relatad
topics, and to identify actual and potential impacts from our business activities.
The following table ksts some of the ways we regularly engage and communicate
with our stakeholders.

STAKEHOLDER GROUP

METHODS OF ENGAGEMENT

Communities

Consumers

Customers and Architects

Emplayees

Investors

Suppliers

Community outreach and development
Charitable contributions and employse engagemant activities
Disaster response and recovery initiatives

Compliance with laws and reguiations

Market ressarch
Research and development insight studies

Direct feedback

Satisfaction surveys and periodic questionnaires
Diract mestings, amails and other communications
Product collzborations and trainings

Canferences and industry events

Employse surveys
Regional meetings, town hall mestings and discussion roundtables
Ongaing company intranst and imesnal communications

Career devslopment, performance reviews and training oppartunities.

Employes Rescurce Groups

Annual shareholder meeting
Financial raparting and quarterly samings calls
Mestings with analysts and investors

Investar Days

Surveys and requests from sustainability ratings and rankings agencies.

Giobal Supplier Cade af Canduct
Vendor risk assessments
Performance monitoring

Direct meetings, emaile and other communications

a3




Data summary

GENERAL

Sy €

ies

34

SCALE OF THE ORGANIZATION Fyz1 Fyz2 FY23 Fy24 FY25 COLLECTIVE BARGAINING AGREEMENTS Fya1 Fy22 FY23 FY2d4 FY2s
Total average number of employees 4,881 5106 5.473 5,679 5,880 Percentage of total employees covered
by collective bargaining agreements 4% 17% 16% 15% 15%
Total number of aperations 18 19 18 19 19
Nat sales (Milion USD) 2909 3,815 3777 3,036 3,878
ANTI-CORRUPTION Fy2i FYa2 FY23 FY24 FY25
Valume of products sold (mmsf) a3 4,698 4,465 4,342 4164 Faroentage S bmlayessbawhom
anfi-corruption policies & proceduras
have been communicated 100% 96% 2% 6% 9%
INFORMATION ON EMPLOYEES & OTHER
WORKERS Fy21 Fy22 Fy23 Fy24 FY25 Total number of confirmed
incidents of eorruption 2 2 ] 1 o
Tatal average numbar ) )
of permanent employees 4,861 5196 5473 5579 5,860 in which employees were dismissed or
disciplined for corruption 2 2 2 1 0
Fermaie 666 766 81 927 957
Public lsgal cases regarding carruption
Male 4193 4,430 4,692 4752 £.903 brought against the arganization ar its
employees during the reporting periad
Fiber cement United States & Canada 2,662 3,014 3,228 3,337 3543 £ the autcomes S' sueh cas;f 5 0 o o o
Europe building products aar 935 981 1,043 1.098
* Duea organizatanal changss, Coda of Canduct training was not undertaken in FY23, A new raning baan
Fiber cenvant Australia 580 583 594 597 637 requires annual Code of Conduct training for employees.
Fiber cement New Zealand 116 53 45 43 43
= PRICING INTEGRITY & TRANSPARENCY Fyz1 Fyz22 Fy23 FY24 FY25
Fiber cement Phillppines 348 362 360 352 198
Total amaunt of manetary losses as a result
Research & development, of legal proceedings associated with cartel
Including fechnology 185 186 18 167 178 activities, price fixing & anti-trust activities $0 $0 $0 30 50
General corporgte 63 63 B4 M0 163

Y 2025




Data summary continued

COMMUNITIES
PROCUREMENT PRACTICES FYz1 Frzz Fr2a Fyza Fyzs WORKFORCE DEMOGRAPHICS Frad Fraz Fyas Fra4 Fras
Percentage of procurement from suppliers Governance body members
ocal 1@ that oparation by weightl” 83% 0% &% 81% 1%
Female 36% 43% 50% 50% a3
* Suppliers local ta that operation refers. 10 suppliers ocated within 150 mies of aur manufacturing facilities.
Male 4% 5% 50% 50% 56%
Members with diversity charactaristioa 559 43% 3% Ba% 56%
EMPLOYMENT FY21 Frzz FYz23 Fyza FY25 e T I ek
Total number of new employee hires =
in the reporting year 545 1,642 1407 1,284 954 it b s i isdod i
APAG 63 230 132 42 m Made i i itidad % A
= Employess with diversity
EMEA o a0 19 =8 e characteristics (U5 only)* 0% 43% 43% A nia
MNA 181 1,243 796 umz 594 Underrepresented minority
! U, onlyy i fa ni 5% 30%
Tetal employese lumaver in the reparting year 86% 14.0% 16.3% 14.9% 129% amplayea ( onlyy e " #
MNew employees hired localty” &30 1,224 1,013 1,275 887 Employees in management roles
* New smployees hirss acaly rofers fo naw smpiayess hired wihaut a riacation package. Female 8% 19% 19% 23% 2494
Wale 84% 8% 81% % 76%
Employess with diversity
characteristics (U.S, anly)® 33% 35% 34% wa nia
Underrepresentid minarity
employess (LS. anly" nla nla nia 2% 229

* Bagianing n F¥24, we bagan disclosing data for undemaprasentad minarity empiayeas (U5, anlyl, rathar than ampleyans with divarsity charactanstics (LL.S.

iy, to bester align with our Sinancial reparting,

Y 2025
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Data summary continued

ZERO HARM
HEALTH & SAFETY MANAGEMENT SYSTEM FYz1 Frzz Fyz3 Fyzq FY25 WORK-RELATED ILL HEALTH Fra1 Fyzz Fyza FYz4 FYzs
Percentage of all employees covered Dy Number of fatalities as a result of work-related il healt
health & safety man: went 100%: 1 100° 100! 100%

aheal Y agement systam il 00%: % £ Eplageas o 0 a o 0

Percantage of all smployses coverad by

a system that has been infernally audited 100% 100% 100% 100% 100% Contractors o 0 o 0 0
Number of reported cases of slicosis o o a a a

WORK-RELATED INJURIES Fr21 Fy22 Fya3 Fy24 FYzs Note: Contractor data is not trackad, however, wa o injuries ar fatalibes accwTed at our faciities in

Near miss frequency rate the reparting peficds.

Employees
2 1 o 154 18 CUSTOMER HEALTH & SAFETY Fyai FYaz FYa3 FYa4 FYas

Number of recordable work-related injuries. P N N
Total number of incidents of non-compliance with regulations and/or

Employees 39 & &8 o b voluntary codes concerning the health and safety impacts of products by:
Pt 0.83 1.22 116 122 133 incicents of nen-campliance with
requiations resulting in a fine or penalty o o 0 a a

Humber of high-consequence work-related injuries
Incidents of non-compliance with

Erployess 3 2 1 1 3 requiztions resulting in  warning o o o a o
il L) i b Ll one Incidents of non-compliance
Contractars a o o 0 1 with voluntary codss o o 0 [ o

Humber of fatalities as a result of work-related injuries
Employees o a 1] a |
Contractors [+] [ o a 0
Days away from work, restricted work activity or job transfer
Employees 24 39 38 36 48
Rate 0.5t o2 065 063 084
Number of hours worked

Employees 9,422,474 10,805,941 11,697,877 11,492,515 11,496,580

Y 2025




Data summary continued

ar

ENVIRONMENT
MATERIALS Fy22 Fy2a Fyz4 FY25 ENERGY (CALENDAR YEAR) cvzo oz cyaz cv23 cy24
Percentage of recycled input materials (by weight) used to manufacture primary products Total energy consumption (MWh] 2,208,254 2,607,510 2,693,660 2,420,608 2,400,388
Fiber cement 15% 15% 15% 15% Total fuel consumgtion (MWh) 1,578,304 1,872,671 1,808,519 1,702,170 1,685,032
Fibor gypsum 35-50% 35-50% 365%-50% 35%-50% Natural gas 1,340,721 1,584,016 1,702,193 1,562,501 1,561,069
Mot Gur fiber gypeum products Gontain & minkmum of 35% recycied Inpats with some plants using up o 50% recycled inputs, by weight Bituminous coal 163,818 169,408 95,511 45,390 42,118
Diesel 55,002 74,680 6,810 65,033
PRODUCT INNOVATION Fy22 Fy23 Fyza F¥25 LPG 18,243 44,238 21,361 38,734
Percentage of revenue covered by Environmental Product Declarations Motar gasaline a8s a1 543 a3 mz
Global 26% 4% 9% 92% Fuelgas 134 1 1 na ™a
Europe 6% 7% 87% 87% Total slectricity consumption (MiWh) 623,206 754,830 785,150 718,438 724,356
Asia Pacific 0% 7% 0% 95% Self-generated electricity o o 0 a a
Morth America nia T 950 95% Electricity purchased from the grid 100% 100%, 100% 100% 100%
Enurgy consumption from ranewatie
sources (MWH) 6554 8,790 7735 5420 6,982
ENVIRONMENTAL COMPLIANCE Fyzz2 Fy23 Fyz4 FY25 Energy intensity (MWIVEMM revenue) 58 21 3 15 621
fines and ¥ for Note: $ revanue in intansity calculations is nat rvenua (millicn USD),
with laws and/or i
Total monetary value 50 50 50 30
Total number of non-moenetary sanctions 0 o o 0
Cases brought thraugh digpute resclution mechanisms a ] ] 0

Y 2025




CEQ

Data summary continued
EMISSIONS [CALENDAR YEAR) cv20 cv21 cvaz ©Y23 cva4 'WASTE (CALENDAR YEAR) cv20 cya1* cvaz cvaa cY24
Total GHG emissions (MT CO,e} 1,811,652 2,391,586 2,586,712 2,906,710 2,823,018 Total weight of waste generated (MT) 316,850 358,164 370,170 311,042 280,480
Scope 1 GHG emissions 313,736 70485 365,779 31,274 326,086 Hazardous 10,635 584 1,087 2,390 1100
Percentage covered under emissions- Diverted 49 551 586 232 572
Hmiting regulations 100% 100% 100% 100% 100%
Dispasad 10154 a3 501 1458 528
Scope 2 location-based GHG emissions. 245239 292,542 280,650 265426 246,
Non-hazardous 306,315 357,580 369,083 308,652 288,379
Scope 2 market-based GHG emissions na na nia nia nia
Diverted | 106,152 N7A7E 77708 92,285
Scope 3 GHG emissions 1,862,677 1,728,869 1,842,303 2,310,002 2,249,979
Disposed flandfill 206,615 251428 251,908 230,943 196,085
Categery 1: Purchased goods & services” 1,047,256 1,282,944 1,348,134 1,484,089 1,463,304
Total landfil intensity (MT/SMM revenue) 92 70 67 58 51
Category 2: Gapiial goods nia na nia 98,193 92920
Parcent reduction in tatal landfill
Category 3: Fuel- & energy-related intensity from CY19 base year % 40% 43% 50% 56%
activitiss 107,815 126,509 133,797 175,220 183,444
*CY¥21 data was praviously restated to raflect of waste 5t dto comect a Tha updated da ratl
Gategory d: Upstream transportation & rofiects James Hardia's C¥21 performance.
distribution® 13,009 22,011 34,043 431,141 429,307

Hote: Hazand classification fi.e., hazardous and ron-hazardsas) is determined by jurisdiction. Far example, North Amesica and Eurspe have different definitions

T
Category 5: Waste genarated in of hazardous waste, Totals may nat sum due o Founding.

operations nia nia nia arm 2719

Catogory B: Businsss avel 588 - 278 2452 4075 WATER & EFFLUENTS (CALENDAR YEAR) cvz2o cy21 cvzz cv23 cvz4
Gategory 7: Employes commuting a7 4381 6,066 11,385 Water withdrawal by source (ML}

P E—— Third-party water 811 7202 8378 6938 7054
trangportation & distribution"™ 183,835 200932 417,887 15,564 P ———— p e e e premen
Catbgory 12; Encl-ofife yreatriént In water stressed areas 1030 1247 1,396 1550 1553

of sele progucts nia nia [ Ti5E 50201

Total Scope 142 GHG emissions intansity ‘Water discharge by destination (ML)

{MT GO,&/SMM revenus) 1922 1833 7 1516 1478 Third-party water 4513 4064 5,661 4522 4888
Total Scope 142 GHE emissions absaluta In wiater stressed areas 501 459 570 L] 1073
reduction from & GY21 base year'™ nia nia 2% 0% 14%

Total water consumption (ML} 1,598 2,237 3718 2316 21485

“Plote: Frior o CYZ3, this category nly included James Hardie's most significant raw materisls by weight. ** Bagnning in CY23, we have resbocated our
Hansporaton and drirbUTion Detwesn Catagony 4 and Calagory 910 More aceurataly feflact 1rANSpOraton Brengemans. ™ This reduction raflects & In watter stressed areas 500 e 786 831 480
comuinasion of lowar wolumes, orid decarbanizaticn and Intamal projects, (nClixang our transition away from coal
Note: Water Slrecsed araas are sdentiNad a baing In @ 1cation of High or Extremaly Hig baseline water streas Using tha viord Ranoyrcs melinte's (WH
Aauadust Tos




TCFD disclosure update

As James Hardie continues our journay to implament the
recommendations of the Taskforce an Chmate-related
Financial Disciosures (TOFD), here we provide an update on
our progress during FY2E5.

James Hardie recognizes that climate change presents risks
and opportunities for our business and has undertaken
significant work to understand the materiality of our impacts.

Governance

Tha ultimate responsibility for overseaing and managing risks. including thosa related
to climate change, rests with our Beard of Directors. Read more about our_sustainability
governance structurs

Strategy

James Hardia's sustainability strateqy integrates our global strategy for value creation and
aperational performance. We are committad o continucusly expanding our understanding

of climate-related risks and epportunities over the short, medium and lang term, as well as
datermining the impact of different scenanos on our business, strategy and financial planning.
Tha table on the following page highlights our material climate risks and opportunities, how
they affact our strategy and the actions we hava taken

Risk Management

All climate-refated risks are incorporated into James Hardie's corporate enterprise risk
management [ERM) system. Transition risks are analyzed by the sustainability team as part of
the ERM process. Physical climate risks and severe climatic events are addressed at the facllity
level. Each facility has a respanse plan for different events that includes checklists, actions and
other procedures, Climate-related issuas are then ted through the ERM or management
systems on a case-by-case basis. in late FY25, James Hardie kicked off a project to update
our assessment of climats nisks and opportunifies and to strengthen documentabon of our risk
managament and govarmance processas.

Supply C Opeeions

Metrics and targets

James Hardie measures progress on our emvirenmental pricrities through metrics on GHG
emissions, energy consumption, waste generation and water use and recyeling. These metrics
also assist in identifying key envirenmeantal and climate risks and oppartunities. The matrics
and results over time are disclosed in this report's data surnmary section, and our progress is
discussed thraughout the report.

James Hardie has set ambitious sustainability targets. These include science-based, absolute
reductions in our Scope 1+2 GHG emissions and aiming for zero manufacturing waste sent fo
landfill. Read more about our Laaels.

CLIMATE DISCLOSURE ROADMAP

We aim to complete the follawlng milestones as we continue to implement
and integrate the ians of the TCFD. g auir business:

Governance ¥
Develop a climate tranaition plan in fine with futurs regulatory requirements

Rigk Management
Further our reporting in

for ragulatory

Strategy &
Continue 10 assess financial Impacts of climate risks and opportunities




TCFD disclosure update continued

CEQ

Key climate-related risks and opportunities

RISK

DRIVER

ACTIONS

Policy changes relating to elimate change/emissions management

Change in environmental product labaling and/or building code requirements
Stringent environmantal laws relating to resource usage

Incraased severily and frsquency of axireme waather svents dus
to climate change

GPPDRTUNITY

Becoming a leading buikding materials manufacturer with sustainability
attributes and products marketed for durability, design and resistance
to extreme weather avants

Entry Into new markets and gecgraghies

Sustainable and resiliant products and opeeations

Mew andfor stricter carbon pricing s d by pol |
10 accelerate the wransition 1o a lower carbon acanomy

Mandatory and/or more onerous reparting requirements related to
climate change and amissions mandated by

Products requiring ¥
driven by policy makers

Product D (EFDs)

Constrained supply of water for manufacturing facilties driven by new
andior stricter legislation

Glotal efforts 1o Gul emissions ars insulfcient o limit global wasring resiting
in asset damage,
supply chain interrsption

il ups

STRATEGY

Increase marketing/advertising/customes educalion on Products’ sustainablity
attributes due to increasing demand for more climate resilent praducts

Emphasis o new opportunity driven by (1) increased demand from stronger
focused . g solicies and suppliers; and (2) geographies
mare prone‘exposed to extrame weather evants requiring meore resiient building materials

Existing charactaristics of aur products and oparations provida the
business with resilience in the face of climate change chalienges

Completed quantitative analysis of carbon pricing under different scenarios to assess financlal
impacts of potential carban policy developments in our thrae ragions.

Completed readiness in for cl EU Carporate
Reparting Directive (CSAD) and Australian Sustainaility Reporting Standard (ASRS) AASE 52
reporting requirements. Action plan in place following gap analysis.

EPDs published in all three regions of operation covering aver 90% of revenue. Completed
bullding and products certification analysis to identify and mitigate associated risks

Global gross-functional task fore estabiished to address both current
and futre water neads. See Op aler Gonservation for more information.

Cempleted initial climate expesure assessment of aur facilities globally,
Including scenario-based hazard exposure projections in 2030, 2050 and 2070.

ACTIONS

Completed sustainabilty insights study including custamers, architects,
specifiers and consumers to help support a future sustainability communicatians
plan aligned to business sirategy.

Completed EPD for fiber cement products in North America with a focus an
lifecycie carbion impacts. EPD included i af ion {CO,
absorption) during product use phase.

Established absolute science-based GHG emissions reduction goal aligned to 1.5°C transition
to reduce operational carbon footprint. Published information on aur Low Carbon Cement.
Tachnology Anadmap simed at reducing the carbon foatprint of our product while maintaining
its durability against a changing climate,




TCFD disclosure update continued

Pathway to achieving our goal

We take our commitment to GHG emission reductions seriously, Cross-functional task forces
wentified the use of renewabla elactricity and iImprovemants in natural gas efficlency as our
two most important levers in meeting our goal of 42% absolute reduction in Scope 142 GHG
ammissions by CY30,

MT COe

W recagnize that as we work 1owards net 2ero for our Scope 142 GHG emissions by 2050
there will continue to be challenges in removing the impact of Scope 1 emissions, which are
taced collactively by industries. We have sel a pathway through 2030 and continue o explore
options beyond 2030, We Intend to update our pathway as we get closer to our 2030 goal,

This goal does not address Scope 3 emissions. We ana working in parallel on reducing the
mpact of cament ([our largest Seopa 3 contributor) in our preducts with the development and
execution of our Low Carkon Cement Tachnology Development Agadmap.

Patiay deveioped and prasentad her i based on CY21 growth PIojections, faaults Subject to change. For furhar
miarmation see Endngies.

Our approach to decarbonization projects

Understanding levers > Prioritization >
& opportunities
ACTIONS ACTIONS

+ Analyzing plants based on
historical data

+ Priofitizing impact, effort, time
and cost using a Marginal Abatement
Cost Curve (MACC)

+ Develaping programs 1o drive
clarity and focus

+ Establishing focus areas based on
impact at both plant and asset level

+ Defining “what not to do"

Message fom About

Supply €

Operations

Pathway to achieving our Scope 142 goal

©vo
Target
Emissions

1,200,000
1,000,000 T -
800,000
800,000
~ a0n,000
200,000 |
21 Seope [ ==
142 GHG BAUemisson  decarbonization
Ermisziens growih 1o GY30

Financials & timelines >

ACTIONS
+ Grouping projects into portfolios
for business consideration

+ Evaluating economics for further
prioritization and developing timeline

s of Matural Switch
renawable gas sfficiency squipmant
electricity o electric.

Detailing & Project >

Expenditure Request (PER)

ACTIONS
+ Preparing for execution of selected
portfolio of projects
+ Aligning resources and stakeholders
across the organization for
implementation

Renave soal
from operations

Gap to goal

Implementation

ACTIONS

+ Executing the prepared plans
and managing implementation
of the projects

+ Tracking and measuring
impact of projects




Supply € Operations
GRI content index
Statement of use James Hardie has reported the information cited in this GRI content index
fior the pariod 1 April 2024 through 31 March 2026 with referance to the GRI Standards.
GRI 1 used / GRI 1: Foundation 2021
DISCLOSURE ITEM RESPONSE DISCLOSURE ITEM RESPONSE
General disclosures 2-14 Role of the highest governance body in sustainability reporting Integrating ility shroughout James Hardia
21 Organizational details F¥25 Annual Report on 20-F 2-15 Canflicts of intarest A i i
2-2 Entities inciuded in the organization's sustainability reporting Ahout this report 2-16 Comrmunication of eritical concarns b ine Pol
2-3 Reporting period, frequency and contact paint Apout this repert 217 Gollective knowledge of the highest governance body s il Repor!
2-4 Restatemnents of information Dala summary 2-18 Evaluation of the performance of the highest governance bady ! and Compmittes Charter
2-5 External assurance This report has not been externally assured B A T
However, cartain environmental data within this -
iy o F nora it ha
fdport and reponied o COB Undergoe Ymited thid- 2-19 Remuneration palicios mur 1 Gommi arter
party assurance. FY25 Annudl Beport on
2-6 Activities, value chain and ather business relationships Annial Report on 20-F 2-20 Process 1o determing remuneration i and Remuneration Commities Charl
Assessing impacts along our value chain E¥25 Annual Beport on 20-F

2.7 Employees

2-8 Workers who are not employees

2-8 Governance structure and composition
2-10 Nomination and selection of the highest gavemance body
211 Chalr of the highest governance body

212 Role of the highest bady in ing the

of impacts
213 Delegation of responsibility for managing impacts

Data summary 2:21 Annual latal compensation ratio
GCentractor data is omitted from reporting: as we

continue to develop our sustainabliity disclosures, we

will consider for future inclusion.

Board Committees

and Governance Committee Charter

Board of Dirsctars 2-22 Statement on sustainable development strategy

Integrating sustainabiiity throughout James Hardiz 2-23 Palicy commitments

2-24 Embedding policy commitments
Integrating sustainabity throughout James Hardia

We do ot pubshicly disciose the mecian annual
total compensation for our employees, The key
remuneration plans and programs and ehare.
‘ownership information for our Board of Directors and
certain of our senior exacutiv officers, including our
CEO, is publicly availabie in our annual Remuneration
Report,

Governance Overvigw
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DISCLOSURE ITEM RESPONSE DISCLOSURE ITEM RESPONSE
2-25 Processes o remediate negative impacts Policies Economic Performance
2-26 Mechanisms for seeking advice and raising concerns. Ethics Hotline Policy 201-1 Direct sconamic value generated and distributed In FY25, we contributed $1.658 in economic value

2-27 Compliance with laws and regulations.

228 Membership associations

2-28 Approach o stakeholder engagement
2-30 Collactive bargaining agreaments
Material topics

3-1 Pracess to determine material topics
3-2 List of material topics

3-8 Management of material topics

Data summary
EY25 Annual Report on 20-F

Technical Associations

ASTM International C17 Chair | American National
Standards Institute (ANSI) A108.01 Committee
Mamber | Tike Council of North America (TGNA)
Committee Member

Marketing Associations

National Assaciation of Home Builders (NAHB)
NGBS Green Cartified | NARI National Asscciation
of the Remodaling Industry (NARI) | Southern Living
Exclusive siding partner | American Institute of
Architects (AIA) Industry Sponsor | National Town
Bullders Asgociation (NTBA) Spangor | Zonda Future
Place Founding Spensor

In addition to these associations, we are a part of our
local Chambers of Commerce and Home Builders
Associations.

 our material topics
Determining our material topios
Focusing on our sustainakility pillars
Policies

Procurement practices
204-1 Proportion of spending on local suppliers
Anti-corruption

205-2 Communication and training about anfi-corruption policies and
procedures

205-3 Confirmed incidents of corruption and actions taken
Anti-competitive behavior

206-1 Legal actions for antl-compatitive behavior, anti-trust, and menopoly
practices

Matenials

301-2 Recycled input materials used

Energy

3021 Energy consumptian within the organization

3023 Energy infensity

In communities where we operate. We contribute

to lecal econamies through capital expenditure

at our plants and by investing significantly in our
smploysss, in local scosystams and across our
supplier base. Our direct spending through the
purchase of local materials, payroll and taxes, and
our local distribution network makes a positive
economic impact that benefits both local economies
and aur customers.

Crata summary

Data summary

Data summary
E¥25 Annual Bepert on 20-F

Data summary

Data summary
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DISCLOSURE ITEM

CEQ

RESPONSE DISCLOSURE ITEM

RESPONSE

Water and effluents

303-1 Interactions with water as a shared resource

303-2 Management of water discharge-related impacts

303-3 Water withdrawal
303-4 Watar discharge

303-5 Watar consumption

Emissions

305-1 Direct {Scope 1) GHG emissions

308-2 Enargy indirect (Scope 2| GHG emissions

308-3 Othar indiract (Scops 3) GHE emissions

305-4 GHG emissions intensity

Waste

Water is 8 scarce and valuable natural resource,
and we are committed to aptimizing our water
use globally. We are raising the bar and setting
new internal standards that go beyond regulatary
requirements as wa pursue water recycling
opportunities as appropriate by site. We continue to
invest in the development of advanced technalogy
to manage our water use and reduce wastewater
discharge, Including ways to incorporate treated
into our i These
actions improve our operational capabilites while
building a better future for the communities we
live and operate in, deing tha right thing for the
AABNMENt and iMEFoving OUr BEtlom hne.

306-1 Wasle generation and significant waste-relaled impacts

Water is recycled four to six fimes in production

befere diseharge. We continue to maintain 150 14001
ion for our envi |

systems at the corporate level and at nine of our

plants globally, representing arcund half of our

manufacturing facilities.

06-2 of significant impacts

Data summary
ta sumim:
Data summary
306-3 Waste generated
306-4 Waste diverted from disposal
Data summary
306-5 Waste directed 1o disposal
Data summary

Data summary

Data summary

Reducing — and ultimately eliminating — the waste

a ¥ our
respensibility James Hardie takss seriously. Wa
centinue to develop new ways to recycle materials
and resources within our plants. We also collaborate
with companies throughout our supply chain to keep
wasle materials in the value straam and pariner with
lecal suppliers wha can put some of the leftover
materials from our operations to beneficial reuse.
Finding beneficial uses for the materials left over from
our operations is also a key driver toward achieving
our goal of zera manufacturing waste to landfill by
2035.

Assessing impacts along our value chain

In C¥24, less than 1% of waste was hazardous,
and 32% of waste was recycled. Note that this
2% reflects diversion from landfil of waste leaving
site. Qur manutacturing processes include internal
recycling of waste of up to 100% for some product
categories. We continue to maintain IS0 14001

for our
systems at the corporate level and at nine of our
plants glabally, representing around half of our
manufacturing facilities.

Data summary
Data summary

[Data summary

44
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DISCLOSURE ITEM RESPONSE DISCLOSURE ITEM RESPONSE
Empioyment 403-7 Prevention and mitigation of accupstional health and safety impacts. In FY25, we continued to expand our contractor
directly linked by business relationships satety program through our International Supplier
401-1 New employee hires and emplayee turnover Data summary Netwark, sstting minimum requirements and
expectations for adhering to our protocals and
Occupational health and safity procedures,
403-1 Occupational health and safety management system Focusing on our sustainability pillars 403-8 Workers covered by an health and salety Data summary
aystem
403-2 Hazard i risk . and incident i Encusing on our sustainability pillar i
403-9 Work-related injuries Data summary
403-3 Occupational health services We are gedicated to designing, constructing,
maintaining and operating facilities and providing 403-10 Work-related il health Data summary
education and training that protect our people and
physical resources. Our Global Enviranmental Health Divarsity and equal opportunity
& Safety (EHS) team, in conjunction with our Global
Zero Harm Committes, ensures the quality of these. 405-1 Diversity of governance bodies and emplayees Data summary
services and facilitates employees’ access to them.
Sorme employes health and well-being services. Customer health and safety
Daaits ard progeams At probiriec by oucHuman 416-2 Incidents of non-compliance concering the health and safety impacts of  Data summary
Resources department, .
products and services
403-4 Warker participation, and Focusing on our sustainability piliars

nealth and safety
403-5 Worker training on accupational health and safety

403-6 Promotion of worker health

Focusing on our s

nal illar

Health and well-being are valued and integrated
Into avery aspect of our business, empowering
our people to thrive inside and outside of James
Hardie. Our newly launched BuildWell intiative
creates a culture of wall-being, where employess
are SUPPOMed With education, resolrces and
opportunities for their physical, mental, social and
financtal well-peing. BuildWell s tailored 1o the
specific neads of employees in different regions.




SASB index

CEQ

TOPIC ACCOUNTING METRIC CODE LOCATION COMMENT

Greenhouss gas emissions (Gross global Scope 1 emissions, parcentage coverad under EM-CM-110a.1 Data summary
emissions-limiting regulations
Discussion of long-lerm and short-term strategy or plan to manage  EM-GM-110a.2 TCFD disclosure updal e have set targets 1o reduce our absolute Scope 142 emissions by 42% by 2030 from a 2021
Scope 1 emissions, emisslons reduction targets, and an analysis of baseling and work towards net zero by 2050,
performance against those targets.

Air quality Air emissions of the fallowing poliutants: (1) NOx (exciuding N20), EM-CM-120a1 Omittad Data is omitted fram reporting, and as we continue to develop our sustainability disclosuras, wa will
2) SO0, {3) particulate matter (PM10). i4) dioxins/furans, (5) volatile consider for future inclusion.
organic compounds (VOCs), () polycyclic aromatic hydrocarbons.
(PAHE), and [7) heavy metals

Energy management (1) Total energy consumed, (2) percentage grid electricity, (3) EM-CM-130a.1 Data summary

]

Water management 1) Total fresh water withdrawn, {2) percentage recycled, (3} EM-CM-140a.1 Data summary InCY24, 22% of water was withdrawn in regions with Baseline Water Stress rated High or greater,
percentage in regions with High or Extremely High Baseling War Water is recycled 4-6 times in production before discharge. Any reporting of recycled or reused
Strass water is defined by reuse beyond this standard practice,

Waste management Amount of waste g tad, EM-CM-150a.1 Data summary In GY24, less than 1% of waste was hazardous, and 32% of waste was recycled. Note that this 32%
recycled reflects diversion from landfill of waste leaving site. Our manufacturing processes include internal

recyeling of waste of up te 100% for Some Prosuct calegeries,

Biodiversity Impacts Description of policies and practices for ~ EM-GM-160a.1 nia James Hardie conducts all v impact when and

active sites operating sites. We do not have opsrations that ars particularly disturbing to the surrounding
landscapes.

Terrestrial acreage disturbed, percentage of impacted area restored EM-CM-160a,2 nia Zero terrestrial acreage has been disturbed or requires restoration,

Warkforce health & safety (1) Total recordable incident rate (TRIR) and (2) near miss frequency EM-CM-320a.1 Data summary Some contractor data is omitted from reporting, and as we continue to develop our sustainability
rate (NMFR) for {a) fulltime employees and {b) contract employess disclosures, wa will consider for future inclusion.
Mumber of reported cases of siicosis EM-CM-320a.2 data T Zero reported cases.

Product innovation Percentage of praducts that qualify for credits in sustainable building  EM-CM-410a.1 Defined as percentage of revenue covered by Environmental Product Declarations (EPDs).
design and construstion certifications
Total addressable market and share of market for products that EM-CM-410a.2 Ormittaet We balieve our core products are inherently environmentally efficient. Due to the evolving taxanamy
reduce energy, waler, anddor material impacts during usage and/or surrounding sustainable products, we cannot detérmine a precise addressable market nor our
production market share.

Pricing intagrity & transparancy Total amount of monetary losses as a result of legal proceedings. EM-CM-520a.1 Data summary Mo instances,
associated with cartel activities, price fixing, and anti-trust activities
Production by majer product line EM-CM-000.4 Omitted Fiber cement and fiber gypsum products are our two main preduct lines, We consider the weight of

our production to be proprietary, however, our annual nameplate capacity ks 5,476 mmsf and 1,143
mmast for fiber cement and fiber gypsum, raspectivaly.




SUSTAINABLE
DEVELOPMENT

GOALS

Aligning with the United Nations Sustainable
Development Goals (UN SDGs)

The Sustanable Development

present the United Nations' blueprint to achieve a batter
They address the global challenges we face, including those
related to poverty, inequality, cimate change, erironmental degradation, peaca and justice. The
17 interconnactad SDGs were adopted by all UN Member States in 2015 as part of the 2030
Agendz for Sustainabie Development, Each goal has specific targsts to be achieved by 2030,

and more sustainable future for al

Qur strategic and operational focus aligns with several SDGs
including the following:

Message

¢ A A A A AR

Operations
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Endnotes

€O, impact: The effect of carben dioxide (GO, a key greenhouse gas (GHG),
associated with a product or activity on the envirenment

Decarbonization: The reduction of carbon dioxide emissions from a procesa.

Engineared for Climate" is a registered trademark of James Hardie Tachnalogy
Ltd. that rafers to Hardie® products’ durability by design in a variety of climate
conditions. The Engineered for Climate® tradamark does nat refer to tha products’
enviranmental impacts or attributes.

Groanhouse gases [GHGE: Any of various gaseous compounds (such as carbon
dioxide o methane) that abserb infrared radiation, trap heat in the atmosphere and
contribute ta the gresnhouse effect. For the purposes af this raport, GHE redustion
fosuses on reducing carbon diokide

HMOS: James Hardie's culture of and LEAN

i deployed thraugh our Hardie Manutacturing Operating System (HMOS). HMOS

integrates our global netwark of plants and our people, driving confinuous

i in our ingg and envir performancs through employes
and 3 sharing

of best practices, elimination of variabdity and promation of accountability across the

sntire arganization

HOS: Dur Hardie Operaling System (HOS) drives alignment of initiatives to stralegic
abjectives and enables efficient resaurce allocation for all our strategic initiatives,
including hese related 1o cr steering help
tead and coordinate effarts across our global aperations and ensure that we ar on
track o achievs our goals.

In-scope Tier 1 Supplier: Tier 1 suppliers duectly contract with and serve James
Hardle, while Tier 2 suppliers serve Tier 1, and Tier 3 suppliers serve Tier 2. For the
purpose of his repart, in-scope Tier 1 suppliers do not include suppliers under
$10,000 in annual global spend, customers rebates, govemment entities, utllities,

i banks and i

Net zero emissions: Net zero refers 1o 1ha balance between tha amount of GHGS
produced and the amaunt removed from the atmosphare. For the purpases of this
report, working towards net zero refers 1o James Hardie's efforts to reduce its Scope
1+2 emizsions.

Scope 1+2 GHG emissions: Scope 1 emissions are direct GHG emissions that
ocour from sources that are controlied ar awned by an organization (e.q., emissions
associted with fugl combustion in Boikers, lumaces, venicles), Scope 2 emissiens
are indirect GHG emissions associated with the purchase of electricity, steam, heat
or conling. Althaugh Scope 2 emissions physically occur at the facility where they are

erated, they are for in an s GHE inventory because thiy
are a result of the organization’s energy use.

Scope 3 GHG emissions: Scope 3 emissions are the result of activities from assets
not owned or centrolied by ihe reporting organization, bul that the arganization
indirectly atfects in its value chain. For purpases of this report, our goals do not
Include Scope 3 emissions,

The integeation of impact, social equity and sconomic
vitality. The practice of sustainability recognizes how thess issugs are interconnected
af

Supply € Operations

DISCLAIMERS

The company i ing fe-grow. of the Company’s geals and efforts at
reductions of greenhouse gas (GHG) emissions, water usage and waste crealion are in relation to the
Company's current s, The growth and auditions and 1o
the Company’s production capabilities can result in overall aggregate increases, The Company's efforts
are aimed at fargeting current impacts as well as reducing/limiting Increased impacts oceurting as a
result of growth and expansion,

The terms “material” or “materiality,” as used in context of this report, are different from such terms.
as used in the context of filings with the U.5. Secwrities and Exchange Commission (U.§, SEC). lssues
deemed material for the purposes of this report should not necessarily be considered material for LS.
SEC reporting purposes.

N Ia subjact to resulting from limitations inharent in
the nature of, and the methods used for determining, such data. Some of our disclesures in this report
are based on assumptions due to the inherent measurement uncertainties. The seleation of different but

and requires a systems approach and an

Zero Harm: The name of our safsty program: James Hardis places workplace
safety at the forafront of its operations theaugh a multifaceted approach. It invaives.
continuous training and education for employess, contractors and partners to ensure
they have the necessary skills and knovisdge to prioritize safety in their roles. Zero
Harm reflacts our conviction that every incident is pravantabla through changing
behaviors. Wa address Zera Harm thraugh a focus on safe people, safe spaces and
safe systems.

Our Values:

Henor Our Commitments: Make our word as dependable as aur products,

+

Collaborate for Greatness: Let's come together to bulld sach other up.

+

Do tha Right Thing: Daing the right thing lsads to th right answers.

+

Be Bold and Progressive: Being bold creates better solutions,

Embrace Our Diversity: Always embrace who you are

Starts & Ends with the Cust
guides cur actions.

+

customer

e Jormas e

st e

can result in matelally differsnt measurements. The precision of
different measwement techniques may also vary.

This report contains certain forward-looking statements based an our current assumptions and
expectations, which are subject to various substantial risks and uncertainties. The words "anticipate,”
“pian,” "goal.” “estimate,” “expect.” “intend.” “will" "should.” “forecast,” *hope.” “project” and similar
expressions, a5 they relate to the company, are intended to identify forward-iooking statements. Such
forward-Ioaking statsments include, among other things, projections related 4o smission reductions and
targets, changes in technclagy, statements about future business plans, Initiatives and objectives and
standards and expectations of third parties. All such forward-locking statements are intendad to enjoy
the profection of the safe harbor for forward-locking statements contained in the Private Securities
Litigation Reform Act of 1995, as amendsd. Significant factors tnat could cause our actual results 1o
differ from pur forward-looking statements are set forth In our descriptian of risk factors included in our
Hlings with the U.S. Securities and Exchange Comaission (U.S. SEC), including our annual report on
Form 20-F, as well as cur subsequent reports on Farm B-K, which should be read in conjunction with
the forward-locking statements in this report. These reports are available on our website at hitps.#

i om. g8 and on the L.S, SEC's websile a1 www.86C.gov.
Forward-looking statements speak only as of the date they are made, and we do nol undertake any
obligation fo update any lorward-looking statement. Projections and forecasts shown in this document
are subject ta change at any time. Historical information was caloulated using data avaitable at the time
of the calculation and may be subject to revision
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QUR APPROACH

ABOUT THIS REPORT

RECYCLING PRODUCTS

This 2024 FULL-CIRCLE Sustainability Report is an annual report highlighting The AZEK Company Inc.'s

environmental sustainability and recycling initiatives for the period October 1
covers activities of AZEK and its consolidated subsi

, 2023 to September 30, 2024, and

ries, in each case unless otherwise noted. This FULL-CIRCLE

Sustainability Report reports information as of September 30, 2024, except as otherwise noted. The report also
provides select data from past years in order to facilitate year-over-year analysis.

Our data collection, measurement and reporting on these topics are informed by industry-
teading framewarks, including the United Mations Global Compact [UNGC) and the United
Mations Sustainable Development Goals [UNSDGs), as well as guidelines and recommendations
of the Task Force on Climate-Related Financial Disclosures (TCFD) and the Sustainability
Accounting Standards Board (SASB), The metrics contained in this report relating to
sustainability topics, including those informed by these frameworks, are not financial measures
determined in accordance with generally accepted accounting principles and have nat been
the subject of an audit, examination or review by our independent auditors, This report Is
intended to provide informaticn that could be of interest 1o a broad range of stakeholders,
Disclosures included in this repart may be more expansive, or present information from

a different perspective, than the disclosures we or our affiliates, including James Hardie
Industries plc [ James Hardie], are required 1o make in our or their regulatary reports,
including The AZEK Company’s Annual Report on Ferm 10-K for the year ended September

30, 2024, a5 amended, and our and their other ilings with the LS. Securities and Exchange
Commissian (SEC) and other U.5. and non-LL5. regulatory agencies. Words used in this report,
including "ESG," "sustainable.” "goals,” "important,” “significant,” "material” or similar words,
should not be understoad to have the meanings ascribed to them under regulations or other
legal ar Industry frameworks. For example, although matters described in this report may be
important ta us or various stakeholders, they should not be read as necessrily rising o the
level of materiality used for the purposes af complying with the securities laws and reguiations
{including sustainability related laws), aven If we use wards such as “material” or “materiality
assessment” in this report.

ABEUTTHIS REPGAT

The methodologies. assumptians and estimates underlying our sustainability data, strategy
and analysis (including those used to calculate greenhouse gas emissions) continue to develop
and evolve, including because of regulatory, scientific, i jical and other

ENVIROMMENTAL IMPACT

AZEK
FULL-CIRCLE

SUSTAINABILITY REPC

FISCAL 2024

FORWARD LOOKING STATEMENTS
This FULL-CIRCLE Sustainabil ity Repart contains forward-looking statements, including

developments. In acdition, certain information in this report incorporates or otherwise relies
on data provided to us by third parties, which may have been prepared or be presented in
ways that are not consistent with our methodologies o practices. We have not, and do not
undertaks any abligation to, independantly verify such third-party information, As a result of
these and sther facters, Infarmation disclesed in this report might differ from these contalned
In our past disclosures, and we may include infarmation in future disclosures that differs.
from those contained in this report, We undertake no obligation to update this report or

any information contained herein. You should refer te the most recent and final AZEK FULL-
CIRCLE Sustainability Report avaitable on JamesHardle.com for the latest information on cur
sustainability strategy and performance.

None of the content in this FULL-CIRCLE Sustainability Repart shall be deemed to be
Incorporated by reference in any documents we or James Hardie have fled or will hle with the:
SEC or any cther regulatory agency. In addition, we reference our and third-party websites
througheut this Repart, but the content of such websites or any other infarmation they refer te:
are nat incorporated by referenca into this report. This repart |s not intended to provide any
representation as to the sustainability performance of any product or any third party, or a5 to
the accuracy or completeness of any third-party infrmation,

reqarding our sotial impact and corporate
governance goals, commitments, programs and aspirations and other business plans.
tiatives and ohjectives. These statemants are typically accompanied by the wards “believe,”
anticipate,” “intend,” “could,” “would,” “expect,” “alm,” “strive,” “nope.” “targer,”
“estimate,” "plan,” "aspire” or similar words or the negatives of such waords, Such forward-
loaking statements are subject to a number of risks, uncertainties and assumplions, any of
which could cause future events, trends and achievements to differ materially from those
anticipated or implisd by these forward-iooking statements. For more about the risks and
wncertainties assoclated with our forward-looking statements, please refer to the "Forward-
LLooking Staternents” and “Risk Factors” sections of our Annual Reports on Form 10-K, our
Quarterly Reparts on Form 10-Q and other information we and James Hardie fite with the
SEC or other regulatory agencies, as well as factors listed in "About this Repart” above,

We undertake no obligation 1o update or revise any ferward-looking statements, except as
required by law.

AZEK
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ABOUT AZEK

Revolutionizing Outdoor Living
with a Full-Circle Approach

At AZEK, we are proud to offer a leading pertfolio of sustainable outdoor and recycling to product durability, recyclability, and end-of-life solutions.
living and home exterior products that cembine perfermance, beauty, and By turning what was once considered waste into high-performance, leng-
low-maintenance benefits. Our brands — including TimberTech® decking lasting materials, we help build a more resilient and circular future.

and railing, AZEK Exteriors trim and siding, and StruXure® pergolas —

This report reflects The AZEK Company Inc.'s environmental sustainability
are designed to elevate the built environment while withstanding the

performance from October 1, 2023 to September 30, 2024, prior to its

elements and reducing long-term maintenance needs for homeowners : e s
nglong acquisition by James Hardie in 2025. As we enter this next chapter, we

and professionals alike. . .
P are excited to build on our momentum as part of a combined company

Sustainability is embedded in how we operate, innovate, and grow. We committed to delivering sustainable, high-performance building solutions
believe true sustainability means thinking in full circles — designing across an even broader portfolio.

products that reduce waste, extend material life, and minimize
enviranmental impact across their entire life cycle. Our FULL-CIRCLE
approach spans from raw material sourcing and in-house manufacturing

To learn more, visit JamesHardie.com.

TmberTech AZEK ~ VERSATEX  STRUXURE  [uirraiox INTEX  MIBETURN

20934 FULL CIRCLE SUSTAMABILTY REPGRT | ABOUT AZEX
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FY 2024 SUSTAINABILITY AND RECYCLING HIGHLIGHTS

~520M

Pounds

OF SCRAP AND WASTE RE-

MAMUFACTURED INTO OUR

PRODUCTS, WHICH MAY

OTHERWISE HAVE BEEN

SENT TO LANDFILLS ﬁ
&

~99%

OF SCRAP GENERATED
IN OUR WILMINGTON,
SCRANTON, AND BOISE
MANUFACTURING
FACILITIES IS REUSED

#1

LARGEST VERTICALLY
INTEGRATED
RECYCLER OF PVC IN
THE UNITED STATES

Up to

~85%

AMOUNT OF
RECYCLED CONTENT
IN TIMBERTECH
COMPOSITE DECKING

4 FULL CIRELE SUSTAIMABILTY REPORT | P 2054 SUSTAINABILITY AND AECYCLING HIGHLIGHTS

Up to
~40%
B o 78]
AMOUNT OF RECYCLED
1 O O /O CONTENT IN AZEK
EXTERIORS TRIM
OF THE WOOD FIBER
WE USE ISFRCM
RECYCLED SOURCES f\
2o

Up to

~65%

AMOUNT OF RECYCLED
CONTENT IN TIMBERTECH
ADVANCED PVC DECKING
— the highest recycled content
of PVC in the PVC decking
market today

TIMBERTECH DECKING
OUTPERFORMS WOOD

AZEK

RECENT PRODUCT AWARDS
AMD RECOGNITIONS

!! 2021 Qg
¢ I

l »(r.:n‘
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MAKING A POSITIVE AND SUSTAINABLE IMPACT

At AZEK, we look at the FULL CIRCLE and we
believe that the world needs companies like AZEK
to lead the way by making sustainability a core
part of their mission, process, and products.

In alignment with our commitment to positively impact our products, OUR FULL-CIRCLE AMBITIONS
our people, and our planet, we have created an operating platform that

is centered around sustainability, which extends across our value chain Be a world class leader
from product design to raw material sourcing and manufacturing, and in recycling

we continue to utilize plastic waste, recycled wood and scrap in our by aspiring to use one billion pounds

of recycled waste and scrap

products, Because of our unique position as both a recycler and consumer
material annually

of hundreds of millions of pounds of otherwise landfill-bound waste and

scrap each year, we believe that we can fuliill our goal to revolutionize . 5
Build a more sustainable,

circular future

by improving the sustainability
performance and reducing the carban

outdoor living to create a more sustainable and circular future.

footprint across our value chain,
including product life cycles

i34 FULL CIRELE SUSTAIABILTY REPORT | MAKING A& POSTIVE AND SUSTAINABLE IMPACT




QUR APPROACH

At AZEK, the Environment is Our World

The plastic waste crisis is one of the greatest challenges facing Planet
Earth. Thus, our commitment to revolutionize outdoor living to create a
mere sustainable future is more critical than ever,

At AZEK. not only are we processing and recycling hundreds of millions of
pounds of plastic waste each year, but we are also uniguely positioned to
consume that amount and more,

Recycled material is the largest raw material input we use, and we have
two distinct capabilities in plastics recycling: polyethylene plastic and PVC
plastic. Today, we believe that we are the largest vertically integrated
recycler of PVC plastic in the United States. Not only does recycled plastic
represent up to a 50% cost savings compared to virgin plastic, but its
carbon footprint is also 75% to 80% lower per pound.

Our team continues to seek out new recovery channels for plastic waste
and scrap that might be otherwise destined for landfills as we continue
our path towards our goal of reaching a billion pounds annually.

Across our industry-leading portfolio, we are proud to offer a number of
high-quality products made from up te approximately 85% post-consumer
and post-industrial recycled materials. In addition, the majority of our
TimberTech, AZEK Exteriors and Versatex products are recyclable at

the end of their useful lives via our FULL-CIRCLE Recycling” Programs,
meaning they can be transformed into a usable raw material, made into
new products with lifespans up to 50 years and kept out of landfills.

24 FULL CIRELE SUSTAIMABILTY REPORT | MAKING & POSTTIVE AND SUSTAINABLE IMPACT

RECYCLING PRODUCTS

SOURCING IN-HOUSE
Pust Comtes ied PROCESSING

HDPE B LORE

POLYETHYLENE [
{% RECYCLING f

LABLE IN-HOUSE
AT EMD OF LIFE PROPRIETARY
BLEMDING

En

MADE INTQ
TIMBERTECH
COMPOSITE DECKING

ENVIROMMENTAL IMPACT

AZEK

AZEK

PYC
£y S
(&) RESICUNG s
RECYCLABLE Wiaterials IN-HOUSE
ATEND OF LIFE PROPRIETARY

BLENDING

MADE INTO
TIMBERTECH ADVANCED PVC DECKING
AND AZEK EXTERIOR PYC TRIM

When we say that the environment is our world, we mean that

we are thinking about sustainability at every point in our journey

because we want to create a better tomorrow. Today.
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VERTICALLY INTEGRATED RECYCLING CAPABILITIES

In 2018, AZEK transformed its business strategy to accelerate the use of TimberTech decking is made from mostly recycled materials and is recyclable
recycled materials in our products, becoming vertically integrated and at end-of-life through our FULL-CIRCLE recycling programs

changing operations, formulations of our products, and the technology
we used. Today, we believe that AZEK is the largest vertically integrated
recycler of PVC in the United States, This distinction not only sets us
apart as an industry and innovation leader but also underscores our

~2. 6B

commitment to environmental stewardship and sustainability. ;ﬁ:‘;zif: WASTE
In 2019, we unveiled our 100,000-plus square feot cutting-edge
polyethylene recycling facility in Wilmington, Ohio. This dedicated eco-
friendly facility accepts post-consumer and post-industrial recycled

polyethylene materials from retailers, waste management companies and

Through our recycling progranms, we
have incarporated approximately 2.6
billion pounds of waste and scrap into
the manutacturing of our products since
2019, including approximately 520 million
pounds in hiscal 2024, thereby diverting
that material that otherwise might have
pre—2 been sent 1o landhlis.

municipalities for reprocessing inta multiple product lines. In 2020, AZEK

acquired Return Polymers, a leader in PYC recycling and compounding.
This acquisition has enabled AZEK to accelerate its sustainability mission
by in-housing PVC recycling capabilities leveraged by its TimberTech,
AZEK Exteriors, and Versatex brands and products.

Up to
~65%
(o]
RECYCLED CONTENT
TimberTech WHOUSE PG
ETIITEE ¥
pr—1
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AZEK'S FULL-CIRCLE RECYCLING PROGRAMS

Exterior building products like trim, mouldings, decking, and siding are
commonly made out of PVC material due to its durability, versatility, and
flame-resistant properties, but one concern has always been the lack of
proper disposal for jobsite scraps and cutoffs, The same concern is true
for end-of-life PVC building materials like vinyl siding, flooring and pipe,
which often end up in a landfill. Anything as long lasting as PVC does not
belong in a landfll, which is why we created and launched AZEK's FULL-
CIRCLE PVC Recycling program in 2020.

This innovative and first-of-its kind PVC recycling program further
expands AZEK's recycling initiatives and creates a new end market for
post-construction PVC material, thereby diverting material that would
otherwise likely be disposed of in landfills and turning it into new, long-
lived AZEK and TimberTech products. AZEK's FULL-CIRCLE Recycling
Program is an on-site collection program for contractors, dealers,
lumberyards, recycling centers, and mill shops that provides a real

solution to PVC disposal concerns.

Our partners deliver collapsible totes (for scraps and cutoffs) or large
bins (for vinyl siding) to customers and once full, the scraps are brought
to Return Polymers, our vertically integrated recycler. Return Polymers
then sorts and processes the PVC and supplies clean recycled material
back to our manufacturing plants for reuse across multiple product lines.
Establishing this program and the infrastructure to support it will also
enable us to collect end-of-life TimberTech decking and AZEK Exterior
trim when the time comes.

M4 FULL CIRELE SUSTAINABILTY REPGRT | AZEKS FULL-CIRCLE RECFCUING PROGAAMS

“We were proud to be the first contractor in California
to participate in FULL-CIRCLE and now have become
ambassadors of this program, encouraging other
contractors and lumberyards to participate. We want to
help bring products back through FULL-CIRCLE and
hapefully use new TimberTech deck boards in the future

that we recycled at one point in time,”
i F

Jake Johnson
Owmer of Stone Ridge Decking | Meadow Vists, California

EMVIROMMENTAL IMPACT

LARGE BING 70 COLLECT @
o KD 0

AZEK

1,200+ FULL-CIRCLE BINS AND TOTES IN CIRCULATION
THROUGHOUT THE U.5.
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Partnerships Advancing Our Recycling Goals Circular Fashion Meets Sustainable Building Products

In of 2022, AZEK a recycling partnership with
ThredUp, one of the largest online resale platforms for apparel, shoes
and accessories, to responsibly transform plastic waste into long-
lasting, low-maintenance outdoor living products.

Through this ongeing reeycling partnership, AZEK is collecting 100%

of ThredUp's polyethylene plastic Clean Qut Bags after the contents have
been processed by ThredUp, as well as ThredUp's post-industrial plastic
film waste. Once transported 1o our recycling facility in Witmington,

Ohio, the materials are processed and incorporated into new TimberTech

Compasite decking, AZEK's premium composite decking line that offers
the natural beauty of wood, is made from up to approximately 85%

oo
-

THREDUP

recycled material and engineered to last a lifetime.

‘Our partnership with ThredUp brings together two
companies from two very different industries — fashion
and building products — united by a shared commitment
to circularity and innovation. By collaborating, we're
finding new ways to repurpose materials and scale impact.

Partnerships like this help accelerate our goal of recye

one billion paunds of material annually while bi,ilcirwg a

more sustainable future, together,

442K

Amanda Cimaglia
Vice President, Glaba! Sustainability POUNDS COLLECTED BY AZEK

THROUGH JULY 2025

M4 FULL CIRELE SUSTAIMABILTY REPGRT | AZEKS FULL-CIRCLE RECFCUING PROGAAMS %




OCUR APPROACH RECYCLING PRODUCTS EMVIROMMENTAL IMPACT NEK

PRODUCT LIFE CYCLES: THE FULL CIRCLE

To build a more sustainable future we must understand the RAW MATERIAL
environmental impacts of our products at all stages of their life — from ;mL::'::c-:
design and ing to use and mai to end-of-life recovery, RECYCLE

We must also understand where improvements can be made to reduce
our impact. To that end, we have completed science-based Life Cycle

VERTICALLY
INTEGRATED
RECYCLING
PROGRAMS

Assessments (LCA) on some of our core decking and trim products to END-OF-LIFE
better quantify the environmental impacts associated with a product’s "Et‘?;f::‘:"“
life cycle, identify areas of improvement, and more clearly differentiate

our products’ environmental performance when compared to traditional
materials such as wood.

Always Do
The Right Thing

The objective results of an LCA help us prioritize our most important

environmental initiatives so that we can take impactful actions to lower
PRODUCT

the life cycle environmental impacts of our products. INSTALLATION,

USE, AND
MAINTENANCE

Through our FULL-CIRCLE Recycling Program, we have the infrastructure

in place to take back end-of-life decking, railing, and trim. While end-

of-life recycling is not the primary purpose of the recycling program

today, we expect that need to grow in time. In either case, our goal is to

PRODUCT

continuously close the loop by recycling those products into new versions TRANSPORT
of themselves or other high-value products.

Ilustrative Life Cy:|e of AZEK Products

FULL CHRCLE SUSTAINABILTY REPGRT
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Better Tech. Better Deck. Better Planet.
To better understand the environmental impacts of our decking and treated wood decking,
AZEK the first-ij y comp: Life Cycle A (LCA) of these materials.

TimberTech s / ACQ Treated Pine vs. / Brazilian Tropical Ipe

LCAs are a standardized, well-defined practice used to model
environmental impacts. In 2019, we used an LCA to evaluate the “cradle-
to-grave” performance of our TimberTech decking products, including
TimberTech Compasite decking and TimberTech Advanced PVC decking,
compared to sustainably harvested alkaline copper quaternary (ACQ)
treated pine — a popular wood decking material. The LCA was conducted
in accordance with IS0 14044, a globally recognized standard for life cycle
assessments, and critically reviewed by a panel of three independent
experts, In 2024, we updated our LCA model for TimberTech decking

to reflect the manufacturing and seurcing performance improvements
we have made since 2019, including, for example, incorporating mare
recycled content and shifting to emissions-free energy. As a result, the
global warming potential of TimberTech Advanced PVC decking improved
approximately 14% — from 1,520 kg CO,e in our 2019 model to 1,310 kg
€0.e in the updated 2024 assessment.

In 2021, we commissioned a separate LCA study for Ipe, a tropical
hardwood harvested both legally and illegally from the Brazilian Amazon
and one of the most sought-after materials for premium hardwood decks.
As the first study of its kind for Ipe, the AZEK team set out to address

20334 FULL CIRCLE SUSTAMABILTY REPGRT | ARODUCT LIFE SYCLES, THE FULL CIRELE

the lack of credible life cycle inventory data on tropical Ipe hardweood,

produce an LCA, and make the data widely available for all practitioners.

To do that, we knew we needed a partner based in Brazil that had
worked in the sector.

After some effort, we were pleased to identity a suitable partner in local
practitioner ACV Brasil. Additionally, ACV Brasil retained Marco Lentini,
a widely published expert in tropical hardwood certification, for an
independent peer review.

For background, illegal harvesting is a widely known issue in tropical
hardwood markets. The chain of custedy from remote forest to sawmill
to ocean freight is long, the number of ports is large, and oversight can
be difficult. As much as 30% or mare of the tropical hardwood that is
marketed worldwide is illegally harvested, which is the baseline used
in our LCA study. The results shown on the following page illustrate the
assessment of the environmental impacts assoclated with all stages

of each product’s life eycle, including raw material supply and product
manufacturing, distribution to market, installation, maintenance, and
end-of-life.

AZEK
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REDUCING THE CARBON FOOTPRINT OF TIMBERTECH

Timbertech Outperforms Wood
ADVANCED PVC DECKING Measured in kg CO2

When evaluated side by side under our LCAs, the TimberTech products

outperformed both sustainably harvested ACQ treated pine and Ipe 1520
tropical hardwood on a 100-year total Glabal Warming Potential (GWP) i e 1,310
basis, i.e., the global warming or climate change impacts of those -
products over a 100-year time horizon. . M rednion .
GLOBAL WARMING POTENTIAL RESULTS ON DECKING Measured in kg GO.e T E =P
10,774 B MANUFACTURING HAIKTENANCE @ (NSTALLATION @ COSTRIBUTION @ END-GFLIFE
[rr— We continuously evaluate and improve the environmental
perfermance of our products. Between 2019 and 2024,
TimberTech enhancements in manufacturing efficiency, increased use
of recycled content, and a shift to emissions-free energy
contributed to an approximate 14% reductien in the global
warming potential (GWP) of TimberTech Advanced PVC
decking. As shown in the results of our updated LCA, the GWP
1’31 O ]'400 @ decnaaiad from 1,520 kg CO.e in 2019 to T,SIO kg COein
- _ _ 2024 and we continue to explore ways in which we can further
v o R o e i N i reduce the carbon footprint of our products.

@ MENURACTUBING @ MAMTEMANCE @ NSTALLATION @ DISTRIBLTION @ ENDOF LIFE

ENYIRONMENTAL PRODUCT DECLARATIONS

NOW AVAILABLE

Environmental Product Declarations (EPDs) are available for
TimberTech decking, and AZEK and Versatex” Trim, providing
third-party verified insights into the environmental impact of
our products. You can access the full EPDs at smartepd.com.

As an engineered decking material, TimberTech is more sustainable than
traditional wood alternatives thanks to our commitment to using recycled
materials. optimizing manufacturing, and ensuring maintenance is both

safe and environmentally friendly, On top of that, consumers who choose
TimberTech decking get all of the benefits of our industry-leading technology
and warranties.

20334 FULL CIRCLE SUSTAMABILTY REPGRT | ARODUCT LIFE SYCLES, THE FULL CIRELE
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CUR APPROACH

RECYCLING PRODUCTS

FIRE-RESISTANT INNOVATION FOR A CLIMATE-RESILIENT FUTURE

Wildfires are among the worst natural and man-made disasters currently facing the United States, especially in the Wildland Urban Interface

(WUI), where structures and other human development meet or intermingle with undeveloped wildland.

Improving Product Stewardship: Our Journey Ahead

More than 44 million residences in 70,000 communities are at risk from
WU fire, with the highest concentration of homes in California. Taday,
factors such as climate change and reduced land management practices
are significantly contributing to the cause, the increasing frequency, and
the greater intensity of wildfires, particularly in the WUI.

Wildland fire codes like the WUI Code help increase a community's
resilience to wildland fire with standards specifically designed to mitigate
the risks to lite and property. Some jurisdictions designated as WUI
areas, especially in California, Colorado, and Nevada, require that certain
building products meet the Class A Flame Spread Index rating. Flame
spread ratings are based on the measure of how quickly and how far
flames travel across the surface of a material. This indicates a material's
resistance to fire and its potential to contribute to the spread of flames.
In California, and surrounding states that have adopted their standards,
“ignition resistant” refers to building materials that resist catching

fire or burning easily and that may slow the spread of flames. In 2024,
TimberTeeh Advanced PVC Vintage Collection® and Landmark Collection®
were the first in the composite decking industry to receive an Ignition
Resistant designation from California’s State Fire Marshal. Ignition-
resistant decking is less likely to catch fire compared to traditional and
composite decking materials.

FIRE-RESISTANT INNOVATION FOR A CLIMATE-RESILIENT FUTURE

When it comes to decking, wood, even when treated with
fire-resistant chemicals, is often not the best chaice for fire-
prone areas. It is important to understand that no wood or
compaosite decking is truly fireproof. However, with Ignition-
resistant, WUI-Compliant, and Class A Flame Spread Rating
options from TimberTech, consumers have a better choice
for homes in fire zones.

TIMBERTECH'S FIRE-RESISTAMT DECKING IS IN A CLASS
OF ITS OWN

No other decking matches the beauty or performance

of TimberTech Advanced PVC and features an Ignition
Resistant designation, Class A Flame Spread Rating,
and/or WUI Compliance.

ENVIROMMENTAL IMPACT

PROVEN FIRE RESISTANCE

AZEK

In a third-party burner test against leading competitors’ Class B and Class C Flame
Spread rated boards, TimberTech Advanced PVC Vintage Collection underwent
prolonged flame exposure with less flame spread and damage. Unlike the other boards,
it quickly self-extinguished when the flame was removed. Watch the video here.

Product

TirnberTech Virage
TimbarTech Landmark
TimberToch Harvestr
TimberTech Harvest
TimberTech Porch

TimberTech Reserve
{Fre-resanent SKUs oniy?

TimberTech Premier
ISquare-shouidered toms
anly)

Material
Type

Addyanced PYC
Advanced PV
Achvanced PVC
Advanced PYE
Advanced PVC

Camgosite

Comgesite

wul
Compliant

S8 SIS SSS

Flame Spread

Rating
Class &
Class A
Class A
Class B
Qass B

Class ©

Class ©

Ignition Resistant
Designation

v
v
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STORIES FROM
HOMEOWNERS WHO
CHOSE TIMBERTECH

s making choices

— no matter how big or how small — can
truly make a difference in their lives and
the lives of future generations. When it
comes to building an outdoor living space,
many want a sustainable deck material
that's a better choice for not only their
families, but the planet.

Read more TimberTech starles at
timbertech.com /timbertech-stories.

TIMBEATECH HOMESWNER STORIES

OUR APPROACH

RECYCLING

PRODUCTS ENVIRONMENTAL IMPACT NEK

TIFFANI THIESSEN'S FAMILY CABIN UPGRADE

Actress and author Tiffani Thiessen revitalized her family's mountain retreat in California's Sequoia National
Forest with a focus on sustainability and legacy. By replacing the aging wood deck with TimberTech's
Advanced PVC decking in the Weathered Teak™ finish, Tiffani preserved the natural charm of the cabin

while eliminating the need for constant upkeep. The decking's high-performance recycled PVC core resists
moisture, mold, and fading — an ideal match for the forested environment. Just as importantly, the use of
recycled materials reflects Tiffani’s commitment to reducing environmental impact while creating a safer,
|onger-lasting space for her family to enjoy. Her project beautifully demonstrates how modern materials can

honor the past while embracing a more sustainable future.

DARREN CLARKE'S WORRY-FREE BAHAMAS HIDEAWAY

Professional golfer Darren Clarke transformed his Bahamas retreat into a low-maintenance sanctuary by
replacing his high-maintenance Ipe deck with TimberTech Advanced PYC decking. Opting for the Vintage
Collection in Coastline®, complemented by Matte White Classic Composite Series railing, he achieved a
coastal aesthetic that seamlessly blends with the island's natural beauty, This sustainable cheice not only
withstands the harsh tropical elements but also incorporates up to 5% recycled materials, aligning with
Darren’s preference for eco-friendly solutions. The deck’s durability and minimal upkeep provide Darren
and his wife, Alison, with peace of mind, allowing them to enjoy their personal paradise without constant
maintenance concerns.
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OUR APPROACH

RECYCLING PRODUCTS

SUSTAINABLE MANUFACTURING PRACTICES

We are committed to pursuing sustainable and responsible
manufacturing practices across our operations. This commitment

includes reducing waste, carbon

energy and water use, and sourcing materials responsibly. Our goal is
to create high-quality products while preserving natural resources and
ly to the ities and

contributing p we impact.

In 2022, we opened our newest manufacturing facility in Boise,

Idaho — our first facility in the western United States. From the outset,
we committed to investing the time and resources needed to design,
retrofit, and operate the 355,000-square-foat facility to meet high
standards of energy efficiency and envirenmental performance. The
facility was developed to minimize water and energy use, reduce reliance
on natural resources, and limit environmental impact on the surrounding
community. Some of the specific initiatives we implemented at this facility
include LED lighting upgrades, installation of efficient water-cooled
chillers, gender-neutral bathrooms, a state-of-the-art AZEK University
training center, rainwater harvesting systems, bicycle facilities, electric
wvehicle charging stations, and a robust construction and demalition waste
management and recycling plan.

URING PRACTICES

Responsibly Conserving Water

As a manufacturing company, we recognize the imperative to manage
water resources respensibly. Our facilities in Wilmington, Ohio; Scranton,
Pennsylvania; and Beise, Idaho, employ  closed-loop water filtration
system that reuses and recycles millions of gallens of water every day,
constituting approximately 95% of our water use annually.

Minimal Hazardous Waste

Very little hazardous waste is generated from our manufacturing process.
Across our various locations, we fall inte the category of Very Small
Quantity Generators (VSAG) as defined by the EPA, meaning that our
facilities generate and ship out 100kg or less per month of hazardous
waste. All waste that is classified as Hazardous Waste due to their
ignitable, corresive, reactive, or toxic characteristics, including but not
limited to paint and aeroscl paint cans, is transported, dispesed of, and/
or recycled through companies licensed to handle hazardous waste

Opportunities to reduce or eliminate the generation of hazardous waste

466KG

TOTAL AMOUNT OF HAZARDOUS WASTE
Across AZEK facilities {~1,027 lbs) FY 2024

are evaluated regularly.

~95%

OF QUR WATER IS
REUSED ANNUALLY"

ENVIROMMENTAL IMPACT
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QUR APPROACH

Sustainable Packaging, Recycling, and Waste Reduction

Sustainable packaging is another important factor in reducing the
environmental footprint across our value chain. We strive to minimize
excess packaging materials, optimize packaging designs for efficiency,
and implement recycling and reuse strategies. Additionally, because we
are a vertically integrated recycler of low-density plastic film, we also
collect, recycle, internally process, and reuse stretch wrap, pallet wrap,
packaging wrap, and other types of plastic film that we may receive at our
facilities from inbound shipments. In alignment with our commitment to
continuaus impravement, we continue to explore additional sustainable
packaging options for products across the AZEK portfolio.

Sustainability in Transportation and Shipping

We continually evaluate and consider ways in which we can reduce our
carbon footprint and enhance efficiency in our transportation and shipping
logistics programs. In general, we transport inbound raw materials and
outbound finished products via railcar whenever possible, which is less

Since 2001, the equivalent of over four
million trees has been saved because
customers chose TimberTech decking
over wood,

SUSTAINABLE MANUFACTURING PRACTICES

RECYCLING PRODUCTS

carbon intensive than shipping via truck. In 2023, we partnered with
our transportation team to begin tracking the shipping volume moving
via carriers that participate in the EPA's Smartway Program, a program
that helps companies identify and select more efficient freight carriers,
transport modes, equipment, and operational strategies to improve
supply chain sustainability and lower eosts from goods movement.

Responsible Wood Flour Sourcing and Zero Deforestation

We are committed to zero deforestation, which means no forest areas
are cleared or converted for purpases of supplying raw material inputs
to make our products. Rather, at AZEK, 100% of the wood used in AZEK's
TimberTech Compasite products are secondary materials — ehips,
sawdust, and other wood products = left over from primary markets

100%

CERTIFIED SUSTAINABLE

AND RECLAIMED

All the wood flour purchased frem our
suppliers is certified sustainable and
reclaimed, meaning no single tree was
cut down to make AZEK products

ENVIRONMENTAL IMPACT

like flooring, furniture, and cabinet industries. All of AZEK's wood flour
suppliers routinely certify that they purchase wood legally from domestic
sources and follow state forestry guidelines or third-party forestry chain
of custady certifications, like Sustainable Forestry Initiative (SF1), ta
ensure product sustainability.

Protecting Biodiversity

'We are working to support healthy ecosystems and protect biodiversity
through responsible sourcing of raw materials, respensible production
and chemical management practices, effective waste management, water
conservation, and other actions. Furthermore, our team has engaged in
rehabilitating degraded ecosystems including through local reforestation,
wetland restoration, and other habitat improvernent activities.

AZEK
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MEASURING AND MANAGING GREENHOUSE GAS EMISSIONS

At AZEK, we continuously measure and manage our gr gas (GHG) emissions to understand our

impact on the environment and to drive meaningful reductions in our carbon footprint. The following pages
detail AZEK's most recent GHG metrics and performance.

In accordance with the internationally recognized GHG Protocol, we accounted for Scope 1,2, and 3

emissions, as outlined below.

SCOPE1 SCOPE3

Direct emissions from sources owned or Indirect emissions that occur in the
controlled by AZEK, with the main categories upstream and downstream activities
being fuel to power our vehicle fleet, heat our of AZEK.

buildings and power our backup generators. o
Upstream emissions are indirect GHG emissions

related to purchased or acquired goods and

SCOPE2

services, such as virgin and recycled raw
Indirect Emissions sources generated off- materials. Like most manufacturing companies,
site, but purchased h‘f AZEK (i.e. purchased raw materials are the largest source of emissions
electricity). as a percentage of our total footprint.
A location-based method reflects the average Downstream emissions are indirect GHG
emissions intensity of grids on which energy emissions related to sold goods and services,
consumption occurs. such as product distribution,

A market-based method reflects emissions from
electricity that AZEK had purposefully chosen,
which is certified 100% carbon-free for a majority

of our facilities' energy purchases.
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= OUR APPROACH
Our Impact by the Numbers
Greenhouse Gas [GHG) Emissions* (tC0.e] FY24
Total Scope 1 Emissions 12485
Total Scope 2 Emissions - Location Based 97177
Total Scope 2 Emissions - Market Based 20,327
Total Scope 3 Emissions. 709,138
Purchased Gonds & Services 483,526
Direct 470,135
Indirect 13281
Water 230
Capital Goods 17.738
Upstream Fuel- and Energy-Related Activities (not included in Scope 1 or Scope 2} 12,421
Upstream Transportation & Distribution 21,709
Waste Generated in Operations 5326
Business Travel 383
Employee Commuting 5515
Downstream Transpartation & Distribution 590,023
Processing of Sold Products s
End-of-Life Treatment of Sold Products 53742
Downstream Leased Assels =
Tatal (Location-Based) B1B,778
Total (Market-Based] 741,928
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FY23
13,894
80,320
506
694,006
498,537
486,831
11,515
"
14,932
9481
22,185
6,768
3296
3926
B2570
458
51,353
03
788,219

708,405

RECYCLING

FY22
13,429
80,663
26,237
723,718
503,880
438,485
15,053
342
32,860
19.973
11,268
1078
5128
3491
81,445
ne
53421
295
817,808

763,379

PRODUCTS

ENVIROMMENTAL IMPACT

78,088

18,940

562,908

L6957

13,184

22

35,935

275N

%161

4530

1464

hbiE

39,948

kL

748,061 Independent Aszurance

488,913
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Calculation Methndohgies and Assumptinns

The GHG accounting and reporting procedure is based on the Greenhouse Gas Protocol: A Corporate A

Climate |mpar_l: Our Path Forward

Making " inability”

and Reporting Standard Revised Edition (GHG Protocol), the most widely used international accounting tool
for government, and business leaders to understand, quantify, and manage greenhouse gas emissions. AZEK's
GHG inventory is consolidated using, and the GHG data included in this report reflect, the operational control

approach to organizational boundaries.

The GHG data inctuded in this repart is subject to estimates, assurmptions and limitations further discussed in
the "About this Report" section of this report, In particular, the Scope 3 data in this report reflects our current
estimate based on reasonably available information, and is subject to meaningful inherent uncertainty. For

example, for the Scope 3 category of purchased goods and services [raw materials), emissions factors used in

this analysis were based on industry or market averages.

FULL CHRCLE SUSTAINABILITY REPGRT | MEASURING AND MANAGH

SAEERHOUSE GAS EMASSIONS

means looking at every resource we use and rethinking how we can utilize it
more efficiently. From material selection and manufacturing processes to energy use and end-of-life solutions,

we're continually evolving how we operate to drive down waste and emissions while increasing impact.

As part of our commitment to meaningful and measurable action, we've aligned our climate strategy with globally
recognized standards that provide accountability and transparency in reducing emissions across our operations
and value chain.

In 2025, the Science Based Targets initiative (SBTi) validated AZEK's near-term science-based targets for

reducing greenhouse gas (BHG) emissions, including:

» Reducing absolute Scope 1 and 2 GHG emissions 42% by FY2030 from a FY2021 base year.

* Reducing Scope 3 GHG emissions from purchased goods and services 63.8% per pound of raw material procured by
FY2034 from a FY2021 base year.

Future sustainability reperting will be conducted on a consolidated basis together with James Hardie, reflecting
the strength and shared commitment of our combined organization.

AZEK
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OUR APPROACH

Using More Recycled Materi

s Lowers Our Carbon Footprint

Our commitment to revolutionizing outdoor living to create a more
sustainable future is most clearty demonstrated and quantifed by the
increase in recycled materials we use each year. Today, our largest raw
material input is recycled plastic, and for good reason.

Not only are we keeping hundreds of millions of pounds of waste

and scrap out of landflls each year, the carbon footprint of recycled
polyethene and recycled PVC is approximately 75% - 80% less than their
virgin material counterparts, The more recycled material [vs. virgin) we
use, the lower the carbon footprint of the products we manufacture and
the lower the carbon footprint of AZEK's total operations and value chain.
Additionally, recycled materials typically cost less than virgin materials,
so in addition to lowering our carbon footprint, we could save up to 50%

in raw material cost per pound (vs. virgin materials).

Between fiscal 2019 and fiscal 2024, The AZEK Company's annual
net sales increased from approximately $794 million in fiscal 2019,
to approximately $1.4 billion in fiscal 2024, or approximately 81%.

During that same period, we increased the amount of recycled waste and
scrap raw material inputs from approximately 290 million pounds in fiscal
2019, to approximately 520 million pounds in fiscal 2024,

Primarily because of the annual increase in recycled waste and scrap
materials used to manufacture our products between fiscal 201% and
fiscal 2024, combined with the increase in emissions-free energy sourced
for our manufacturing and recycling operations, our Carbon Intensity
[Tons of Carbon Emissions Equivalent per $1M of Net Sales) decreased by
approximately 46%. In other words, we produced and sold more products,
but emitted less carbon on an intensity basis over the reporting period.

MEASURING AND WANAGING GREERHOUSE GAS EMSSONS

RECYCLING PRODUCTS

Repurposing With a Purpose

CARBON INTENSITY" 1C0,2 per $1M Net Sales

ENVIROMMENTAL IMPACT

$1,356 $1,37
$1179
899
$794 3
=290M ~&00M ~500M -500M ‘ ‘.—ﬁZUH
Pounds Pounds Pounds Pounds Pounds

0 $1,441

-520M
Pounds

AZEK
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OUR ONE BILLION POUNDS GOAL

With a commitment to accelerate our use of recycled material,
and further, our ambitian ta divert and utilize one billion
pounds of — what otherwise would have been landhll-bound
waste and scrap annually — in the manufacturing of our
products, we believe we are uniquely positioned to have &
positive, lasting impact on the world and advance  more
sustainable, circular future.

il £
~
o}
1-YEAR DECREASE IN CARBON

INTENSITY FROM FISCAL 2023
TO FISCAL 2024

~A46%

5-YEAR DECREASE IN CARBON
INTENSITY FROM FISCAL 2019
TO FISCAL 2024
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CONCLUSION

At AZEK, we believe in collective action, recognizing
that we are all stakeholders in creating a better future.
By revolutionizing the industry with sustainable and
innovative solutions, we believe we have the power

to positively impact our people, our products, our

communities, and the health of our planet.

Through strategic teamwork and innovative tactics,
we continually strive to do what is right, promoting a
brighter and more sustainable tomorrow for all.

Looking ahead, as part of James Hardie, we're excited
to build on this momentum and further amplify our
impact. Future sustainability reporting will be conducted
on a consolidated basis, reflecting the strength and

shared commitment of our combined organization.

Thank you for being part of our journey.
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